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No. 348 
Push Button, 6 ft. 


tape rewinds avto- 
matically when but- 
ton is pressed. Steel 
cases are finished in 
either nickel or 
chrome. 


No. 806W 


White tope rule in heavily chrome ploted, 
die cost case. Finest quality at a price 
that multiplies soles. 6 f., 8 ft., 

ond 10 ft. lengths. 


No. SO6WL 


A most attractive 
leatherette case has 
sales appeal. White 
tape rule in 50 ft. 
and 100 ft. lengths. 
These are priced to 
sell on sight. 


No. 718 

A utility knife of superior quality with o | 
colorful, well balanced handle. Five 
bledes stored in handle. Fine for the 
do-it-yourself trode. 








Ne. 2038 

The new Walsco Chain Door 
Gvuord hos welded steel links 
for strength, finished in bross 





or bright chromate for 
beauty. Individual cord helps 
soles. 








Canodion representative: 
Advance Agencies, 307 Main St., W., Magog, Que. 





How to 
nasil down 
cure gales | 


..gives you 
J 
r eL~ aX~ wal | 
taster pr ofits per roll 


== 


Contact your local jobber or write: 
LUMITE DIVISION, Chicopee Mills, Inc., 47 Worth Street, N. Y. 13, N. Y. 


















Advertising 
WILL REACH EVERYONE 
IN AMERICA 


NOT ONCE...BUT AGAIN 
AND AGA/W IN 1955... 
AHEAD OF THE SEASON AND 
DURING THE SEASON 





The most vigorous, all-out campaign ever 
put behind these two famous products. 
Beautiful new two-tone designs that sparkle 
on display. Cash in on this top quality, 


full profit, easy to sell line. Order early, 





e,*, 
NX x tenes tee 















order plenty from your jobber today. 


¢,%,%."* 
a> ** 


80 MILLION 2-COLOR 
SALES MESSAGES IN 
NATIONAL MAGAZINES 


2-COLOR ADS SEEN BY 
OVER 16 MILLION 
NEWSPAPER READERS 
ALL ACROSS THE 
COUNTRY 


FROM YOUR JOBBER 


WRITE FOR LITERATURE 







MANUFACTURED BY 


HEMP AND COMPANY, INCORPORATED 


PRODUCERS OF QUALITY METAL PRODUCTS FOR 92 YEARS 


5501 MURRAY STREET © MACOMB, ILLINOIS 
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INTRODUCING THE NEW 


VW 


Check these 
Super-Sell 
Features! 


Promoted in Life and six 
other leading magazines. 


Super-honed cutting wheel 


opens all cans easier. 


Duel magnetic Lid-Lifter 
holds cut-off can lids. 


Folds fiat against wall 
when not in use. 


WITH THE SUPER-HONED 
CUTTING WHEEL THAT 
STAYS SHARP FOREVER! 


Leave it to Dazey to come up with the greatest 
idea in can openers! It's the new, modern 
Canaramic—styled for every modern kitchen . . . 
engineered to give a lifetime of 

trouble-free service. 

With the biggest national consumer campaign 
ever done on can openers, the Dazey Canaramic 
really takes the lid off sales. 

For all the facts on this new DAZE Y—contact 
your local wholesaler or write us direct! 


FOR OVER 50 YEARS... 
LEADERS IN AITCHEN AIDS 


DAZE 


St. Louis 7, Mo. 


You get this beautiful 
display free with every 
dozen Dazey Canaramic 
Can Openers! 
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VARIA ACCO’s Chain Sales-Maker 


products 


“NEWLY IMPROVED 
TO MAKE YOUR SELLING JOB 
EASIER THAN EVER! 


e The popular ACCO CHAIN SALES-MAKER—the con- 
venient display stand that has given a big boost to chain 
sales in hardware stores everywhere—has now been im- 
proved by the addition of a handy, quick-action cutting 
bar. This makes it easy to snip off just the amount of 
chain your customer wants. It saves time and steps on 
every sale. 

This sturdy, attractive ACCO CHAIN SALES-MAKER 
permits you to display a wide assortment of chains in 
very little floor space. It puts your chain stock out where 
your customers can see it—feel it—buy it! Get your 
Sales-Maker and watch your chain sales rise. Shipped 
complete with your choice of chain assortments; chain 
comes on reels, as shown at left. 


ASSORTMENT NO. 38 (7 REELS) 


175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 
125 Ft. 3/0 Lock Link Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 
75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 
200 Ft. 16 Double Steel Jack Chain, Bright Zinc Plated 


ASSORTMENT NO. 42 (7 REELS) 


175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 
75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
125 Ft. 2/0 Straight Link Elwel Coil Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 
220 Ft. 16 Single Steel Jack Chain, Bright Zinc Plated 


ASSORTMENT NO. 43 (7 REELS) 


175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 

75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
150 Ft. 2/0 Passing Link Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 
220 Ft. 16 Single Steel Jack Chain, Bright Zinc Plated 


i] Zs a mall Order from your Distributor 
ACCcO American Chain Division 
. AMERICAN CHAIN & CABLE for 


tYork, Pa., *Atlanta, Boston, *Chicago, *Denver, Detroit Better 
*Houston, *Los Angeles, New York, Philadelphia, Pittsburgh 

*Portiand, Ore., *San Francisco, Bridgeport, Conn Value 

*WAREHOUSE STOCKS +FACTORY 
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Just Among Ourselves 


Informal Editorial Comments 





By W. A. Phair 


The small account . . . continued 


HARDWARE AGE. 





Our discussion of the small account on these pages in the April 2S issue 
appears to have touched on a subject that interests a great many people in the 
hardware trade. A number of wholesalers and retailers have commented on 
the points raised in that discussion 


Our purpose in discussing the small account was to draw attention to the 
extra operating costs that are involved when a dealer spreads his buying ove 
a dozen sources, instead of concentrating on three or so wholesalers. A dealer 
policy of spreading his buying saddles him with extra clerical and labor costs in 
handling many small shipments and makes his business relatively unimportant 
to any one supplier. 


From the wholesaler’s viewpoint, a small account carries an excessively high 
selling cost and sometimes is unprofitable to handle. With both the wholesaler 
and dealer fighting a profit squeeze, a solution to the small order problem presents 
an opportunity for reducing operating costs at both ends 


The remarks of wholesalers on our review of this situation suggests that quite 
a few distributors are giving the small order problem serious study. It is logical 
that they would be doing this, because the cost of handling smal! orders is 
bound to stand out in any effort to reduce selling costs. While many wholesalers 
are today making wide use of mechanical office equipment in an effort to reduce 
operating expenses, it still costs money to process an account, no matter how 
it Is done. 


There is another side to this picture, as a number of dealers have pointed out 
For example, dealers contend that they are often forced to spread their orders 
to be certain of getting goods into the store. The large number of outs and 
BOs that dealers find on their shipments these days makes it a gamble to plac 
all their needs for an item with one source. 

As one dealer explained it, if he wants to be sure of getting a supply o 
a certain item, he feels he must split the order among two or three wholesalers 
Then if one wholesaler is out of stock, he will at least get some from one or the 
other supplier. He would prefer, this dealer said, to place the entire order with 
one wholesaler; it would be easier for him. But with so many outs these days, 
he can't be sure he will get the shipment. So he places a quarter dozen with 
each of three sources, instead of a dozen with one supplie: 


¢ 


This situation no doubt has a definite bearing on how a dealer orders. It also 


emphasizes that if a wholesaler is to encourage concentrating of 
his dealers, he must give them good service with a minimun 


; 


purchases by 
1 of outs. Other- 
wise he can never earn their full loyalty. 

This headache of short inventories is something that plagues many trades 
these days, not only the hardware trade. The conservative buying policies that 
are so often found these days at both the dealer and wholesale level can backfire 
and do irreparable harm; especially where staples are involved 


v*riy 


Where wholesalers are concerned, a too conservative buying policy and the 
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informal editorial comments 


consequent excessive out-of-stock listings will work against any effort to encour- 
age greater concentration of purchases by dealers. 


Why the pessimism 4 


The conservative buying policies that seem to be in effect in too many retall 
and wholesale businesses these days are usually attributed to the “uncertainties” 
of the business outlook. What are these uncertainties? Are there any more 
uncertainties today than there were five years, or 10 years or 20 years ago’ 


There are always some uncertainties, no matter how “normal” times may be. 
But today it seems to me that all the information that is available to us justifies 
an optimistic outlook. 


True, there are some spots in the country where local conditions, such as a 
crop blight or drought, etc., are causing business to tighten up. But in the 


overall picture, all the factors that are normally used to gage business are very 
encouragaging for a continuation of good business. 


Our views on this outlook are based in a measure on the great mass of statis- 
tical material, reports, surveys, etc., that comes into our editorial department 
each week. Practically all this information reflects good business and an optimis- 
tic outlook. 


As this information comes into our office, we go through it carefully to cull 
out for publication in HARDWARE AGE those reports of business that have a 
direct bearing on the hardware trade. These reports appear in each issue in 
the “How’s the Hardware Business” section, beginning on page 14. If you'll 
look through the reports in this issue in that section, and go back over the 
information in the May 12th issue, you learn such facts as: 


Retail sales were the largest for any first quarter on re ‘ord; 

Retail sales in March were 15 per cent above a year ago: 

Secretary of Commerce predicts that 1955 might turn out to be the best busi- 
ness year in history; 

Residential construction sets a new record in March: 

Water systems sales at second highest level on record; 

Jobless pay claims drop for 10th straight month, etc. 


Now, these are not the views of the editors; they are the factual reports from 
sources all over this great country. They reflect good business prospects. Where 
does the pessimism come in? About the only disturbing sign on the horizon is 
in the present high level of credit outstanding. But steps are underway to 
tighten up on credit. Then again, while credit is high by past standards, who 
can accurately say that it is too high when compared with today’s record level 
of personal income’? 


It seems to us that, all in all, there is every reason to expect good business to 
continue, and a higher price trend. A conservative buying policy in the face of 
these facts can be damaging to a firm’s position, especially if it impairs the 
service given to customers. This is true of both wholesalers and retailers. 


If, despite the high level of general business, you find your business moving 


‘ 4 
downhill, its a warning sign that its time to take a long, hard look at the way 
you're running the business. Perhaps conditions have changed and you haven't 
kept up with the changes. 
When you make an appraisal of your store, don’t immediately assume that ‘ | 


discount houses or supermarkets are the cause of your problems. You'll find it 
most probable that you are losing business to other retail outlets comparable 
with your own. As a matter of record, in 41 per cent of the failures of hardware 
stores the cause is incompetence; another 22 per cent is due to lack of managerial] 
skill. On the other hand, competitive weakness accounts for only 


ll per cent of 
the hardware store failures. 
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Its no sectel 


WHY THIS 


Gola 4) ele) 
‘C’ SERIES 


IS THE FASTEST 
MOVING LOCKSET 
IN THE LOW-PRICE FIELD... 













1. Performance 


smooth, trouble-free operation ruli-SIZe oO pin tumble: iid brass cylindet Od 


hrass latch bolt. 


lop quality WOrTrRKTNANSIII] ind maceria eristire 


Z. Precision Installation — 


Loc k wood SPEEDRIL is foolproof ind speed y 


light work out of hard labor, cuts inst Seton: LY 








makes clean-cut edges both sides and holes in pe 


ilignment. 


New Beauty 





‘ “ 
yockwood’s new Decra-Dor plates, designed 
with ‘C’” Series locksets, add a magnificent finis! 
yu h to every door ive differs ri / y he s WILT pie 
etched deeply in polished brass or satin- finished a! 
‘ . 


minum — 


po TE LOCKWOOD HARDWARE MANUFACTURING COMPANY 


Fitchburg, Massachusetts 
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Language Error Broadens 
Minimum Wage Coverage 


The method to be used in the future to bring reta!! 
stores, large and small, local and multi-state, under 
terms of the Fair Labor Standards Act (Minimum 
Wage Law) are revealed by the U. S. Labor Depart- 
ment. 

The Department recently urged Congress to in- 
crease the minimum wage and extend its coverage 
except for the overtime provisions—to multi-state 
retail operations. 

Through an “error,” the language proposed to 
Congress to carry out the proposal would bring under 
the Act any enterprise which sells, or more important 
buys, a major portion of its goods in interstate com- 
merce, aS many, if not most stores do. 

A Department spokesman says the language will 
probably be “corrected” this year before the Bil! 
reaches the floor of Congress. This would mean that 
the first step in extending coverage would bring in 
any retail firm which operates in two or more states, 
but not “local” operations. 


OUTLOOK—Eventual aim of organized 

labor. Sons GoverTrnimne nt officials al nd SOM 

7 Congre ssmen, i to get all retailers covered 
and the minimum wage raised to at leas! 


$1.50 ar hour. What isn ft accom plished this 


near will he pushed until it is accom plished 


Hoover Commission Urges 
Limit on PX Operations 


Military post exchanges would be restricted to 
areas where private business is not available and 
their use would be strictly confined to military per- 
sonnel if recommendations of the Hoover Commission 
are followed. 

In a new report, highly critical of PX operations, 
the Commission complains that Post Exchanges are 
not self-sustaining as intended by law and their 
ability to cut prices is the result of government sub- 
sidies; they are tax exempt and decrease the tax 
potential of private stores, and they damage private 
business by selling competitive goods although the 


10 


ashington 
NEWS and VIEWS 


By Washington Bureau of 
HARDWARE AGE 






law permits only the sale of smal] personal items. 

Penalties should be imposed and enforced on resale 
of PX goods by purchasers; prices should be adequate 
to cover all costs; civillan employees should replace 
military personnel; sale of luxuries such as sporting 
goods should be discontinued. 


OUTLOOK As with other Commission 
reports, action by Congress and the agencies 
will be slow. But the forceful criticism and 

e recommendations of the advisory body well 
be powerful friends to merchants attempting 
to get relief from unfar government com- 
petition. 


President “Sold” on Need 
For Standby Control Power 


“Stabilized economy” advisors have convinced 
President Eisenhower that standby authority is a 
necessary tool in the emergency package. 

As things stand now, the Administration will! ask 
Congress early in June for permission to operate an 
all-out control program in an emergency. 

If authority is granted, controls might be invoked 
if war erupted, or possibly if inflation became serious 
enough to endanger the country’s war potential, 
although the latter possibility is slight. 

Under present planning, here’s what controls would 
mean: 

Price and trade-in allowances would be frozen with 
some increases permitted later; weekly or hourly waye 
rates, but not total earnings, would be controlled and 
increases permitted; credit controls would set down 
payment and limit repayment terms for consumers; 
commercial rents would not be controlled; rationing 
would control business inventories as well as consume! 
purchases. 


OUTLOOK (‘ontrols sentiment in «= lC C one 
gress has been neutral so that if the Admini- 
stration makes a strong plea, hread standhy 

* control authority might be granted. T/ 
would mean an ever-present danger that this 
form of government control could again he 


im posed. 


‘Continued on page 96) 
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MASTER PADLOCKS ASSURE 
POWERFUL PROTECTION! 


Countless dollars worth of property ... in homes, 


industries, businesses, and on farms across America. . 
are securely protected by millions of Master padlocks 
Master's tough laminated construction . . . exclusive 
patented features ... wide range of styles and prices 
... have made them America’s number one choice for 
padlock protection. Let Master's popularity keep your 
padlock sales steady and profitable . . . stock them and 


display them. Order from your wholesales 





Typical of Master's 


on a oe aes heen Master Jock Company. Milwaukee 45, Wis. 


of the famed 


Secret Service’’ series Wolds Largest Padlock Vtanulacturrs 
Z v 
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Belt Axe; Hatchet 

Two new Rocket tools are the 
No. AOH Half-Hatchet and the No. 
ABA Sportsman’s pattern Belt Axe. 
Both have indestructible tubular 
steel handle and shock-absorbing 
non-shp safety grip. Chrome-plated 
shaft is wedged into head and lock- 
ed permanently with heavy steel 
pin. Head cannot loosen or fly off. 
Hatchet, light carpenter's pattern, 
is full polished with octagon bell 


and neck. Has thin, keen blade 
with beveled nail slot. Head weight 
is 18‘. oz. Belt axe has full-polish- 
ed head with beveled nail slot and 
beveled driving face. 
is 1'4 Ib. 


Head weight 
Also available individu- 
ally gift-boxed with sheath, No. 
ABAX. True Temper Corp. 


For more data circle Ne. 1 on pestcard, p. 105 


Lawn Sprinkling System 
This 


lawn 


permanent underground 
sprinkling system is pre- 
packaged and completely assembled 
and contains 30 ft of rot-proof 
vinyl tubing with thread spray 
heads made of brass and bronze. 
Each unit will cover more than 750 
sq ft and lists for $14.95. Units 
will take extreme coldness without 


leaks or bursting. Heads are pre- 


set into the tubing at 10 ft inter- 
vals. Volume of spray at each in- 
dividual head is adjusted with a 
key. Noma Lites, Inc. 


For more data circle No. 2 on postcard, p. 163 


Nail, Ball Peen Hammers 

Restyled nail and ball peen ham- 
mers for the new Jobmaster line 
have super-heat-treated drop forged 
heads to give correct hardness and 
temper to face, claws and peen. Nai! 
hammers include three types; bel! 
face, curved claw, in four sizes; bell 
face, ripping claw, in two sizes; and 
plain face, curved claw in one size. 
Machinists’ hammers with ball peen 
contoured for maximum utility are 
available in nine weights from 4 to 
10 oz. Stanley Works. 


For more data circle No. 3 on postcard, p. 163 


Electric Fry-Skillet 

Round electric -automatic Fry- 
Skillet oven-type 
thermostat which allows pre-selec- 


features an 


tion of any temperature from sim- 
mer to 420 deg. For frying, stew- 
ing, baking, deep frying, grilling, 
casseroling, braising, chafing and 
popping corn, the skillet is 1144 in. 
in diameter, 2 in. deep, with a 3 qt. 
capacity. Jewel signal light on con- 
trol panel lights up to indicate 
when skillet reaches the controlled 
heat cooking temperature. Skillet 
retails for $15.95. Aluminum cover 


is avallable for $2.50. Included 
with each Fry-Skillet is a 24-page 
recipe book. Dominion Electric 
Corp. 


For more data circle No. 4 on postcard, p. 163 


Knife, Scissor Sharpener 
New electric knife and scissors 
sharpener can also be used for 
chisels, screwdrivers, 
and similar small tools and instru- 
ments. 


sharpening 


Blade guides in the dome 
provide proper honing angle for 
knives and scissors. Dome is re- 
movable for sharpening tools. Mov- 
ing parts are completely enclosed. 
Abrasive wheel is white aluminum 
oxide. 


_. 


Motor stops automatically 


excessive pressure is applied. 
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Want more information on these 
products? Then use free post 
card on Page 103. 


in hardware merchandise... 


FOR THE HARDWARE DEALER 





TO HELP YOU 


knobs—round, tulip, and modern SELL 
cast knob (illustrated). Other new 

items include stainless steel Inte- 
graLock; one-piece knob in Aligna- 
Lock line; and a Quick Exit panic 

bolt which does not retract and 
cannot bind. Sargent & Co. 


For more data circle No. 7 on postcard, p. 103 


Stainless Steel Spatula Gun Packaging 








- Handy Flipper spatula can be Colt revolvers and automati 

used for turning, flipping or scrap- pistols are now packaged in a tele 

ing. The 2'» x 2%» in. offset blade scope-type box, covered with a 

is made of flexible stainless steel. woodtone paper. Eve-catching ye! 

Housing of sharpener is. whit Handle is of imported Brazilian low label, with black printing, iden 
thermoplastic. Burgess Vibro- tifies the product and has space fo) 


crafters, Ine. the serial number of the gun, fo 


For more data circle No. 5 on postcard, p. 163 quick inventory and checking pul 


poses. Packed with each gun 1s a! 


Glazing Compound 


instruction pamphlet and a cleaning 
Clipper Glaze elastic glazing com- 


brush. With each target model, 


pound is made in both knife and sighting-in target is included, shov 
yun grade. It is a companion prod- 
? + 


ict to Clipper Caulk caulking com- 
pound. Packaging label is designed 


ing a typical group obtained with 
the gun on test ranges. Colt's Mtg 
(0. 

in blue and gray colors. Dicks- 


Pontius Ci 


For more data circle Ne. 9 on postcard, p. 163 





Improved Tool Display 


For more data circle No. 6 on postcard, p. 103 


Doorknob Trim | Revist r 1o0 self-selling tool 

rosewood. Spatulas come packed | merchandiser has five new selling 

Now avallable with 5 in. backset doz. with self-service counter dis- features: takes up much less space 

“4500” Series entrance locks, this penser. Suggested retail, $1. Russ: than original model, 28 in.; ha 

new 5°, In. rose trim comes in Harrington Cutlery Co. special ball bearing ‘turning which 
cast brass, bronze or aluminum. It For more data circle Ne. 8 on postcard, p. 163 


is available with a choice of three 


Portable Cookstove 


This two-burner cookstove oper- 





‘ . ates on propane gas and is de- 
signed for picnickers and campers 
Two disposal! fuel eviinders hold 
enough gas to cook three full meals 

. « a day for almost two weeks. Each 


burner will brew eight cups of 
coffee in about six minutes Stove 
grid has a heating surface of al- 





most 160 Sq in. Use of propane gas 


provides instant lighting, and per- 





(‘Continued on page tLiF (Continued on page 12? | 
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Sales in Retail Stores 
Increase 1% in April 

Total retail sales were $15.5 
billion in April, 1 pet above March 
and 7 pet higher than a year pre- 
vious, the Commerce Department 
reports. 

The hardware, building and lum- 
ber group reported April sales of 
$1,.163,000,000, $115 million over 
March and $72 million above April 
1954. 


National Output Moves 
Ahead of 1954 Figures 


Manufacturers turned out prod- 
ucts and services during the first 
quarter at a $370 billion annual 
rate reports the Department of 
Commerce. 

This is $8 billion more than in 
the first quarter of last year. 

Civilian demand caused this in- 
crease in national output. 

Personal consumption expendi- 
tures were $242 billion in the first 
quarter against $230 billion in the 
first quarter of 1954. 

The Bureau of Labor Statistics 
reported that in March both the 
“take-home” pay and purchasing 
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» Hardware Sales Equal Year Ago Figure 


> Retail Sales Edge Up 1 Pct in April 


>» Construction Remains at Record High 








March Retail Sales 
Same As Year Ago 

March retail hardware store 
sales were $196 million the 
U. S. Dept. of Commerce esti- 
mates, the same as for March, 
1954, and a gain of $36 million 
over February, 1955. Seasonal 
unadjusted estimates for the 
past three years are: 


(millions of dollars) 


1955 1954 1953 
January 170 165 166 
February 160 172 167 
March 196 196 200 
April ' 221 219 
May 7 229 234 
June 232 232 
July a 233 236 
August : 216 228 
Septembe) 230 231 
October ; 243 256 
November 246 239 
December : 319 297 


Tota! $526 $2702 $2705 


“=~ ~~ 








power of the average factory 
worker continued to set new rec- 


ords across the nation. 


Hardware Wholesalers’ 
Sales Up During March 


Hardware wholesalers’ sales 


jumped 23 pct in March over the 


previous month, the Dept. of Com- 
merce reported. The report showed 
an & pct sales increase between 
March of this vear and the same 
1954 month. 

End-of-month inventories in- 
creased 2 pct over March, 1954, 
and 3 pet over February, 1955. 

Stock-sales ratios in March, 
1955, were 251, against 267 in 
March, 1954, and 298 in February 
of this vear. 

Hardware wholesaler sales im- 
proved 5 pct in the first three 
months of this year over 1954's 
first quarter, the Commerce Dept. 
said. The greatest first quarter 
increase was 26 pct in the Moun- 
tain states, followed by 14 pct in 
the Pacific region. 


April Construction 
Broke Five Records 


Five new records in contract 
construction awards were set dur- 
ing April for the 37 eastern states 
when $2.322 billion in future con- 


Y 


Continued on page 138 
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Successful Psd 


Tool Merchandiser now 
Better Than Ever! 


Revisea R-150 brings you fast turnovers, 





big profits... 
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Thousands of hardware dealers will tell you how successful 
the P&C R-150 merchandiser has proved to be. Over 10,000 
P&C units are in use today 

And now, P&C, who pioneered rapid turnover, self-selling 
tool merchandisers brings you the Revised R-150, better than 
ever with all the P&(¢ proved selling features, PLUS SIX 


m NEW IMPROVEMENTS! 


You get all these improvements in the Revised R-150 plus: 
every tool clearly priced, numbered and shadow marked; eye 


catching P&C colors of blue, yellow and white: flashing 





beacon: one or two each of 156 different P&C. best selling 
tools...a complete line of top quality, nationally advertised 


and guaranteed hand tools. Here is a proven successful P&¢ 


§ a€ Hand Forged tool merchandiser, now better than ever before. You need 


this unit in your store now! 
Tool Company 
FOR EXTRA TOOL PROFITS send todas for complete details 


Dept. A2, Box 5926, PORTLAND 22, ORE. on this terrific merchandiser. the Revised P&C R-150 


P&C...the best tools money can buy. 
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UNITED STATES STEEL Announces 
“Operation Shower’ — 


Here’s a terrific idea from U.S. Steel_—“To 
shower the bride with gifts of steel.” This is the 
theme of “Operation Shower,” which is going 
to be nationally promoted in May and June 
through newspaper publicity, trade magazine 
advertising, and network television. The cam- 
paign to consumers will be spearheaded by this 
advertisement, which appears in four colors in 
the June Farm Journal and other leading 
magazines. 

Why was Farm Journal used to carry this im- 
portant promotion? 


Because Farm Journal reaches and influences 
more farm customer families than any other 
magazine going. It is first with farm families 
by hundreds of thousands, as it is with adver- 
tisers by millions of dollars. 


Farm Journal has become America’s largest, 
most successful, farm magazine because it 
serves farm families as no other magazine can. 
Thus it has greater influence with more farm 
families. Farm people believe what they read 
in its pages, and buy what they see advertised 
there. 











Do retailers like this kind of sales support? 
You bet! After all, Farm Journal goes down 
rural routes in the better farming areas like a 
local newspaper, thus giving the retailer the 
local coverage he wants. 


Your promotion kit includes display pieces, 
merchandising tags, an idea book, radio and 
TV exploitation ideas, a reproduction-quality 
copy of the "Operation Shower" symbo!l—the 
special umbrella. To get your free kit, write: 
Robert C. Myers, Director, Market Develop- 
ment, United States Steel, 525 William Penn 
Place, Pittsburgh 30, Pa. Do it today! 


Farm Journal 


The Magazine Farm Families Depend On 


CsRAHAM PATTERSON RICHARD J. BaBCocKk 
Publisher 


President 


THERE'S A GREAT TIE-IN OPPORTUNITY IN “OPERATION 
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Terrific Promotion Idea 
in the June FARM JOURNAL 
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“She's getting married!” 
Remember when they said that about you? Remember 
the excitement and the plans you made the thoughts 
_ of a new and wonderful life togerher . . . the feeling of ful- 
’ fillment knowing that your most cherished dreams had at 
last come truc! 
Or, perhaps, for lucky you, 
to come! 








e 























that glorious time is still 


Part of the thrill when you live this dream-come-true 
comes from the good wishes of fnends and family. And 
usually, they are expressed most tangibly in a shower for 
the bride 

But now there is a new 
Steel Shower ' 

Shower the bride with gifts of steel' And there's some- 


thing quite significant Fora 





idea in bridal showers —_ 


the idea of a Stee! Shower 
5 first of all enduring 
narriage to be. It's beautiful, too, 


steel gift 
wants her 


as enduring as she 
and always 





useful 
Perhaps it will be a gift for her new kitchen a gift 
of lustrous stainless steel or colorful enameled steel. it 







ry ight be a lamp or hostess tal bes of smart, yet black steel 


for her living room. There are literally thousands of things 


to choose from made by hundreds of reliable manu- 
the home and steel 


of her marred life 






facturers. For steel 
will serve her all the day 


s everywhere in 








So to carry your best wishes to the happy bride ata 
shower, or at the wedding make it a smart, lasting 
useful gift make it a gilt of steel! 





Only Slee! (iii di +/ rigry 


jobs so well 





SHOWER’ SEND FOR YOUR FREE PROMOTION KIT TODAY 


HARDW ARE 
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SALES INCREASED 506% WITH STORE-TESTED 


VACUUM WARE DEPARTMENT 


FREE WIRE RACK DISPLAY 
with $50 Assortment of 


THERMOS ~-I1CY-HOT. vacuum wane 


® Store tests show 506% smectite 
sales increase! THE BEST IN VACUUM WARE 


® Rugged permanent type THERMOS wl CY- HOT 


display. SRAND BRAND 


QUALITY PRODUCTS OF THE AMERICAN THERMOS BOTTLE COMPANY (3 (3 












<-> NEW! DIFFERENT! BETTER! 
® A complete vacuum ware x Polly Red Top as 
department in less than vanes , 


1% square feet. 


KEEP HOT THINGS HOTTER 
COLO THINAS COLDER 
- —,. 


®@ Sells America’s most 
popular vacuum bot- 
tles on sight! 


packs UP 
tra gales THERMOS 
* d profits: 


Full Information 





from Your Wholesa/er 


THE AMERICAN THERMOS BOTTLE COMPANY 


NORWICH, CONNECTICUT 


Thermos Bottle Co., Ltd., Toronto Thermos (1925) Ltd., London 
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ART OF SELLING... put your strongest 
advertising effort with the recognized leaders Time, top newsweekly the Journal, biggest of the women s 
books .. . Life, mightiest of the mass weeklies and TRUE. America’s largest selling mans magazine! The 
publication most readers prefer is the most profitable for you. If you have a product for men, it belongs in TRUF 


Guarantee, 1,750,000 ABC ... A Fawcett Publication, New York, Detroit, Chicago, San Francisco, Los Angeles 





Nearly 150 Years of Service to Dealers! 


Wn, 

0, 

Ep Tes: 
R 


R TRYON €O. 
ali 
| 
' 











, 





ot DELIVERY 











O 





2 PRO 
Quick ° 


K NGFISHER 


‘i tmime tacacs 


yw 


: FISHING TACKLE, ATHLETIC 
pe aroma GOODS—GUNS & AMMUNITION—TOYS 


Wheel Goods Home Utility Goods 

Electrical Applicances Luggage and Vacation Needs 

Hardware Lawn & Garden Tools 

Tools Do-it-Yourself Tools 
Our buyers are your buyers. Our stocks are yours to draw on... saving you the 
necessity of purchasing from a multitude of sources saving you from having to load 
your inventory. Prompt, efficient shipment from a single source means economy to you 
in shipping charges and in clerical and bookkeeping costs. 





FISHING is a comprehensive line of types of 


KINGFISHER TACKLE tackle for every kind of fishing — fresh 


or salt water! Expertly constructed — h 
; : : est ’ n 
reels, rods, lines and all accessories for fresh and salt water spinning, fly Are you andi 8 the 


casting, bam casting, surf and deep sea fishing. Built and priced to please LAWN BOY 


your customers and to provide a most satisfactory profit for you. Power Mower? 


@© ATHLETIC TRUSPORT ATHLETIC GOODS One of the fastest selling and 
= ; comprise a complete selection of qual- most satusfectosy of all power 
GOOD ity products for every indoor and out- 


, ; ‘ . mowers! If you 
door sport, including uniforms and shoes. For both amateur and professional. 
) . ~ haven't stocked it, 
Honest values, expert workmanship that will satisfy your customers and q x 
provide a very satisfactory mark-up for you. etter get on the 
wagon! Write or 
wire us immediately. 








,. Write us on your business letterhead to put you on our list 








to receive our timely merchandise announcements as issued 


EDW. K. TRYON CO. 


815-819 ARCH ST., PHILADELPHIA 5, PA. 


EST. 1811 
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FOR FOR 
POWER MOWERS OUTBOARDS 


nara POWER MOWERS 
and OUTBOARDS 


VERY owner of a power mower or outboard 
needs quick-cleaning GUMOUT. Here's a 
terrific new item—a fast mover you'll want 
to feature. GUMOUT's a real traffic builder, 
a swell new source of easy extra profits, 


Here's why. Hard starting, rough idling, and 


stalling are usually the result of gasoline gum CTEAMS Cotbllre/or 
d its in th b d fuel , 
a Bd Tye! syste 


effectively. Just pour GUMOUT in the gas f 
tank. Nothing to take apart! And anybody removes vel system gums, 


can use it—often | varnish and moisture 
GUMOUT has been widely used for years in 
cars, trucks, and tractors. Now GUMOUT 
comes in handy, eye-catching Halfpint cans— 
for power mowers and outboards. Don't get 
caught short when your customers ask for 
GUMOUT. And they will! Consistent, hard- 
hitting advertisements in leading consumer 
magazines are building new GUMOUT cus- 
tomers every day...and felling 





RETAIL 





DEALER COST: 
$6.40 per case of twelve 8-or. cans. 


JOBBERS: Complete information on request. 


them to buy from you! 


Be ready. Get in a good supply 
of extra-profit GUMOUT today. 


GUMOUT DIVISION 
Pennsylvania Refining Company : y7 malty edvertic 
2680 Lisbon Road, Cleveland 4, Ohie off these megerines 
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/CAMILLUS \ 





CAMIL 











HAND MADE BY AMERICAN CRAFTSMEN! 


4 
SOLD AT Hardware And Sporting Goods © 
Stores EVERYWHERE! 








No wonder Camillus has the edge when 
it comes to selling knives: — Who else 
gives dealers a whole tepee full of sell- 
ing aids such as you see here? 

The lineup — available to all Camillus 
dealers without cost — includes... 


A. Modern, eye-catching display case (+55). 

B. Sensational Balsa Counter Display. 

Cc. Combination store pennant or window 
streamer! 

D. Camillus national consumer advertising 
in leading magazines! 


E. Informative, sales-producing “Know 
the Product... Better the Profit” folder. 


And ad mats, catalogs and other powerful 
merchandising material. 

Order forms for free sales aids included 
in every box. 


Remember, you now make a full 40% 
profit on every Camillus sale! Ww 
PHONE, WRITE OR 

SEND SMOKE SIGNALS TODAY! 








CAMILLUS CUTLERY COMPANY, CAMILLUS, NEW YORK 
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Halls like a lightweight 
\ Cushions like a balloon 


‘The Wingfoot 
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Available '" either white 0 


black sidewalls 


This great new Goodyear tire enables you to Made especially for the new American bicycle, 
please every type of customer. It combines the the Wingfoot fits any standard balloon tire rim 
best features of balloon and lightweight tires: It’s a true quality tire—selling ata popular price 
solid strength and comfortable riding — plus Get behind the Wingfoot now—it’s gomg places 
low rolling resistance and easy pedaling. Goodyear, Cycle Tire Dept., Akron 16, Ohio 


GOOD, YEAR 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND 
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TEMCO....the company with a single purpose... 


















































Your best single source of supply for 





gas heating equipment 


For a quarter of a century now Temco has devoted its T 

energies and research to one central theme—the man- an Pet Co, inc. 
ufacture of more efficient, more economical heating NASHVILLE, TENNESSEE 
equipment that uses gas as a fuel. Over these years the . 
Temco name has become synonymous with the word Gas Healing \pecialisia for the Nelion’” 
quality in the minds of both the trade and consumers. 

And it is the complete line, too, with a heating unit for 

every need. Whatever the problem —for a single room 

or an entire home—turn to Temco for the best answer. 
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market for you ! i 


Millions and millions of users 
of METL TOP. IRONING TABLES 
are potential buyers 













of 


METLTOP 


PADS COVERS 


_ SUPER ™ CUSHIONING 
by 
 GOOoDZYEAR 


é FOAM RUBBER 
PAD AND COVER SET 
Made with famous GOODYEAR AIRFOAM, durable 
waffle-weave and foam rubber pad has j just the right texture 
and thickness for fast, wrinkle-free ironing. Cover is 
Sanforized, will never shrink. For all standard-size tables. 


No. 375 7” 


No. 52 CHAMPION 
PAD AND COVER SET 


An economically priced set... 
yet made of long-lasting ma- 
terials that will make ironing 
smoother and easier. Plastic 
bag can be re-used in the 
home in many ways. For all 
standard-size tables. 


GEUDER, PAESCHKE & FREY CO. « 


1700 





No. 72 
PAD AND COVER SET 


“Made right to fit tight”... these Sanforized covers and 
heavy waffle-weave pads hug the top of table, fit snugly 
over back and nose, have a surface designed for use with 
either dry or steam irons. For all standard-size tables 


No. 107 he >> 
IRONING TABLE COVER 4 


Made of heavy diagonal weave 
drill, with a smooth, taut sur- 
face. Sanforized, these covers 
can be laundered repeatedly 
without losing their shape. 
For all standard-size tables. 





W. ST. PAUL AVE., MILWAUKEE 1, 


WISCONSIN 


EXPORT AGENT: 25 Beaver Si.. New York 4. N.Y 
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For faster, easier, greater profits in the Do-It-Yourself market 








EMPLOY THESE 
PROVEN SALESMEN: 











sear VINYL-MATIC 


Now used by 2500 successful dealers! 











. eal : 
SEAL CARR ACA 


— i cr 





seat TILE-0-MATIC 


Increasing profits for 8000 dealers! 








Today’s booming Do-It-Yourself market means booming business for you in nationally-advertised 


Gold Seal Floors, Walls and Countertops. Floor improvements come high on home remodeling 

lists...and easy-to-handle Gold Seal VinylTop has so many uses for your Do-It-Yourself cus- 

tomers ... shelves, countertops, facings. Customers buy quickly when given the reassurance of 

Gold Seal quality backed up by the Gold Seal Guarantee... satisfaction or your money back. 
Set yourself up for this market! Racks available from local Gold Seal distributors. 


The Gold Seal Viny!-Matic stocks, displays and sells 4 rolls 

about 30 lin. yds. each) of resilient Gold Seal Viny!Top in just 
6 square feet of floor space. The perfect Vinyl Inlaid for 
beautiful, seamless countertops . . . stain-resistant Viny!Top 
comes in 17 patterns ...is easy to cut and cove. 30”, 36”, 
42” widths. Bermuda Hues and marbleized patterns. 


For home or business... 
you get the finest choice of ali in... 


INLAID LINOLEUM - RANCHTILE® LINOLEUM - LINOLEUM, VINYL. VINYLBEST, 
RUBBER, CORK AND ASPHALT TILES - CONGOLEUM® AND CONGOWALL® 
ENAMEL-SURFACE FLOOR AND WALL COVERINGS + VINYLFLOR - VINYLTOP 


26 


The Gold Seal Tile-O-Matic gives youa complete self-service 
Gold Seal tile department in only 5 square feet of floor space 
... for only $25! A “natural” salesman in the Do-It-Yourself 
market, the Tile-O-Matic displays, promotes and sells the 
most complete tile line in the industry . . . for every purpose, 
taste and budget. Holds up to 432 9” x 9” tiles. 


ete] B oR) 7. \5 


FLOORS AND WALLS 
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How to Meet the Profitable Trend 
Toward. Built-In Appliances 


First: Recognize That it 1S a Trend! When 
the old kitchen comes out and the new 
one goes in, chances are the range, oven, 
ventilator, sink (and perhaps the refriger- 
ator, too) will be built in, NOt set in! 

Few realized how rapidly built-ins would 
be accepted ... wanted ... demanded! Few 
ccalient how quickly built-ins would go 
from custom installation to economical 
installation in stock cabinets! 


Second: Go With the Trend! Built-in business 
is good business for you. It’s add-on busi- 
ness. It's business that will go to some other 
dealer unless you're ready for it. It’s hard to 
sell a built-in oven or range out of a pack- 
ing carton. But—put them in cabinets ina 
display kitchen, and the sale is on its way! 
Third: Get In the Steel Kitchen Business! Ii 
you're going to sell built-ins, you're going 
to sell kitchens. And what a profitable busi- 
ness itis! Full 40% profits—with no trade- 
in headaches, no obsolescence worries. 
And fireproof, easy-to-clean, baked enamel 
cabinets of stee/ are best for your built-ins. 


Fourth: Sell the ‘Flexible’ Kitchen Line! 
Choose your kitchen line carefully. I 
takes a complete line . . . a line that's no lon 
able to any kitchen, and the greatest 
number of built-in appliances. So, select 
Republic’s big, versatile line that gives 
you “custom kitchens” from a wide range 
of economical stock units! 

For complete information, write Repub- 
lic Steel Corporation, Berger Division, 
1074 Belden Avenue, Canton 5, Ohio 
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BUILT-IN CABINETS 
AS STOCK ITEMS. Republic pioneers DROP-IN RANGE UNITS. Three 
with these two models that hondle practical sizes, 24”, 30° and 
nearly every brond of electric or 36” wide; end panel availuble 
gos built-in oven .. . ond Republic Dealers also find it economical 
is working closely with the industry and easy to plan built-in ranges 
kitchen! to bring about better design and with Republic's 24 sizes of un- 
18"; hood is 42" x 8A". simplicity of installation. dersink cabinets, 36” te 72° 





THE “HOW-TO” LINE! 
SELL WITH CONFIDENCE 


“sgerewceees | Republic Steel hitchens 


en! It's the best warranty 





in the business, bocked by 


a billion-dollar corporation! \ REPUBLIC 
’ Katey 


| Natwonally advertised wm the POS), BETTER HOMES AND GARDENS AMERICAN HOME HOUSE BEAUTIFUL, HOUSE AND GARDEN WOMAN'S HOME COMPANION LADIES HOME IOURNAL and other leading magazines 
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Solid, Big Money Advertising Keeps SKIL Customers Coming Your Way 


In publications like these, SKIL backs your selling 


efforts with steady, big space advertising campaigns 
ALSO AVAILABLE TO HELP YOU: Free Ad Mats. 
Radio Scripts, Envelope Stuffers, Miniature Catalogs, 


Window Streamers. an 


Contact Your Nearest SKIL Distributor— 
or write us and well have him get in touch with you. Use 
the handy coupon 


POST 
lies. 


dernizin 








d many other dealer helps 
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‘the Money 


4 Great New SKIL Saws are setting sales records 
The lowest price tags in SKIL history are winning 
bigger profits for dealers. And, what a combination 
these saws make. You've got a line to sell every 


HEAVY DUTY 8%” 
SKIL SAW 
Model 554 


HEAVY DUTY 62” 
SKIL SAW 
Model 552 


ae 





And Look at These Exclusive Features 
| BUDGET LEADER FEATURES 


HEAVY DUTY FEATURES 





Saws’ 


customer... Carpenter, contractor or homeshop 
worker. Real heavy duty saws at a prices 
Ask your SKIL distributor to tell you about the 


‘money saws.” There's profit in them for you. 


HEAVY DUTY 7%” 
SKIL SAW 
Model 553 





> e 


° Famous lightweight SKIL de- | © Oversize motor BUILDERS TOOLS 
sign for easy handling ® Ball and anti-friction bearings Made only by SKIL Corporation. formerly SKIL! AW —_ — 
© Fast, easy cutting in any posi- | © Built-in bevel and depth ad- hicago 3 nors © 3601 Dundas Street Tora ntari 
tion justment ena Branches in ALL vas 1g | 


High speed blade 





® Telescopic safety guard 


SKIL Corporation, Dept. HA-55 


: : 
® Die-cast aluminum motor e Trigger-type switch 5033 Elston Ave., Chicago 30, Ill. | 
housin ‘ ‘ | wont to know more cbout SKIL's creat new best telling tow ime 
g bd Sturdy die-cast aluminum ond SKIL's new low price, big profit decler progror | 
® Ball and needle roller bearings housing | |} Pleose hove oa salesman call, } 
. . Pp! ‘ d tree literotur 
® Quick acting depth and bevel | © High speed blade secenipremagiarcctiaaeatar 2 925 | 
; . , , NAME 
adjustment © Fast, easy cutting in any posi- | 
® Telescoping safety guard tion | STREET 
CITY ZONE TATE | 
J 
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SELL MORE HACKSAWS 


— 
— 


} 


CRESCENT TOOL 
Cive Wings Lo Word 





DISPLAY COMBINATION DB2410 * 






















Includes the following Crescent 
Hacksaws mounted on a 24"x 24” 
panel: 

3 1046 Adjustable-Steel Handle 

3 1047 Adjustable-Steel Handle 


3 1049 Adjustable-Neoprene Handle 
3 1044N 12” Solid-Neoprene Handle 

















DISPLAY COMBINATION DB1210 


Includes the following Crescent 
Hacksaws mounted ona 12"x 24” 
panel : 











4 1047 Adjustable all steel Hacksaws 
3 1049 Neoprene handled Hacksaws 


ww 


OBES 








e CRESCENT not only offers a popular line of top 
quality Hacksaws, but provides an effective means for 
displaying them. These two boards are finished in bright 
yellow with maroon trim. They are designed for win- 
dow, counter, table or wall use. They fit on any of sev- 


eral Crescent Display Fixtures. Panels are supplied for 





cost of tools only. Order from your jobber. 





Hig (¥ hhe Vb Ht stn 





Crescent is owr trode-mork, registered in the United Stotes ond abrood, for wrenches ond other tools. Sold by leading distributors ond retoilers everywhere and made only by 


CRESCENT FOOL COMPANY, JAMESTOWN, NEW VOR EZ 
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FLACH! 


B & C CLAMPS ouer= 
now made of MAEEEABLEJRON® 


| BETTER — because they are stronger! 


















ACTUAL TESTS prove B & C DUCTILE 
IRON CLAMPS up to 50% stronger 
than malleable iron, formerly used— 
tougher too. ... greater resistance 
to sudden shock and hard use! 


WHY DUCTILE IRON IS STRONGER 


Ductile iron is a high strength material that com- 
bines the processing advantages of cast iron 
with the physical properties of steel. 


DEALERS: 


lf you need a good, profitable "jolt-in-the-arm" for 
your clamp sales—then stock these new B & C 
Ductile iron Clamps—the clamp everyone will 
prefer to any other. Whatever your clamp volume 
is now, you'll sell more when you sell B & C Ductile 
iron Clamps. 


CHECK YOUR JOBBER TODAY! 


* Developed by the International Nickel Co. 


Now available in these sizes and specifications: 








Screw Stonderd Sh 
Ne. Capacity taveal Peon Diameter Package w 
aaa ieee Center of Screw 
144 4" ae one ; 
145 5" 34%" %"" 2 — $s tbe. 
146 6" 3¥a"" “"' 2 Dex. 64 Lbs. 
148 8 , a Ma" 1 Doz. 50 Lbs. 
Manufacturers of Clamps — 264 _ 5" Ye’ Vp Des. 21 ibs. 
Vises and Hand Tools for Pro- =. Ree 2 ee va . 23 Lbs. 
duction. Maintenance and Ser- fa Des. 24 Lbs. 
vice Since 1925. NOTE: All clamps in ebove sizes are now made of Ductile iron even though casting moy be 
morted ‘‘Matleeble tron.’ 











THE BRINK & COTTON mic. co 





33 POLAND STREET « BRIDGEPORT, CONNECTICUT 
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REASONS WHY BUYERS CHOOSE THE ALL NEW 








WARREN-TEED RIPPING BAR 


The 90° angle on the claw end and a 
long 4° taper on the 3'2” chisel end of 
Warren Tool’s ALL NEW 46-H.Q. Ripping 
Bar get better leverage in hard-to-reach 
places where other bars have trouble. This 
modern design takes the strain off the user 
and puts it where it belongs—on a rugged 
tool made to take a beating. 

The clean, smooth forging defies com- 
parison. Careful buyers stock Warren-Teed 


tools with confidence, sell them with ease. 


WAR PEW ITEED' 


WARREN TOOL CORPORATION 


Meeufacturers ef Warren-Teed and Devil railway trace tools 
fremera@i Utrices Warren fis 
Expert Divisions 10 Church Se Vem lert Vv.) 








\ 
ey 
46-H. Q@. RIPPING BAR Superior Forging (no rough 
edges)}—end-to-end uniformity and balance—accurately 
ground, heat-treated edges—tough, enameled, eye-catching 


Balboa Blue 


Order the 46-H. Q. 
in this Popular Size: 
:” x 18”—DECIMAL PACKAGING .. 


it ead , 
» * , ~ “Aare e* _ , 
easy-to-stock Flanders Blue carton 


- 
4 , rr terre ret iw 
» 10 Gn aivactive, 







45-H. Q. 
WRECKING BAR 

















LENGTH \ae wae 30” | 36” 1 36” 
STOCK SIZE %” 1%” 1%" | %” | %” 


Write for New Catalog 
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SHOW MORE... SELL MORE... 
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Quick Sow 


iff) MERCHANDISER 


... ANSWERS ALL YOUR 
PLUMBING SALES PROBLEMS! 








all-metal display . . . 








FREE 
MERCHANDISE 
$7.65 worth 

of merchandise 
absolutely free 

with the purchase of 
either #100 or #200 
Quick Service 
Merchandiser. 

Order today 

from your favorite 





| Quich Sowiee mmncuanpiser +100 
FOR ONLY *109” 


Total Value $178.99 








ith, Cowie? samncuanmiser 4200 
FOR ONLY °441 


Total Value $75.26 
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DEALER S—Build your plumbing sales department around this 
a new source of profit on just I'/> feet of 
counter space. All the chrome-plated flexible copper supplies 

and fittings necessary for every water supply hook-up. Con- 
| venient arrangement invites customers to wait on themselves. 


ZACUSTOMERS 


—Install plumbing with neater, easier chrome- 


plated flexible supplies. Simple step-by- 
a directions show you how. 





(WASH BASIN) (TONLET/ 
—_——- 4 & 


ae 





The right supply, valve, fitting for the perfect hook- 
up between woter inlet and fixture. Pre-cut flexible 
pipe bends in any direction and shape, making hard- 
to-get-at corners easy to work in. No longer the extra 
equipment and labor of solid pipe installations. 


CHROME-PLATED FLEXIBLE SUPPLY 
PIPES — Individually carded for 
easier merchandising and product 
protection. Illustrated step-by-step 
installation instructions on the back 
of every card. 


VALVES—individually packaged in 
attractive window-box with cello- 
phane overwrap . . . affording full 
view of the product, at-a-glance 
identification and over-all protec- 
tion to the jeweled chrome finish. 


CHROME NIPPLES, FITTINGS, NUTS 

| RINGS—Conveniently separated 
and displayed in their own particu- 
lar metal pocket, clearly identified 
with picture, size, port no., price. 


12” =x 18” FITS EVERY 


Please send the following: 
4 page explanatory folder 


Quick Cowise mencnaoisen #100 
|_| Quick Cowitt samncnasmesen 4200 
Name eiror erw 
Address 
City State 


Favorite Wholesaler 
(Do not send payment. Your wholesoler will invoice you.) 


PLUMB —° SHOP 


33 











Phillips or Slotted 


SHIP TODAY 





THE BEST SCREW HAS A Southern ACCENT 
ON SERVICE 


You want quality screws to keep your production cost low and your 
assembly line moving. But even the quality screw can cost you money 
by not being there when you need it. 


That's why SOUTHERN accents SERVICE: 


Prompt Shipment from 600,000,000 screws in stock. 

Secure Packing in containers especially built and sealed against loss 
in shipment. 

One Source for your convenience. We save your time by giving you 
one source for all your wood screw needs. 

Free Lubrication for Screws in bulk. We invite you to benefit from 
this free service. 


Write for free color label chart, package stock guide, bulk stock list. Box 1360-A 


Southern Wood Screws, Phillips or Slotted 
Fict — Rownd — Oval 
Bross, Steel, Silicon Bronze, Aluminum, Stoiniess Stee! 
& all popular plated finishes 
Stove Bolts in Slotted Steei—Round or Fiat 


Mochine Screws © A & 8 Tapping Screws 
SCREW COMPANY 


Roll Thread Corriage Bolts 
STATESVILLE ° NORTH CAROLINA in bulk only: 


Hanger Bolts © Dowel Screws 





FACTORY WAREHOUSES: New York, WN. Y. ° Chicego, fil. ° Los Angeles, Ceol. * Delies, Texas 
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Size of each chisel 


stamped in handle top. 


Unbreakable, machined 
Tenite ti handles are fire 


resistant. 


Tang type blades don’t 


loosen in their handles. 


Protective strip-off film 


.- = over a Swedish steel blade 
2 takes and holds a 
™\ razor edge. 


- 


11 piece chisel sets. 





YOUR SELLING JOB 





Heavy vinyl covered 
convas rolls in 4, 6 or 


GENSCO SWEDISH WOOD CHISELS 
Many “Help You Sell” Features 
in this famous chisel line. 



















WOGR CHISELS 
Point of sale mer 
chandiser holds all 
11 sizes from ‘4 
to 2”. Given free 
with starting stock 
of only 16 chisels 
—1 each of 11 
and 5 extra of 
most popular sizes. 





IS EASIER 


with the GENS(O TN: 


GENSCO BUSHMAN BOW SAWS 
and BLADES 


“— <h 








America’s favorite and fastest cutting saw for 
pulpwood, fence posts, and rough work or 
camping. 24”, 30”, 36”, 42” and 48” lengths 
for every job. Also replacement blades in all 
above lengths. 


GENSCO PRUNING SAWS 





5 styles of pruning and utility saws. Finest 
Swedish steel blades, varnished birch handles, 
patented tooth design for faster cutting. 


SEE YOUR JOBBER 


GENSCO 


A DIVISION OF 


GENERAL STEEL WAREHOUSE CO., INC. e@ 
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1802 North Kostner Avenue 





~— FF. 


ART 


GENSCO BUILDERS’ HARDY 





A moderately priced line that includes all style 
butts, straps, T’s, hasps, bolts, shelf brackets 
and corner irons. 


Complete Line of Wood and Machine 
Screws 


Bright or blue steel, nickel plated or brass in round, flat or 
oval head in all sizes. (Gross packaging.) Machine screws 
in flat or round heads, squore or hex nuts, in all sizes 
(Gross packaging.) 


GENSCO SWEDISH MORA KNIVE 









Finest laminated steel 
blades with curly birch 





or red plastic handles, 
rust proof guards and 


' bolsters. Top grain 






eather sheaths. Free 
display with initiol @ 
purchase of 14 knives 


(2 each of 7 styles). 





WRITE FOR LITERATURE 


TOOLS 


Chicago 39, Illinois 





THIS FREE FOLDER TELLS YOU 
HOW | SELL 


ROWCO 


DY Ie 


at the rate of 


sd olo 0] 0] 0 


> per year 


os 


JOHN N. MAGOVERN, of WEIDENMILLER-MAGOVERN, A WESTERN 
MASSACHUSETTS BRUSHKING DEALER, IS THE “MAN WITH THE 


pa MAGIC WORD”... and 


THIS BOOKLET TELLS YOU 
How John N. Magovern Does It... i 


QUESTION-AND-ANSWER INTERVIEW 
REVEALS SECRET FOR SELLING THIS 
AMAZING NEW ONE-MAN BRUSHCUTTING MACHINE 


Here it is... everything you need to know to roll up record $sale$ on this 
sensational, lightweight, cost cutting brushcutting machine ... yours in this 
illustrated, colorful free folder just for the asking. This is not a “ballyhoo 
book” ... it is a straight, objective interview with a reputable dealer who 
specializes in some of the top power equipment lines. Read this folder . . . it 
will take you only 3 or 4 minutes ... learn the “magic word” and get set 
for sales of the portable brush cutter that is now in use with some of the 
world’s largest companies . . . and is gaining further acceptance every day! 


SEN D TODA om nag te Dept. M, Keene, New Hampshire 


Company or Position 


Street and No. 


ee Se Cone ea 





ROWCO BRUSHMASIER SAW INC, 76 Emerald St., Keene, N.H. 
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TREATED- 


JALAL! 


FARM TARPS. 


AND 


TRUCK TARPS 
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 Swowins Palenito 
ROPE ih HEM 
CONSTRUCTION 


} 
The best is now better than ever! Yes, Eagle Farm Tarps 


announce on amazing new tarpaulin that will be sold 
exclusively through Hardware and implement Deglers. 


With this new tarp, individually packaged in aluminum 
colored carton, you can get the bulk of the business from 
farmers and truckers. Ask your wholesaler to show you a 
sample of the Eagle Aluminum Treated Tarp and tell you 
how you con get your FREE Eagle Tarpaulin Display Rack. 
New Eagle Aluminum Treated Tarps are stronger and 
last longer than any tarpaulin ever made for the farm 
trade. Only Eagle gives you these outstanding selling 
features: 


e NEW WATER AND ROT RESISTANT TREATMENT 
. 90% HEAT REFLECTION 

oe GREATER STRENGTH DUE TO ROPE-IN-HEM 

e FREE DISPLAY RACK 

e EASIER TO HANDLE IN COLD WEATHER 

e NATIONALLY ADVERTISED 

* Patent Pending 


¥. 


H. WENZEL TENT & DUCK CO. 
1035 Pau! Street—St. Lovis 4, Mo. 


Yes, | would like a supply of the Eag/ 
no cost or obligation to me. 

Store Name 

Address 

City and State 

My wholesaler is 


ity and State 


THE GREATEST | DEVELOPMENT IN TARPS IN OVER 


2 


YEARS 


aN os 


FREE “COMIC BOOKS” 
TO HELP YOU SELL 


Everyone ioves (and reads) comic books . . . now, 
here's one that also SELLS! Yes, the complete sales 
story on the new Eagle Aluminum Treated Tarpaulin 
has been illustrated in full color comic book form in an 
easy to read manner. It sells each outstanding feature 
of Eagle Tarps. And you can get a supply of “THE 
ADVENTURES OF THE CANVAS KILLERS” to give to 
your customers free of cost. 


c MAIL COUPON TODAY 
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IT’S AS EASY AS ABC 
TO SELL THESE R/M WICKS 





KINDLERITE 






R/M’s standard quality woven asbestos kindler. 
A sturdy, long-lived wicking with wire core in 
both warp and filling yarn. Packaged 5!,4 ft., 
6 ft. and 100 ft. to the box. In widths of 

1”, 1144” and 13%”. 


| KINDLERITE 























QUIK FLAME 


The most efficient kindler ever developed fo 
range burners. Patented open mesh construc- 
tion provides best possible results with distillate 





oils. The extra-heavy wire core yarn keeps the 
kindler upright in the burner channel. Glass 
varn at burning edge facilitates the removal 
of carbon deposits. Packaged 6 ft. to the box 
Ye” and 15%” wide. 


‘> 











WOVEN GLASS 








The acme of perfection in stove kindlers. The 
only glass wicking woven with a wire core in 
every strand to protect the burning edge. Pack 
aged 51, ft., 6 ft. and 100 ft. to the box. In 
widths of %”, 1”, 144” and 154%”. 





R/M lighting rings provide long life and trouble- 
free performance in wickless kerosene stoves and 
heaters. The public knows this; so keep them in 
stock and keep your customers happy. All of 


WOVEN GLASS | them are priced to yield a generous profit. 














RAYBESTOS-MANHATTAN, INC. 


ASBESTOS TEXTILE DIVISION, Manheim, Pa. 


FACTORIES: Manheim, Pa. + Bridgeport, Conn. « No. Charleston, $.C. + Passaic, N_J. « Neenah, Wis. « Crawfordsville, ind. « Peterborough, Ontario, Canada 
RAYBESTOS-MANHATTAN, INC., Asbestos Textiles + Abrasive and Diamond Wheels « Packings « Brake Linings « Brake Blocks « Clutch Facings 
Fan Belts « Radiator Hose * Rubber Covered Equipment « industrial Rubber, Engineered Plastic, and Sintered Metal Products « Bowling Balls 
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Carlon Plastic Pipe 


... backed by the industry's greatest experience 


When you sell Carion plastic pipe, there’s no chance for customer dissatisfaction 


and expensive complaints. Here’s why... 


Carlon originated plastic pipe and has made more of it 
than anyone else. More than 47,000 miles of Carlon pipe 


are in service. No one can match this experience. 


During the years Carlon has been making and selling 
plastic pipe, we've run into all of the problems others 
yet must face. We've found out through experience how 


to make our pipe stronger, more useful, more dependable. 


To give you better, more versatile plastic pipe, Carlon 
maintains the only research center in the world devoted 
entirely to the improvement and development of plastic 
pipe. Here were developed all of the features that make 


Carlon pipe so outstanding: resistance to oxidation and 
sunlight and stress cracking. 


ONLY CARLON OFFERS A Com- 
PLETE LINE of plastic pipe for 
every type of service: water, 


gas, chemicals, acids, sewers, 





held drainage, irrigation. 


ump 
ARLON PRODUCTS CORPORATION 


10225 MEECH AVE... CLEVELAND 5. OHIO 
WORLD'S LARGEST MANUFACTURER OF PLASTIC PIPE 


CARLON— 
THE PIPE WITH THE STRIPE 


can always be identified . even after 
years of severe underground service. Every 
foot is guaranteed forever against rot, rust 
and electrolytic corrosion. This guarantee 
is backed by the reputation of the oldest 
manufacturer of plastic pipe. 


You can profit too 


Carlon can use a few more dealers and 
jobbers in some areas. If you are interested 
in the high volume and generous profits 
possible with Carlon pipe, write for 


information. 
eek, 2 





WtTH THE STRIPE 
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CLINTON 


Hex Mesh Netting 
to fill every order 














stock Clinton Hex Mesh Netting. That’s because there is a 
complete range of Hex Mesh nettings for use on poultry and 
fur farm enclosures, crab traps, baseball fields and tennis 
courts as well as many other places where netting is used. 


And you are assured of satisfied customers when you sell 
sturdy Clinton Hex Mesh Nettings. Made with extra strong 
selvages, they handle well, are easy to form and give years of 
weather-resistant service. 


For full details on the wide variety of styles, widths, meshes 
and wire sizes available, contact your nearest Jobber. 


don’t forget these other fast-moving 
CFal-Wickwire Hardware Products! 
Gold Strand® Insect Wire Screening * Perfection Door Springs 
Clinton Hardware Cloth « Wissco Flexible Wire Clothes Line 


Quick Hitch Gate Springs * Wissco TV Guy Wire © Stone Wire 
Merchant Wire * Mechanic's Wire 


CFcel-WIiICKWIRE 


HARDWARE PRODUCTS (FJ 


THE COLORADO FUEL AND IRON CORPORATION 





2487 
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In the West Clinton Hex Mesh Net- 
ting is sold under the brand name 
CF&!l Lok-Twist Poultry Netting. 


THE COLORADO FUEL AND IRON CORPORATION 
Albuquerque « Amarillo + Billings + Bone «+ Butte 
Casper + Denver « El Pase + Ft. Worth + Houston 
Lincoln (Neb. + Los Angeles « Ocklend + Okichome 
City + Phoenix « Portiend « Pueblo + Salt Loke City 


Son Francisco + Seattle + Spokane + Wichita 


WICKWIRE SPENCER STEEL DIVISION 
Atlenta + SBeston + Buffalo + Chicoge + Ostroit 
New Oriecns - New York + Philedelphis 


















Oversold 


Dealers find customers hungry for 


This Amazing New Adhesive bonds 


ve, 


AMERICAN TOME Mang, , uae 

| ; rn a7, 

post pa < Sunset iy B JOAr¢ : 
Re — & ™ ) 


; : : POPU s, 


Order from your wholesaler! 


FREE Folders ¥ UNITED STATES PLYWOOD CORPORATION 
Speed Sales! World's Larges? Plywood Organization * 55 West 44th St., New York 36 


HOW ARE YOUR STOCKS OF THESE OTHER PROFITABLE WIZARDS WITH WOOD! 


“gy WELDWOOD” 


PRESTO-SET* GLUE PWrin 
First white glue worthy § 
of the Weldwood name. § 


Ready-to-use. . .sets fast 


... bonds like magic. 
25¢ and 45¢ tubes, pint, 


& quart and gallon jafs; 
also squeezer botties. 


y:) Plastic Resin GLUE 


America’s fastest sell- 
ing wood glue. Highly 


Lm water-resistant . 


Makes joints stronger 
than wood. Rot- 
proof, stain-free! 15¢, 
35¢. 65¢, 95¢; also 
5, 10, 25 Ibs. 


FIR ZITE® 


White — for woodsy 
blond or pickled 
finishes on any wood; 
or an undercoat. 
Helps prevent ain 
raise and checking. 
Clear — to tame un- 
sightly wild grain on 
all soft woods. In 


“ay pints, quarts, gallons, 


5 gallons. 


HARDWARE 


SATINLAC® 


Brings out and pre- 
serves the natural 


® beauty of any wood. 


No darkening or 
yellowing. Ready 
for second coat in 
3 or 4 hours. Pints, 
quarts, gallons, * 
galions. 


MAY 26, 1955 





Overnight 


WELDWOOD CONTACT CEMENT! 


instantly-without Clamps or Presses! 


Opens huge NEW adhesive 
markets by doing jobs no other 
glue could do before! 


1 For applying plastic laminates like Micarta 
without clamps or presses! 


” For installing plywood paneling without nails! 


3 1001 other uses around home, garage, shop! 
Industrial uses, too! 





pion ong sizes Bonds instantly and permanently 


CANS on contact! Bonds any combina- 
Pints — Quarts ; 


1 galion 
5S gallons 


i} 
BOTTLES Seca 
% ounce bottle y 
with brush 
3 ounce bottle 
with brush é 


Weiderss @ ion of metal (including do-it- 
commer 


yourself aluminum) wood, glass, 


/ 


leather, paper, fabric! Resists 
water and most chemicals! Gets 


FOR INSTALUNG PLYwoop WITHOUT — me Tuses stronger with age! 
Foe CONDING ALL pecorarive Lamina ROS 1% ounce 


\% aluminum 
tube 


BONDS INSTANTLY Sain 


ON CONTACT | pO ee OEE Ewer wees 


; miruout canes" # uura grates meywooe cons 


OR PRESSES Send me (check items desired) 


4 Catalog sheet on Weldwood Contact Cement 
iN TED a poRA ' with full information and literature 
. STATES PLYWOOD COR “i Also send me counter leaflets on 
, ’ ~~ | [) Weldwood Plastic Resin Glue [) Firzite 
a peel | Gurr ’ : . 4 [) Weldwood Presto-Set Glue T) Satiniac 
cenit — ae Name 


— 


Address 


Applicator furnished FREE with pints, 


Wholesaler’s Name. 
quarts, gallon and 5 galion sizes! 
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Want proof that these tools make a hit? Take 
a set home to your own kids They'll love ’em. 


unior Tool Set 


a year-round profit maker 


Here’s an item that will make sales and profits all year 
long—the Little Giant Garden Tool Set by ‘True Temper. 
It’s a wonderful gift for children and an ideal item to 
feature strongly in your Christmas promotion. But these 
are more than just toys—they’re real, usable tools and 
they should be featured in your garden tool department 
right now. Mom and Dad use the Little Giant set for 
light work around small plants. 

































a 





These tools have plenty of eye appeal —lustrous bronze- 
finish blades and ferrules, fire-hardened ash handles. A 
colorful tag shows sales features. When kids see the 
Little Giant set they want it. 

Give these tools good display and they'll sell right off 
your floor. 

Order a stock of Little Giant Junior Tool Sets from 
your True ‘Temper wholesaler. True Temper Corporation, 
Cleveland 15, Ohio. 





Little Giant Tool Specifications 


e Handles ore kiln-dried ash, fire hardened. 
© Blades are high-grade stee! with copper-bronze finish. 


e Shovel has 6” x 8%” blade, is 36” overoil. 
Head and socket ore sturdy, one-piece construction. 


\, i % * Roke has 74” head, 8 teeth, is 37” overall. 
ee Hoe has 44" « 3” blade, is 39” overall. 


© Each set tied in bundle with factory-attached sales features tag. 
Four sets in shipping container. 


RUE EM PE You Can Look to for Leadership 
® 


Finest quality in qarden, lawn and farm tools - Shovels + Shears - Hammers, hatchets, axes + Fishing tackle - Golf-club shofts 












\ KS 
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ROADMASTER 


| oe ae oe 


THE SPORTS-STYLED 
NEW 
FLYING FALCON 


f VE The first bike that combines ligh! 
| = Lu weight speed and manevvera 
. <> . bility with easy flotation ride! 


Brand new features make the 





much-copied but never equalied 
Fiying Falcon more popular than 
ever. Power brakes, slim |.75 
middleweight tires, strip- proof 
gearshift, generator head and 
toil lights. 26 and 24 sizes 
for boys and girls 


\ 


MODELS ae 2-SPEED 
> CHAIN DRIVE 
gw 7 | TRACTOR 


Real low and high strip-proof 


gears give amazing pedaling 
IRST A Al ease! Spark plugs actually snap 


in and out, Dbump-absorbing 








knee action, deep-cleated semi 


. . pneumatic tires this great new 
' AMF Tractor is ao sure best seller! 


Cars, Tractors and Wagons mode by 
BMC Manvfacturing Corporation 
More of what everyone wants — 


are now known ot 


AMF Juvenile Wheel Goods 



















that’s the AMF story for ‘55. 


When you sell AMF you sell  S 


the line that's first in advanced Ti or 
TRIRES & OIKES 


= 









styling. You get sales building 













— am 


features that no other line THE FLASHING NEW 


can offer. This year again, JET FLYER 


. . . » . : Mm stify rr wonted 
AMF is for out in front with 4 | g 0 The mont Beautinn, most we 


' trike in America’ Jwept-bdback 

° ° 3 r ial ‘ Tt patel ne y ‘ ' 

BASIC design changes that ,} / wrome hance nave 
‘ ; ‘ gvords and streamers. Chrome 

make customers buy! a : =e plated wrap-around bumpe: 
i> ; 7 ind fender shield, padded 


doubie coi! spring saddie, ba 
oy Sei @lale| tront wheel. Heres the 
trike that weicomes npoaris 


tele Meelh ek bee les) 5 et), 


PRED SALES HELPS! MAIL THIS COUPON! 


cect 


Ce) WHEEL GOODS 


26! Madison Avenue, New York 16, New York 















Separate kits for 






AMF ROADMASTER Bicycles, 







; , tion kit f heck th f 
AMF JUNIOR Trikes and Bikes, Send me my free promotion kit for (check those wanted) 








C] AMF ROADMASTER Bicycles ) AMF JUNIOR Trikes & Bikes 
CC) AMF Cars, Tractors & Wagons 


amF Cars, Tractors & Wagons. 


These free promotion kits tie you in 










with colorful AMF ads in LIFE, Neme —___ 


PARENTS’, BOYS’ LIFE, comics! 








Stere Name _. 


0, — 





City Zene_..__. Stote 
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OUTSIDE OF SASH WASHED 
FROM INSIDE THE ROOM... 


WITH NEW GETTY OPERATOR AND HINGE 
FOR POPULAR AWNING-TYPE WINDOWS 


Easier window cleaning is but one of 
the advantages you can offer with 
this new No. 4711 Getty Operator 
and Hinge Set. 

This Getty Operator works on a 
new and unique principle. It has a 
special kind of chain that becomes 
fully rigid when extended in opening 
an awning-type window. The opera- 
tor holds the window firmly in any 
open position. It closes and locks the 
window securely without disturbing 
the screen—and without the separate 
lock many other operators require. 

[he hinge drops the sash from the 
frame, so that the outside of the 








window can be easily cleaned from 
inside the room. And both operator 
and hinge can be quickly and easily 
installed. There’s no complicated 
hardware to fuss with or get out install. There’: 
of order. 

Sell Getty No. 4711 Sets for win- 
dows from 14 to 30 1n. high and up 
to a maximum width of 48 in. Set 
=1 is for windows 14-17% in. high: 
Set =2 for windows 18-23% in. 
high; Set +3 for windows 23%-30 
in. high. See your hardware whole- 
saler for complete information 
about this profit-making new item, 
or write us direct now. 


New Getty Operator and Hinge Set is easy to 
ymplicated hardware 





special Getty chain becomes fully rigid when 
4 


extended —iocKS window in any position 


Remember — More Getty Operators Are Used on Case- 
ment Windows Today Than All Other Makes Combined! 


Canadian representative: A. N. Ormsby Co., 23 Scott St., Toronto 


4 —_ 
it | 
H. 5S. i T & CO., INC., 3348 NORTH 10TH STREET «+ PHILADELPHIA 40, PA. 
ee 
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Big things are happening at ShurLok. New 
designs ...new products...new merchandising 
ideas...new advertising support...big news 
is in the offing! 


Even a whole new Company... famed for its 


nationally sold line of fne-quality plumb- 
ing fixtures ...is behind the new ShurLok. 


Dollar for dollar... value for value dau 
(i fier da 2. yom?) customers he cf 
}, iyviZ ShurLok. You hest h (i. foo Ask 


y jobber to explain the facts. Today. 


Metallon Products, Ine. 
2050 East 48th Street 
Los Angeles 58, California 
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TRY THE 
“BLINDFOLD TEST” 
YOURSELF! 


Cut L-O-F first, last, or in-between the 


other brands. Run any kind of a cut you 
want. You'll see why you have fewer bad 
cuts, less waste and more profit with L-O-F. 

Call L-O-F Distributor. 


These local businessmen are listed under 


your nearest 
“Glass” in the yellow pages of phone 
books in many principal cities. And send 
free booklet—"‘For 
Profits in Window Glass”. 
Write Libbey-Owens-Ford Glass Co., 
608 Madison Ave., Toledo 3, Ohio. 


for your Greater 


L 
Hid LIBBEY-OWENS-FORD the easy-to-cut WINDOW GLASS 


“It breaks off 


clean and easy, 


says GEORGE MOSES 
of Lorraine Hardware Co., 
Richmond, Va. 


“Brand *Z’ 
just seemed to touch it, and it broke off clean and 
said Mr. Moses. 

Mr. Moses had just finished test-cutting four well- 


took very little pressure in scoring it. I 


easy.” 


known brands of single-strength window glass. These 
W. X. Y and 


, ss 


Z. He tried several cuts on each and pie ked “*Z 


letters 


brands were identified only by 
as 
the easiest to cut, every time! 

“Z” was L‘O-F. Twenty-eight out of thirty 
dealers who took this test picked L°O-F! And with 
good reason. L°O-F Window Glass is annealed more 
slowly, more patiently. This extra care makes it less 
brittle and more so it’s a safer 


‘““even’’ in structure 


buy for your customers, too. 
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without any chips” 
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REYNOLDS 
DO-IT-YOURSELF 
— iz 


ALUMINUM Ses in 19 lelinn ene 
zines, by “Mister Peepers” 


(NBC-TV) 
Home, Garden and Vacation Ideas 5 
That Will Build Sales for YOU! 


| ‘al tie-i ck Si 
Here’s another Reynolds Do-It-Yourself Aluminum special tie-in Rack Sign 


promotion to help you build summer business. Make 
up some of the “idea” items yourself. Then put them 
into a window with tools and other do-it-yourself ma- | 
terials for a bang-up summer related items promotion. 
You'll get summer-long national advertising support— 
a new “idea” rack sign — plenty of giveaway sheets. 
They'll stimulate ideas and sales of Reynolds Do-/t- 
Yourself Aluminum. Idea Ads DO 1T YOURSELF ingag 
. . . Wr heme garden and vacation | 
Like This Will REYNOLDS » 
Order This Now! a SPE ee arora 
raer iS INOW: ~~ Help You Sell = 


—Ali Summer 


@ in a new Free “idea” Sheet 
for your customers 


oo" we 





New Merchandising Rack 
with 15 Kinds of Aluminum 
Fasteners—the “BUSY SUSAN” 
Roto-Display 


MISTER DEALER .. . if you ore not a Reynolds 
Do -!t-Yourself Aluminum decler, ACT NOW — 


Ask your distributor salesman for complete de- Sy aden 
toils . . . or write Reynolds Metals Compony, a. — a = —- 9 


2498 South Third Street, Lovisville 1, Kentucky. 


REYNOLDS Do-/lt-Yourseif’ ALUMINUM 


You Work It with Woodworking Tools 


* @ S8EYNOLOS METALS Swrany ANADA 
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FAST SELL-OUTS 


rola Mm L-s-illalelalel ety 















75% Sales Boosts Reported! 
These Typical Dealer Reports 


7 Show Nationwide Profit Pattern! 


(Names on request) 


‘$450 In Weekend!” 
‘“Sold Out In 2 Days!”’ 


‘“Sold 10 Assortments 
and Many Cases of Eye 
Saving Bulbs During 
the Month!” 


‘“‘Reordered Within A 
Few Days!” 





increase Your Turnover 


New! Westinghouse Eye Saving Bulbs re- Make $17.82 on $41.58 Order! 


duce reflected glare which causes many 


, Spark high impulse s 
headaches and tired eyes. , : 


( s¢T CTY 


j - an 4 niente Cunt 
qaiser tree Assortime Ca T¢ 


service ~“C ounter 
special filter coating diffuses light over enti 
New Eve Savil uy B 


iSland. men Spot m7 Spi 


reduces reflected olare eliminates if 
spot (in ordinary bulbs) that tires vour eves 1 


work. New Eve Saving Bulbs make reading 


dow streamer free wit 


2 Cases. .(120 lamps 
1 Case. . .(60 lamps. | 
1 Case. . .(24 lamp: 


SCWHL. hobby work Casicl 


Every Sale Pays a Bonus! F ast-S« 


iiiv Bulbs Duy Vou more TOSS {>i 


“ 


ordinary bulbs Your profit 


LiL: ARDWARE 


ee ee a EE OOo OV 






























= = ey) a - ] ere) - Je 
=e 4 ey NAT Cem - [8] ] ey 


BU 
EYE SAVING BULBS 





Self-Selling Cartons 











“Sell-On-Sight” 
maleole) ami sl-laetal-talell-t-is 





with Special *“‘SELL-ON-SIGHT’’ Sales Kit! 


EXTRA! FREE! Your Choice of 2 Profit-Building Dis- 


Self-Selling Cartons! 
play Kits on Eye Saving Bulbs! 


Another Westinghouse Exclusive! You sell Eve Saving Bulbs 


out oft the Nox tney come mm! Brand new Cutaway desir a Traffic pulling W indow and Counter Display | Brilliant counter 


’ YT) , , § : . . ar ; ‘ ¥ ‘ 
vives you Compact counter unit! Includes attent on-getting card promotes better see-Ability olorful window streamer st ps 
' i ¢} j idewoalk tr ffi Price ra. too 
SIV] inidi ti rc 6U-walt case a colorful window Streame! sid G G . cc é, 


. 


also! All tive populal bulb sizes come in tnese new Cartons 2. 4-WAY Paper Display Kit! Feotures brightly colored window 


60w, 10Ow, 150w, 50/100/150 3-lite. and 150w Indirect streamer two vertical streamers in color pilus special colored 


Order now pennant for over-wire display. Either kit yours on request! 


you CAN BE SURE...1F 11's estinghouse 
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pu 
SNAP-OPEN SACK 
Builds Your Sales 


tor Bagged Garden 
and Farm Supplies! 


Now—give your customers 


XY 


’ 


easiest, fastest-opening itiwall pape 
No more struggling to get at the con- 
nife needed to open ...SO simple that 


¢ cyvi ry 
‘ ail Y<abil 


¢} : , ’ " FY ‘ " ‘ 
in USC O11 &@Veée pound Ot tertuluzer your cus 


tomer buvs. NO more spilling of contents because 
’ 


struggle to open the bag 


’ : " 
of handling and dispensing with built 
pour cont: that means free flow 


thimbleful to a hundred pounds 


iii oO £, Pures wr vyvour customers 
ap-U pe Muitiwall paper sach 
insist the garden supplies you buy be 
shipped in Snap-Open Sacks. Your suppliers may 
already be using them. If not, send us their names 
and we W see that they receive complete informa 
tion on how you can benefit from this new develop- 


ment at no extra cost to them or to you. 
WRITE TO 


HUDSON PULP & PAPER CORPORATION 
Dept. HAS, 477 Madison Ave., New York 22,N. Y. 


MULTIWALLS 


hs — 
a ee 
RFS?) 


¥ “ 


i, 
(aa _ 


< 
hi 


HUDSON PULP & PAPER CORPOR 









WHEELING SERVICE is at your service! 


Wheeling products 
include: 
























Wherever you are, Wheeling’s vast network of ware- , 


houses and sales offices stands ready to serve you with 





prompt, on-time delivery. That means no delay, no wait. 

You get delivery when you want it...very often the same 
CHANNELDRAIN day you call... mght from Wheeling’s own warehouse. 
ROOFING 


CORRUGATED 
ROOFING 


5-V CRIMP 
ROOFING 





SEAMLESS ROLL 











ROOFING AND 
VALLEYS 
STOVE PIPE 
And Wheeling Ware SELLS! Consistent “hometown” 
STYLE K advertising sees to that! Hard-hitting color ads in Parade, 
GUTTERS atin . 
This Week and a score of top Sunday supplements keep 
your customers reminded of top-quality, hand-dipped 
SQUARE Wheeling Ware! 
CONDUCTOR Get in on the Wheeling SELL-ebration. Stock, display 
PIPE and sell the full line of Wheeling products. See your 
Wheeling representative or call the Wheeling warehouse 
CUT NAILS or sales office nearest you. 
\ Consult “Yellow Pages’ of 
your Classified Directory 


for address and telephone 
number of Wheeling ware- 


house or office nearest you. 


Warchouse stock immediately available 





WHEELING CORRUGATING COMPANY, WHEELING, W. VA. 





ATLANTA BOSTON BUFFALO CHICAGO COLUMBUS DETROIT HOUSTON KANSAS CITY 
LOUISVILLE MINNEAPOLIS NEW ORLEANS NEW YORK PHILADELPHIA RICHMOND ST. LOUIS 
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Cchact-a-Pak 


Trade Mork 


MERCHANDISING PROGRAM 


CABINET 
HARDWARE 


offers the FOR 
FAST, 

PROFITABLE 

HARDWARE 


write for illustrated 


catalog-price list No. 255 
EXCLUSIVE “SLIDE-BOX” PACKAGING 


Ideal for quick, self-service sales. Permits inspection of 
merchandise. Saves space. Saves time. 


BROAD VARIETY OF PRODUCTS 
Largest variety of products packaged for quick-service selling... 
offered by one manufacturer. 


(cabinet hardwere .. . concave knobs . . . forged iron hordware . . . brass hardware 
. .. furniture trim .. . cabinet locks . . . small builders hardware . . . butts and hinges) 


DISPLAY BOARDS 


Counter or wall types to fit your existing fixtures. 
Free with each assortment. 


Originator of “Select-a-Pak” ...tLeader in Merchandising 


NATIONAL LOCK COMPANY 


Rockford, Illinois © Merchant Sales Division 


— : <2" : 
& — a 2. t, p= 
ca — ae j F & ~ 


os 
& 


NATIONAL BUILDERS SASH CABINET FURNITURE SCREWS 
‘te = 6 28 HAROWARE HARDWARE ‘tee 4! CASTERS AND BOLTS 
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Store modernization 


How to draw 10,000 people to 


An Open-House 


How a Texas firm combined celebration of its 20th 


anniversary with the opening of its remodeled store 


Outstanding were the accomplishments of the Tempk 
Tex.) Hardware Co. when it celebrated its 20th an 
niversary with complete modernization of its store 
Sales volume was increased by more than 40 per cent 
in the first six months after modernization. 

More than 10,000 peopie attended the three-day open 
resu 


it of a heavy advertising pro 
registering f: 


. 


house event as the 
gram, with S000 


r free participation in 
of merchandise items 
an 2000 rut 


drawings for a variety Souvenirs 
inc! ided more th Her scrapers and 24 dozen 
juUmMpInNg ropes \o) ingsters 


Free coffee was served 
to visitors and there were manufacturers representa- 


tives demonstrate their products. 


on hand te 
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Although the firm’s advertising p! 


the anniversary event 


and big-ticket items, 


including 
was 


ome 
aimed at attracting peopie to 


proved and expanded store 
Volume d 


luring the 


cording Té rh A 
and 


three-da\ 


Laramey, gene! 
co-owner of the busines 
exper ted te he 


People came to ' 
purchases in all departments 
John 


Sammons, copartner 


and othice 


featured a wide 


mor oH 
| _ 
7 


pret 


examine 














‘ . y ; ; 
Exterior of remodeled store 








and visual-front windows 





reason for the success of our anniversary promotion is 
that we started on it five months before the event.”’ 

A full page was published in the Temple Daily Tele- 
gram five months before the anniversary to announce 
the expansion in connection with the 20th year of op- 
eration. The page told of plans for remodeling and 
enlarging the store, showed a picture of the three 
owners amid construction materials and listed nearly 
20 nationally-known lines stocked by the company. 

To advertise the three-day event the company first 
considered an entire section in the local daily, on the 
first day of the celebration. The management decided 
to spread the advertising over the three days. Mr. 
Laramey says of this decision, “This was important in 
bringing so many people to the store. Instead of creat- 
ing a rush the first day and having attendance dwindle 
off after that, the advertising each dav served as a 
fresh stimulant and the crowd was wel! distributed 
for all of the three days.’ 


Spreads anniversary ads 


On the first day of the celebration, Temple Hard- 
ware had five different advertisements each six columns 
wide and 14 in. deep. Published on five consecutive 
pages, each ad featured a different department. The 
first ad featured the anniversary and the moderniza- 
tion program. On the second page was stressed the 
Magic Eye door at the main entrance, together with 
explanation of the free drawings for merchandise and 
an invitation to register during the event. 

Ads on succeeding pages promoted kitchenware and 
related merchandise, the company’s plumbing depart- 
ment, its contracting service and water heaters, plumb- 
ing fixtures and gas and electric ranges. 

The second day the newspaper carried four six-col- 
umn by 14-in. advertisements in which were featured 
lines not included on the first day. On the third morn- 
ing three ads of the same size as those used on the 


356 


previous days featured lines not promoted on the first 
and second days. 

The entire building received a general face-lifting 
and redesign with black-tile outside trim and Magic 
Eye entrance doors. Storage facilities in the rear of 
the showroom were also increased. Included in the 
expansion program was a new addition to the building 
to provide 2500 additional! feet of display space and 
expanded storage facilities. 

Although the area of the main floor remains the 
same as it was before the modernization project, re- 
arrangement of departments and installation of new 
island fixtures provide 20 per cent more effective 
display space. The addition provided 2500 sq. ft. of new 
display and sales space with the entire building having 
7500 sq. ft, compared to 4,000 prior to remodeling. 

The addition was primarily constructed to provide 
more space for the plumbing department which now 
does more than $100,000 worth of merchandise and 
contract work in a year. 

The company designed completely new fixtures for 
the remodeled store, and the old fixtures were moved 
to the second floor for use in storing merchandise. As 
a means of speeding up re-stocking, each major dis- 
play unit on the sales floor is duplicated in the ware- 
house by use of the old fixtures, so that a salesman 
needing additional stock knows right where to find 
the replacement. He knows the approximate location 
of the bin carrying the merchandise needed, and he 
knows that the reserve items will be in the individual] 
tray or bin in the storage fixture to correspond to the 
one on the island display on the floor. 

The management gained valuable sales and display 
space on the main floor by a re-arrangement of the 
entrance and elimination of the main center aisle from 
entrance through the store. One large Magic Eve door 
in the center of the front took the place of two smaller 
doors. Instead of a center aisle leading directly from 
the entrance to the back, an island fixture sets directly, 
in front of the entrance. This fixture features timely 
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specialties and is one of the hottest spots on the floor. 

The company moved the wrapping counter from a 
spot near the center of the floor to a location near the 
wall between the sales floor and the storage area. It 
enlarged the counter to a width of 30 ft, so that addi- 
tional wrapping facilities may be added during rush 
periods. 

“Mainly, we moved the counter back so that cus- 
tomers buying something near the front must walk the 
length of the floor—and expose themselves to many 
additional displays, to pay their money and pick up 
their purchases, or to pay on open accounts,” explains 
Mr. Sammons. 

Formerly it was the custom for a salesman on the 
floor to accept payment of accounts and money for 


. 


an Open House Sale 





cash purchases and take it to the wrapping counter. 
Now the customer is asked to go to the counter him 
self, thus exposing him to more displays. 

Merchandise bought largely on impulse occupies the 
fixtures nearest the wrapping counter, and the new 
arrangement has increased the sale of these items from 
100 to 500 per cent, Mr. Sammons says. 

Contractors tore out the entire store front and re- 
finished it. They removed the display window ledges 
and lowered the windows to within two feet of the 
floor, so that a near-solid glass front enables people 
from the street to see throughout the entire store, 
particularly at night, when the store is brilliantly 
lighted by an entirely new lighting system. A neon 
tube extends entirely around all wall fixtures and 
overhead continuous neon tubing, lowered 10 ft from 
the ceiling, provides excellent lighting and gives the 
impression of a lower ceiling to counteract the extra 
high ceiling actually existing. 

Fixtures are light gray, with a cocoa trim and in- 
terior finish. The management selected this colo: 
combination after experimenting with various colors, 
as being most appropriate for the fixtures and over-al! 
layout of the store. 

There are canopies over all wall display fixtures 
providing additional display space and particula! 
for breaking the extreme height of the walis. Num: 
ous spotlights on the canopies and at other strategic 
points focus attention at night on timely merchandis« 
They and other lights turn on and off by automatic 
switches. 

The increase in space enabled the company to set 
up separate receiving and shipping departments, with 









Part of the expanded appliance and c 


an alley entrance so constructed that merchandise may 
be loaded directly from a truck onto the first or second 
floor with only a single handling. 

The concrete floor is in five-foot squares, so that the 
squares may be utilized in measuring merchandise, 
such as wire, pipe and other heavy warehouse items, 
without use of special measuring equipment. There is 
a cross-switch at each of the six entrances to the 
storage area, so that anyone leaving it by any exit 
may turn out all lights from the switch at whatever 
exit he uses. Mr. Sammons declares that this means 
considerable saving in electricity in the course of a 
year. 


There is a private clothing locker for each of the 12 
in-store employes in the warehouse, thus avoiding the 
problem of hanging coats and hats in the office or 
hiding them somewhere in the store or rest rooms. 

Volume increased 40 per cent the first six months 
after the celebration and remodeling program, says 
J. A. Laramey. 

Temple Hardware Co. was founded in 1934, with 
J. A. Laramey and W. G. Bryant as owners. In 1947 
Mr. Bryant died and John Sammons and T. A. Lar- 
amey, son-in-law and son of J. A. Laramey bought the 
Bryant interest. The three owners have operated the 
business as a partnership since 1947. 


General view of modernized store looking toward the /ar 
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Outdoor Living: 


Your opportunity for added summer profits 


Trend to backyard living booms market for 


grills. accessories, and lawn-patio furniture 


A big selling season is shaping up for the months ahead in barbecue 
grills, accessories and furniture for lawns and patios as outdoor living 
merchandise comes into its own. 

Early reports indicate volume this summer will break through the 
1954 levels at least by 15 to 25 pct, possibly by 50 pet 

Increases in unit and dollar sales are accounted for by two factors. 
First, the middle west and east are catching up with the trend towards 
outdoor living that originated along the west coast You have more 
customers for merchandise needed for spending leisure hours at home 


and cooking outdoors Second, the trend towards higher priced 
numbers. 


Dealers are watching trends in retail price levels as closely as they 
are following total sales volume. Price trends are a guide in re-order 
ing to fill in this summer’s stock and for placing future orders to cover 
ext years requirements 

Grills are getting a terrific play this summer. This is natural 
[he grill is the basic unit for outdoor cooking. Along with patio and 
lawn furniture, it represents a big ticket item sale. After a grill is 





sold the customer is in the market for related merchandise to eat his 
evening and week end meals on an outdoor table set 


Grills in the medium-price range are showing a remarkable increase 
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Outdoor living merchandise: in re-ordering watch retail price trends to get 
TIUUUO 





in volume this year. Customer interest centers around numbers list- 
ing at $15 to $25 and again at the $50 level for more elaborate models. 
Lower-priced and higher-priced numbers are being sold in greater 
volume, also. A low priced brazier grill often is used as a leader fora 
summer sale. 

The up-grading trends towards medium and higher priced numbers 
is attributed to a renewed pride in backyard and patio equipment. 
And customers have the money and are willing to spend it. 

One hardware dealer, for instance, was so confident higher priced 
numbers would move this year that he shortened his line by closing out 
hold-over lower-priced grills in a pre-season clearance sale. This 
dealer predicts a model listing at the $50 level will be his big number, 
and forecasts that he will deliver many of the more than $100 models. 

Volume this summer on accessories and outdoor furniture is ex- 
pected to keep pace with the booming sales of grills. 

The whole outdoor market ties together. Once a customer buys a 
grill, he is a prospect for capital expenditures for picnic tables and 


Glamorized name Gourmet Shoo with Wwolls finished in knotty pine makes ouTcgoor ving merchandise 
department outstanding at Ridgewood Hardware Co. store in Ridgewood, N. J. 
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numbers that will be in demand among your customers during the summer 
MC 


benches, chairs, lounges, tables and umbrellas. Also, for cooking p 
utensils, cutlery, picnic sets, thermos jugs and ice containers. P= 
Decorative merchandise also is being added to outdoor living lines. Lif Te mh i 
Several consumer catalogs this summer list patio bells and barbecue wy ~ a 
gongs. -_ =" \ 
Replacement merchandise is in demand in the outdoor living mer- . % 
chandise market. These items include charcoal, briquets and lighter 
fluid. Such lines get good display space on the sidewalk, near the 
1ain entrance, in the outdoor living merchandise department and on 
the outdoor sales lot for they are traffic builders and a volume is built 
up on impulse selling. | 
cs, 
The outdoor living merchandise market reaches all economic levels. SY 
Customers come from homes with only a few square feet of backyard ws 


space and from suburban homes and estates where the charcoal grill 
may be an auxillary cooking unit for the elaborate outdoor fireplace. 

Price ranges taken from 1955 consumer summer merchandise cata- 
logs illustrate the point. Grills or braziers are listed all the way from 
$3.95 up. Complete units with equipment for cooking and warming 
in containers and with electric spits list at the upper end of the range 
and up over $100. Camp stoves list around $10.95 to $12.95. 





Picnic sets, which include utensils for cooking and eating, list at 
$3.19 to $10, thermos jugs from $2.49 to $7.10, ice chests from $7.44 
to $19.95, and hot dog roasters from 29¢ to $1.29. ' 

These price ranges show why dealers are watching price trends 
closely to keep the lines they feature related to the demand for the \ << SS) 


area served by their stores. ———y 


Outdoor living is a glamorous name for what dealers recognize as 
the modern version of the picnic idea. Today’s outdoor living mer- 
chandise department is an expanded version of the old picnic mer- 
chandise lines. 


Modern living conditions have caused this expanded market The 
population shift to the suburbs has placed families on larger ground 
plots, with space to use outdoor merchandise. Week end highway 
traffic jams make it easy for the family to leave the car in the garage 
and spend the week end in the backyard. 


2 —_— 
_ 
“a 
_ 





The idea of arranging a picnic, packing the car and driving to some 
park or forest spot has given way to backyard cooking and living dur- 
ing the evening and week end hours. 


The far western states are credited with starting the trend. Lately = 

It has spread across the northern tier of states and the middle west and be sa 

“ast are picking it up now. Consumer magazines that feature articles of 

on modern homes and cooking have stimulated home owners through- . J 

out the country to live more hours outdoors. : 
The trend is viewed as a permanent one with demand for outdoor \ 


living merchandise continuing at a high level for some years. Sales a eel 


have been building up for some years now, at al! retail price levels, and 





as one supplier puts it, based on dealer reaction at the spring mer- 
chandise show, “We are optimistic and feel that 1955 will prove to be 
the greatest year we have ever had in barbecue and the sale of bar- ( 
becue accessories.” \ 
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Moves Store — Doubles Volume 


Reduced operating expenses, more women shoppers, 


greater impulse sales are advantages of new location 


Semler Hardware in Longview, Wash., is the kind 
of a store which attracts people just interested in 
looking around. 

Many lookers become buyers as the result of a 
casual visit to the visual-front store. And a large 
number of first-time customers are induced by the 
layout, appearance and wide variety of merchandise 
to return as regular customers. 

Paul B., and his son Paul L., moved from a main 
business district store to a location a long city block 
off the more important thoroughfare. They did it, 
among other reasons, to be able to provide ample park- 
ing for customers. 

Semler Hardware’s move has resulted in the follow- 
ing benefits: 


(1) Increased store sales 20 per cent despite more 
competitive selling conditions and more chain stores 
in the town. 

(2) Paid for the new building within the first two 
years of operation. 

(3) Lowered operating expenses. 

(4) Increased propoftion of women customers. 

(5) Attracted more customers shopping by auto. 

In their old quarters, from which the firm moved 
five years ago, there were about three men to one 
woman customer. Now, thanks to a brighter, larger 
and better display area, more customers are attracted 
with the proportion being two women to one male 
customer. 

The rear parking lot, with an entrance from that !ot 
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pace Tor browsing in the gift and dinnerwore sections 


+ ot the floor space being given to kitchen turniture. 


A 


AnorTrner cf 7 ‘ ry , Ty 2 WC mrnzar oe rmrTrrmneanr vt yj if 


JU 


trom many angles to sidewalk shoppers and passersby. 
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into the store, is responsible for attracting heavier 
store traffic. 

Impulse stores are constantly on the up-swing in 
the new store. In the former quarters, people not able 
to receive immediate service would frequently leave, 
indicating their annoyance. The new store is so well 
arranged that people having to wait for service will 
browse through the display room, select many item: 
on impulse. 

Expansion of the housewares and gift sections to 
more than double their old size has enabled the firm to 
attract and sell more feminine traffic. Women’s lines 
now occupy about one-half of the store, with dinner- 
ware, giftwares and utility housewares attracting 
heavy traffic, many sales. 

The new store, in contrast with the old 22 x 110-ft 
room, is 50 x 130-ft with storage occupying about 30 


64 


ft of the store. A 30 x 40-ft mezzanine at the rear is 
used for display. 

Windows facing on two streets, and entrances on 
the front and side of the store encourage many window 
shoppers to visit the store, browse and then buy a 
variety of merchandise. 

A grass patch on the adjoining parking lot is used 
to demonstrate hand and power lawn mowers, demon- 
strate sprinklers and for featuring of other lawn and 
garden goods. 

Operated by the father and son team, one full-time 
employee and occasionally with the assistance of part- 
time help, the wives of the two owne 
keeping details. 


rs handle the book- 


Established 30 years ago Semler Hardware serves 
this community of 20,000 plus the adjoining town of 


Kelso with about 15,000 inhabitants. 
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Separate store spotlights garden lines 


Shop with outdoor displays that attract highway traffic 


features lawn. garden equipment for sale and for rent, 


also seeds and insecticides from spring until late autumn 


From April 1 until Oct. 1, Lyn- of this kind amateur gardeners ask 
dale Hardware at 66th and Lyn- many questions about lawn and 
dale Ave., in Minneapolis, main- garden equipment, seeds, tools, etc 
tains a large garden store across During the season, Mr. La Fond 
the street from its main store. and his staff line up many power 

Lyndale Ave. daily carries a and hand mowers in front of the 
large volume of traffic to suburbs, garden store just off the highway. 
and many potential customers stop This tremendous outdoor display 
at the Lyndale Garden Store to window of merchandise really 
look around. They find plenty to catches the eye of traffic, pulling 
buy. Leo La Fond manages the numerous prospects in for a look. 
garden store. Mr. La Fond is an The outdoor display area, too, 
experienced gardener, and in a store includes such merchandise as fer- 
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tilizer spreaders, lawn roliers, wire 
fencing, lattice sections, outdoor 
fireplaces, bird baths, incinerators 
and other items. The prospect 
who browses sees many items he 
can use, and he sees them just 
when he is devoting a lot of time 


and attention to his garden and 


lawn. 

“We have equipment for the 
average suburban home owner and 
also for the man who owns cA 


(Continued on page 74) 
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When its trading area began to outstrip its selling facilities. 





this is what Navarre Hardware did to stay on top of the market 


New store paces shopping trend 


When Stan Johnson started Navarre Hard- 
ware in Navarre, Minn., seven years ago, he 
was in a community about 20 miles due east 
of Minneapolis. Navarre is in the heart of the 
popular and famed Lake Minnetonka region. 

Then the community, like the other lake 
towns, was primarily a summer resort. But 
improved transportation, changes in living 
habits and the population move to the sub- 
urbs, accelerated Navarre’s growth. It be- 


How the store was designed for present and future needs... 


Mr. Johnson’s first step was to purchase a 
lot, 101 ft wide by 135 ft deep, in the shop- 
ping center. It seemed that this space would 
be adequate for a large store and still leave 
sufficient space for customer parking. 

The next step was to decide on just how 
large the store had to be. At this point, Mr. 
Johnson called into play the services of a 
wholesale supplier, Janney, Semple, Hill & 
Co. of Minneapolis, to aid in determining the 
building size and to recommend a store lay- 
out. Ward Shaw, the wholesaler’s dealer ser- 
vice representative, surveyed the situation in 
order to determine the departments neces- 
sary, their size and location in the store. 

After analyzing all the facts and possibili- 
ties, plans were drawn up. In addition to 


merchandise displays, space requirements for 


an office, a repair, rental and storage area 
had to be taken into consideration. 


The result was a store area, 46 ft wide by 


> 









Growth of community forces decision to build a new store... 


came one of the leading shopping centers in 
the Lake Minnetonka area. 

Navarre Hardware had to keep pace with 
this trend or let the increased business op- 
portunities slip away. The original store was 
25x80 ft in what was a new building at the 
time the firm was organized. But as the trad- 
ing area changed, the store facilities became 
inadequate to serve the needs of its growing 
community. This is what Mr. Johnson did. 





88 ft long with a full basement. The design 
eliminated posts from the sales floor. While 
the building is 88 ft deep, the actual display 
area is only 65 ft deep. 

This provides space at the rear for an of- 
fice, a work shop, and a merchandise check-in 
bench. A wide staircase leads to the large 
basement and is flanked on one side by a con- 
veyor system for moving heavy and bulky 
items 

The conveyor was installed to facilitate the 
use of low-priced storage space. Though 
ground floor space is valuable, the job of mov- 
ing heavy merchandise to the basement is 
difficult and expensive at present wage scales. 
The conveyor cuts the time and difficulty of 
moving heavy merchandise in and out of 
storage. 

Construction of the new store building was 
begun on Sept. 16, 1954 and was completed on 
Dec. 16, 1954. 
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Fixtures installed in the new store were de- 
signed by Janney, Semple, Hill & Co. and are 
of the open display type. They show a maxi- 
mum of merchandise and still provide out-of- 
sight storage space for reserve stock. Aisles 
are 3 ft 4 in. wide and 3 ft 6 In. wide 

The items displayed were selected from a 
list of basic merchandise representing about 
80 pet of the retail business in the average 


store. To this list were added special items 
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How the store was merchandised for maximum display .. . 


suited to the store’s community. Old and out- 
dated merchandise was closed out at reduced 
prices. 

In merchandising the store, special consid- 
eration was given to the location of related 
merchandise so that tie-in sales could be 
made more easily. 

A specific location was established for each 
item. These are clearly marked by prominent 
price tickets that include price, stock number, 
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identifying information, and minimum stock 
quantities. 

The large numerals assist the customer in 
shopping and the other information on the 
price tickets helps the staff in checking stock 
and ordering items low in stock, or out of 
stock. 

These stock numbers are listed on depart- 
mentalized pre-printed order forms and co- 
incide with the departments in the store. 
They are checked regularly on a scheduled 
basis, this system reducing out-of-stocks to a 
minimum. 

Mrs. Johnson, who actively participates in 
the operation of the business, worked with 
her husband to install complete gift and 
housewares lines. She is responsible for buy- 


In designing the new Navarre Hardware, 
color and light accents were generously used 
to make the merchandise stand out from its 
surroundings. In selecting the color scheme, 
and the location of the lghts, the direction 
of the building, the amount of natural light 
entering from the front, rear, or sides was 
carefully considered. 

In this store, gifts are toward the front, 
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ing new gift items and maintaining stocks of 
housewares and cleaning supplies. 

With the opening of the store, new depart- 
ments were added. The one that attracted 
most attention featured boating supplies. In- 
cluded is all the special hardware to build and 
outfit a boat and accessories such as boat an- 
chors, flags, cushions, life Jackets and pumps. 
Nearby Lake Minnetonka with its 110 miles 
of shoreline makes this department a natural 
best seller for the Navarre Hardware. 

Also, since Stan Johnson has always real- 
ized a fine rental! business with such units as 
wallpaper removers, water pumps, mowers, 
power tools, and floor sanders, space Was pro- 
vided for maintenance, cleaning, and storage 
of this rental equipment. 


Color and light were used to dramatize merchandise .. . 


left of the store. Because, here, there was 
plenty of natural and artifical light, it was 
possible to use a dark or charcoal gray in the 
the gift department. Since this is a neutral 
shade, all items stand out, whereas another 
dark color might have caused the merchan- 
dise to blend into the background. 

Further back in the store, for the house- 
wares department, a bright rose color is used 
to show off both the enamelware and alumi- 
num goods to best advantage. While charcoal 
vray and rose are harmonious and compli- 
mentary colors, they also achieve the effect of 
separating the giftwares department from 
the housewares section. 

In the rear of the store, the men’s portion, 
a bright canary yellow was used for steel 
goods. This not only shows off the merchan- 
dise but the bright color has a tendency to 
“shorten” the store, attracting the custome: 
and encouraging him to travel to the rear of 
the store. 

The same color psychology went into the 
planning of the island displays. For instance. 
blue is used for both kitchen ygadgets and 
electric housewares, but the blue for gadgets 
is Of a warmer hue. 

While careful attention was paid to bring- 
ing color to the various parts of the store, the 
overall effect was considered, too, so that the 
general effect was pleasing. In all, about nine 
different colors were used. 

Modern end-to-end ceiling lighting was pro- 
vided by the use of new 8&-ft fluorescent tubes 
There are four rows of two-tube fixtures run 
ning lengthwise in the store. The perimeter is 
lighted by 30-watt fluorescent strips mounted 
behind the canopy. 

This combination of ceiling and perimeter 
lighting provides the recommended two watts 
per square foot of display area and maintains 
the desirable 50-foot candles of light at the 
merchandise level. 





Setting fixtures at 











an angle opens up 
this store for 
selling without 
strain under peak 


trafic conditions 






7 : 
By setting its gondolas at a diagonal the store displays more merchandise 


tor IMDU Se buying. 


Store layout spurs impulse buying 









The lay-out orrange 
ment, with its wide 
aisles, makes if pos- 
sible to use a great 
number of teature. 
end displays. 
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The more merchandise a customer can see from any 
given spot, the more impulse sales are likely to be made 
and the more self selection one achieves. That has been 
the experience of the Sisco brothers who own the Eden 
Best Hardware in Chicago's northwest side. 

And an unforeseen result was that increasing shop- 
ping convenience would change the customer pattern 
to the point where 90 per cent of the store’s sales are 
being made to women. 

The Eden Best Hardware is 42 x 100 ft. By setting 
its step-up open display gondolas in a diagonal pat- 
tern, it has been possible to expose more merchandise 
and cut down on the number of fixtures. 


With the shift of traffic to the point where it is 
largely comprised of women, the Siscos developed de- 
partments that would fit their requirements. More top 


quality housewares were added; giftwares and decora- 
tive accessories were built up into a specialty depart- 
ment, and gadget lines were expanded. 

Since all of these are on open display, about 75 per 
cent of the store’s sales are on a self selection basis. 
All the shopper needs to do is to pick-up the item and 
take 1t to a centrally located cash counter. 

In addition to achieving more display space by ar- 
ranging the gondolas on a diagonal plan, the Siscos 
converted a corner of the store into a paint department 





that offers 200 linear feet of display space. This was 
done by building shelving at a right angle to the wal! 
and extending a canopy over the area to make it look 
like a store-within-a-store 


Do customers like the display arrangement’? The 
Siscos have observed that the improved facilities have 
encouraged customers to shop longer. That has had a 
marked effect on volume. 





Compact 


Here are two of the 2x3x3-ft 
rounded end display units used at 
Ferguson Hardware in Sault Ste. 
Marie, Mich., for display of pain 
sundries. Despite their compact 
size, each unit can show a wide 
variety of related items in a man- 
ner to spotlight merchandise with- 
out giving a cluttered or crowded 
appearance. 

The small size of the displays 
permits their placement in a way 
which guides without impeding 
traffic through the section. Impulse 
sales are high from these orange 
and black painted tables. The top 
of each unit makes a good base for 
manufacturers’ display units for 
showing turps, brushes and other 
related merchandise. 

These eye-catcher, traffic-guid- 
ing display units were made from 
one inch lumber. 


spoce-sover Oisploys 
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This is the brand sponge 
: your customers prefer 


According to a nation-wide survey of brand 
preferences conducted among 2,537 families in 1954 





DU PONT'S the name that really sells your 
customers ... Du Pont is the name they prefer. 


IMPULSE: that’s the way most sponges are 
sold. Yes, 69.2‘, of sponge purchases were un- 
planned before entering the store, according to 
a nation-wide survey of 5,338 shoppers in 250 


retail stores. 


REMEMBER — it pays to stock and display 
prominently the brand more shoppers will buy 
on impulse: DU PONT SPONGES! 


QU POND 


BETTER THINGS FOR BETTER LIVING 
..» THROUGH CHEMISTRY 


v sar" * => 
Y Guaranteed by 
lood Housekeeping / 
— gs 


*8 severe '* 


HARDWARE AGE, MAY 26, 1955 73 
























Any type 
they need 


Separate Store Spotlights Garden Lines 


(Continued from page 65) 








4 





in the tape 
they want 


Outdoor living items such as fireplaces, bird baths, barbecue grills, lattice 


work and other items are also shown outdoors at the garden store. 


4 


sizable garden plot,’ reports Mr. 
La Fond. “We make many sales 






GARDEN STORE 


from $5 to $15 to a single cus- 
tomer. Recently a man bought $53 
worth of seed and fertilizer, and aa 
said it was all for his own place.” 








VERRY TIERS 
(WH ROLLERS 
WV MOWERS 
FRIIUTER PRADES 
PREADERS 
VE DIGGERS 
POST DRIVERS 
WHEE BARROWS 


Lyndale Hardware’s lawn mower 
repair shop is also in the garden 
store. About 200 power mowers 



















ete chee 


and double that number of hand nous 


J E N K | N S mowers are repaired each year. 


Home owners who bring mowers 


HEA 





here for service see the garden 















: MEDGLC 
shop items and buy merchandise, SLEDbES 
too Axe 

00. GRUB HOES 


In connection with this garden 
shop, the store also has a garden 
tool rental service. This includes 
items such as garden tillers, lawn 
rollers, lawn mowers, fertilizer 


SHADE SCREENING 
spreaders, seed spreaders, posthole 





diggers, post drivers, wheelbar- 













~ 
Buyers want Gold Seal because they rows, sledges, axes, grub hoes, etc. ~~ 
Tas ) 47 
know it is every inch the top quality A power driven garden tiller "9 
tape — roll after roll. rents for $1 per hour or $8.50 a 4 A 
Stock it— sell it—cash in on this steady day. Garden tools can be rented arcu oicun im cones uh Galle wens 
demand. by the hour, day or week. A large tomers that aarden and lawn fools 
———, sign in the garden store lists the mn be rented 
All types pocked in single “ rental items and induces many cus- 
rolls or 10-roll cartons. | tomers to ask questions about the and lawn tools, step ladders, wire 
Every roll cellophane pro- | eR a sgt <= 
tected, stays fresh. Jenkins iy ) | nedeontg and other articles which home 
Bros. (Rubber Division), | “Many people who rent garden owners and gardeners need in the 
en mem Ye | 4 items wind up by buying them, way of their spring activities. It 
<eo> ' } VY says Mr. La Fond, “They find how the garden store doesn’t have an 
deat dive ee useful they are. This has been item, it can refer the prospect to 
true with hand and power mowers, the large store across the street. 
Jenkins Bros. also make Diamond Seal Satbiiiees « veineie w bak: Og 
Friction and Rubber tapes which meet ertiiizer spreaders, other units. As the summer season goes on, 
ASTM Specifications. The garden store stocks garden Continued on page 78) 
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You get the glow... no radiants show 
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With the gas turned on (above left) this beautiful new 
Heartu-Gio-Matic model is automatically transformed 
into a cheery, glowing radiant heater. With the gas turned 
off, it is a strikingly attractive modern furniture piece, with 
all heating elements completely screened from view by the 
streamlined chrome grilles (see inset). 


HeartH-Gio-Matics advanced styling and engineering 
will keep it strikingly new and efficient for years to come 
Special alloy steel combustion chamber and extra large heat 
exchangers provide maximum heat transfer. Aluminized 


LF iu duv- look” 
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VENTED RADIANT 
GAS CIRCULATOR 


Ie Freee Zs 














cabinet interior keeps outside of cabinet cooler. Newly de- 
signed burners eliminate flash back and noise. Exclusive 
new non-breakable stainless steel radiants are guaranteed 
not to break or burn out. Interchangeable, easily installed, 
pre-assembled control manifolds greatly reduce inventory 
and installation costs. 


HreartH-Guio-Martic’s beautiful Copper-tone hammered 
enamel finish is electrostatically applied over a bonderized 
undercoating. Will not crack or chip. Blends smartly with 
any decorative scheme. 


20,000 to 60,000 B.T.U. input sizes for Natural or L.P. 
gases. Approved by AMERICAN GAS ASSOCIATION. 


See your wholesaler now — or write direct — for complete information 


JACKES-EVANS MFG. CO. 


+ 4427 Geraldine Ave. + St. Lovis 15, Missouri 
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; Harper & Reynolds salesmen and utives at the one-day house- 
West coast wholesaler 


ye 
wores clinic. 


highlights expansion in 


housewares with ... 


Q 1) Chi S f A housewares one-day clinic for 
ne- aV nic or Salesmen its salesmen marks another phase 
=f of the expansion of Harper & 
Reynolds Corp., hardware whole- 
saler of Los Angeles, Calif., into 
housewares and sporting goods 

lines. 

The clinic was conducted on a 
recent Saturday in a Los Angeles 
Hotel. The company set-up the 
clinic in a conference and five dis- 

, play rooms. 
Sad: Mahan, derahen i Jer Dick Ho buy as le f 7 abe to The meeting started at 9 a. wy 
dise manager; and Ralph Judd, sales mar or After a briefing by company offi- 
, cials, the salesmen divided into five 
groups and began a program of 
sessions with factory representa- 
tives presenting the highlights of 
their lines in the display rooms. 
The sessions were 40 minutes. 
There were three sessions in the 
morning and two after lunch. A 
brief resume in the conference 
room closed the clinic. 

Nine factory representatives par- 
ti ipated, representing Ekeo Prod- 
cts Co., Plas-Tex Corp., Revere 
Copper and Brass, Rival Mfg. Co 
and Washburn Co. 

Harper & Reynolds executives 
and salesmen numbered 27. Com- 
pany officials report that it “was 
the unanimous opinion of all who 
attended that this clinic was a 


powerful stimulant te increasing 


knowledge and sales of house- 


wares.’ 
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now VAPOCAN 


America’s fastest selling home freezing container 


launches the biggest promotion 


in the industry 


to make more sales for you 


MAGAZINES PUBLICITY 










i \ 
% yi ‘ SELLING YOUR CUSTOMERS AT HOME 
ee 4 More than 42,000,000 individual advertising messages, 
3 sas Se J March through August, in 
aa HOUSEHOLD FARM JOURNAL SUCCESSFUL FARMING CAPPER’S FARMER 


TELEVISION RADIO MAGAZINES NEWSPAPERS 


AND SELLING THEM IN YOUR STORE 


a Colorful, sales-building FLOOR MERCHANDISER 
Only 22” x 31” base, holds 90-carton assortment of full 
Vapocan line, topped with eye-catching poster. It’s designed 
to turn in a high profit per square foot. And it's free! 


| 
i 
! 
! 
/ 
4 Coast-to-coast consumer publicity campaign through 
i 
\ 


A Free four-color banner 





& Free product folders for your customers 
a Free booklet on home freezing, written by experts. Stamp it 
with your name. It'll be used year after year. 


Next season more of your customers will be Vapocan customers. Be 
ready with the Floor Merchandiser and a full stock of Vapocans. Make 
this great new promotion work for you. Ask your distributor, or write 


CONTAINER CORPORATION OF AMERICA 


38 South Dearborn Street, Chicago 3, Illinois, and 42 other cities 
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SAVE TIME! 
SAVE MONEY! 
GAIN PROFITS! 


How can you give your customers 
top quolity while you save your 


own time and effort... and make 
more money, too? Easy! Just 
order from one source ATLAS. 


Get tacks, nails, staples, glazier 
points, rivets, glides ——- thousands 
of allied items to choose from — 
all with one order, one bill, 
check to one wholesaler. Less 
paper work, uniform delivery, 
easier to inventory! 

ATLAS quality is known the 
world over. Ask your whole- 
saler to show you the complete 
ATLAS line — and explain how 
you can increase profits 5% or 
more by concentrating on one 
source of supply. 


Since 1810 





Separate Store Spotlights Garden Lines 


(Continued from page 74) 


the garden store stocks items such 
as insecticides and farm chemicals, 
sprayers and related articles. The 
spraying season brings many spring 
season customers back again, and 
once more they are exposed to dis- 


plays of outdoor fireplaces, bar- 
becue grills, and related mer- 
chandise. 


“The garden store does an ex- 
cellent volume of business,’ 
Mr. “for 


re- 


ports Larson, suburban 


residents especially are proud of 
their lawns and gardens. There's 
more outdoor living in the suburbs, 
The garden store helps the 
hardware store win new 


too. 
regular 
customers, too.” 

Some garden and lawn items are 
also shown at the main store. If 
customers want a greater variety 
in this merchandise they di- 
rected to the garden store across 
the street. 


are 





24-Hour Service Makes 


Feldott 
Ill.. uses 
what 


Batavia. 
“We service 


Hardware in 
the slogan, 
we sell.” 

In line with this policy, water 
systems service is available to cus- 
of every day of 
Although the business is 


tomers 24 hours 


the year. 


operated by two women—the Fel- 
dott sisters, the Misses Mary and 
Theresa, service is given strong 
emphasis. 

An island display of water sys- 
tems and sump pumps with good 
use of manufacturers’ display and 


demonstration equipment is in the 
center of the farm goods display in 


Water Systems Profits 
this off-the-highway store with its 
extensive customer parking facill- 
Tles. 

Serving an area of fine homes 
40 miles from Chicago—the firm 
numbers many water systems users 
and prospects among its customers. 

The fact that the firm sells, 
vices, installs and 
systems ties in well with its exten- 
sive showings of kitchen and bath- 
room equipment. 


ser- 


repairs water 


(Customers for water systems are 
good prospects for a wide 
other major home and 
farm equipment lines. 


| sually 


variety of 
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A profit-plus favorite — quality . 

sash cord with dozens of practical VW iT a 
uses around the home. Tough, 

long-wearing in sparkling new, 

easy-view, break-away double car- 


tons. Sizes 6 to 12: sizes 7 and 8 


aes poy SPOT S CORD 


TITE-ROPE CLOTHES LINE 


No better plastic clothes line 

made! Premium quality, wire 

clothes line with smooth 

plastic cover that’s easy to 

clean with a damp cloth. 

Twelve 50-foot hanks in oT ) 

attention-getting red, white ALOK) i WHALE CLOTHES LINE 

and blue display carton. 2 
One of the top sellers in its 
price bracket. Solid braided, 
all-yarn construction. Color 
fully packaged in sparkling 
cellophane, size 7, two 
50-foot hanks connected. 


Starline 
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What makes salesmen successful? 


To hold customers in today’s competitive market put in a full day making 


more calls, know your lines, 


One of the reasons salesmen fai! 
Salesmen are 
no different than all of us. 
down at times. We need somebody 
to pep us up, to make us produce 
at full capacity. 


is lack of diligence. 


We slow 


Here is where sales 
take over. 


managers 
It’s their obligation to 
encourage salesmen so selling will 
be an event and not an order taking 
routine. 

You help salesmen be more pro- 
ductive by teaching them how to 
sell. Most salesmen utilize only 70 
pet of their potential in selling. The 
problem is how to get the other 30 
pet out of them. 

Some salesmen will not follow 
rules or company policy. They 
want to do it their way, not the 
way it should be done. Teach sales- 





Mr. Dealer: This Speech 
Can Be Used to Improve 
Selling in Your Store 


Mr. Hey's address was given at 
the triple mill supply convention 
held recently in Cleveland, Ohio. 
Mr. Hey was talking to industrial 
supply distributors and manu- 
facturers. When you read this, 
substitute store sales people for 
salesmen, and store owner or man- 
ager for sales manager mentioned 
in the article and the fundo- 
mentals of salesmanship Mr. Hey 
talks about can apply to your 
store. 

















by Elton E. Hey 

Industrial Sales Manager 
Union Hardware & Metal Co. 
Los Angeles, Calif. 


men how to cooperate. You can't 
do that by conversation, but you 
can by demonstration. 

Another contributing factor is 
lack of knowledge. You can’t afford 
to have salesmen on the territory 
who don’t know what they are sell- 
ing. Top management carnot afford 
sales managers who permit this 
condition. Extensive training and 
proper supervision is the only anti- 
dote to get your sales department 
on its feet. 

Another factor is lack of com- 
petitive spirit. There is a differ- 
ence between being argumentative 
and competitive. Be sure that sales- 
men know the difference. 

More salesmen fail on account of 
lack of enthusiasm. Sincere en- 
thusiasm is contagious. An enthu- 






be diligent and enthusiastic about your job 


salesman is an industrious 
He will make the effort 
to acquire knowledge. He will have 
determination. 


Slasth 


salesman. 


Knthusiasm builds confidence, at- 
tracts customers. It tells 
customers and your company that 


your 


your job is a swell job. It changes 
a slow moving salesman to a pro- 
ducer, a pessimist to an optimist, 
a loafer to a go-getter. If you have 
it, you show it. Your prospect gets 
it. Your company loves it and you, 
Mr. Salesman, cash in on it. 

What can be done to help correct 
these situations? What suggestions 
can be applied to make salesmen 
successful? I suggest: 

Take a personal interest in each 
salesman. Tell him he is a part of 
the team. Compliment him when 
he gets a good order. He likes that 
and will do his best to make his 
comparable to 
producers. 


record your top 

Continually give salesmen proven 
selling suggestions and ideas which 
can be used to stimulate creative 
thinking. 

If a salesman has a problem, talk 
it over with him. Don’t brush him 
off with any kind of answer. It 
might sound silly to you, but it 
could be important to that sales- 
man. The time you take, the an- 
swers you give, may be the differ- 


This address was entitied “Why 
Salesmen Fail” and was given by 
Mr. Hey at the Triple Industrial 
Supply Convention held recently in 
Cleveland, Ohio. 
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Here's why 


Pittsburgh Brushes 


are right for you! 











Want to sell a line of brushes that doa rea//y smooth 
job ... work easily . . . and have plenty of carrying 
capacity? Then you want to stock Pittsburgh Red 
Stripe brushes! A complete line of (1) pure hogs’ 
bristle brushes (2) 100% texturized synthetic bristle 
(Pittsburgh’s smproved Velvet-Tip synthetic) (3) 100% 
Tynex Nylon (4) scientifically blended mixtures of 
hogs’ bristle and synthetic. All are made in one of the 
world’s most modern plants by experienced, expert 
brushmakers—your guarantee of the kind of brushes 
that not only satisfy customers, but bring them back 
time after time! 


For the address of the Pittsburgh supplier nearest 
you, write: PITTSBURGH PLATE GLASS COMPANY, Brush ( 
Div., Dept. A-5, 3221 Frederick Ave., Baltimore 29, ( Ysa 
Maryland. /, 
Maintenance, power-driven and paint brushes F 

for every home and industrial use 


PITTSBURGH 


Kd Stitpesnusues 


BRUSHES * PAINTS * GLASS * CHEMICALS * PLASTICS * FIBER GLASS 
PITTSBURGH PLATE GLASS COMPANY 
IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 


~ 
W aSN\V Na 








HARDWARE AGE, MAY 26, 1955 SI 








STARRING today in the 


| 
homes 
tion & mos! interesting 
natio 


STARRING fo vo" 


ee 
hordware Thai 


your mos! 


profitable 


elling cabinet 


st-s 
the fasfe can show!* 


hardware you 





*3.50 Value Display Board 
with Americana Deal 






Show your customers you hove it with this 
clever stand-up display board, complete 
with New Americana hardware. 
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Americana Knob 
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NEW AMERICANA 
is handsome, 
hammered steel 
hardware, finished 
in “Stor-Brite” 
Black, Antique, 
Copper or 
Brushed Brass. 





32394—Americana Hammered Pull 
2395—Americana Hammered Puli! 






SEND FOR COMPLETE CATALOG TODAY! 


STAR METAL proDucts © 


370 Butler Street, Brookly" 










Sold through wholesolers only 


ence between his success or failure. 


Here are some selling funda- 
mentals important to salesmen who 
are interested in succeeding. I rate 
them as follows: 

Personality. If it’s good you 
recognize it immediately. 

Initiative. That go-getting atti- 
tude pays off in results. 

Appearance. Conservative neat- 
ness is favorably accepted by cus- 
tomers at all times. 

Attitude. It reflects sincerity to 
the customer in doing services for 
his best interest. 

Suggestions. Give customer sug- 
gestions to help him improve his 
business. 

Knowledge. Thoroughly know 
what you are selling. 

Kxperience. There is no substi- 
tute; you cannot sell proficiently 
without It. 

Habits. Develop good habits. The 
other kind will not mix with good 
salesmanship. 

Discipline is most important to 
any salesman and necessary to any 
organization. What does discipline 
mean to salesmen? What can it do 
for them?” 


Selling needs practice 


Salesmen must be willing to do 
the things the sales manager asks 
them to do. Discipline achieved 
through fear or threat is not con- 
structive. If you expect to obtain 
cooperation from your sales depart- 
ment everyone must be willing to 
cooperate and accept the virtues of 
discipline. 

What is the difference between 
the salesman who is slipping and 
the salesman who is succeeding’ 
Salesmen start their selling careers 
with the same opportunity to be 
successful. Yet some salesmen have 
succeeded, while others cannot seem 
to get started. 

A successful salesman is sure of 
what he is selling and continuously 
practices the best ways to make 
his customers want to buy from 
him 

The salesman who continually 
complains and blames everyone else 
but himself for his poor record has 
failed to use and apply the funda- 
Usually this 
salesman is not willing to make 
the supreme effort to test the fun- 


mentals of selling 


damentals of selling. 
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If a salesman has failed, or is 
failing, it is because he has ne- 





glected to do what the successful * e 
sean ane e Indispensable Materia 


Here are some suggestions on 


tains | FOR FIREPROOFING AND INSULATING 


A sales manager’s first obliga 
tion is to give trainees the benefit ° ° k | k h . 
of his experience, by passing on —now in quic -$a e pac ages f at require 
suggestions and ideas which will e ° ° 
start the trainee on the territory no measuring, no cutting, no wrapping 


with confidence. 


Encourage your salesmen 

Be sure the trainee knows all 
policies, rules and regulations that 
govern the company’s business. Be 
sure he becomes acquainted with 
the products he will sell. Be certain 
he knows how the inside operations 





function so he can properly relay 
his company’s policies to his cus- 
tomers. 

In preliminary training, be sure 
you let the trainee know that noth- 
ing is expected of him that is un- 








reasonable or you are not willing 





to do yourself. 
oe 


Show the trainee how to improve 


on the assignments given him and Sulfa ASBESTOS PAPER poe Salis ASBESTOS PANELS 


encourage him to do that assign- 


18 rolls, 12° long, 18° wide, in attrac- 16 pieces of Asbestos Millboard, '/« 
ment better each time. Go over one tive display carton, with suggested thick, ready cut to size 24x36 inches 


thing at a time and teach that one uses displayed in big, bold type Panels slide out at one end of carton 
thing thoroughly. 

Be careful when you criticize 
A man may deserve it, but do not 
bawl him out. You should show a 
salesman how he can avoid repeat- 
ing an error. Never correct him 
before other salesmen or in a meet- 
ing. Do it personally and in pri- 
vate. He will respect you and feel 





more at ease in responding to your 


suggestions 


More calls on customers 
As far as distributor salesmen 
are concerned, it’s going to take 


more constant customer attention. 


% 
} 
a 
ro 
So 





More frequent calis will be neces- 


sary. Whether they lhe ior net; Salo WSBESTOS PAPER °° Hi Sa/Mlo ASBESTOS PIPE JOINT TAPE 





retting on the terrl Ory e@Car°riv ; an ; ’ ; 

e , n Un rritory early and 20 yds. of fine-quality Asbestos Paper Easily and quickly applied. Assures a 
| 7 } : . . } . . 4 . . ) ; ; e ' 5 ryt rnn " , cf lar " cf | a rer Z r Yr , a. rae ° 

putting in ail il] selling day is the 18°’ wide, in eye-catching orange-coiot neat, clean job—no ugh edages 

. , . re r "or -oOm pie Cr) rmne ot ro} c ’ e {if wm fF} i 

first requisite to protect volume wrapper. For complete vering of rolls of ape (1 ft.) or 18 : 

Hey warm-air pipes or where large areas oi 2 tape (1,912 it put up it 

Salesmen are going to have to start Need fireproofing. attragq sarton 





a eace ene | . on _ - ; 
living with their customers. By 
that | mean, to rededicate their in- 


? 


terest and ability by applying all 





eir sales energy in proving to 
customers that they are concerned HAMILTON, 
with only one objective and that as OHIO 
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Desmond-Simplex 
utility vises have 
all these features 


There's only one vise line 
thot gives you these top-quality 
selling teatures in every vise 


in the line 





stee!i chonne! siidce 











enciosec screw 


shoulder-tit iow mserts 




















cut-off too 








pipe ;ows 








one-piece no-pincn nandie 


























Jaw widths: 3 -ane » & 3 5" 








r 
tor various needs of shop, farm, 








garage, scnooi, or nome 








On top of all this, 











Desmond gives 








you repiaceabie 





hardened stee! 








pipe jaw inserts 











in tne two iorae sizes 














LEADING HARDWARE DEALERS PROMOTE EXTRA VALUES IN 








: | 
esmond-Simplex 
THE DESMOND-STEPHAN MFG. co., URBANA, OHIO | 





Use handy coupon to obtain tacts 

on the new Desmond-Simplex 

Vise Display Deal 

THE DESMOND-STEPHAN MFG. CO., URBANA, OHIO 
Please send me full details on the new Vise Display Deal. 


Name 





Firm... 


Address 


2. Ce ee 





is getting customers’ requirements 
on their order pad. 

Today's buyer has a little more 
time to look around, to evaluate 
the salesmen he does business with, 
to look back and decide which sales- 
men have done him the most good. 

Salesmen that expect to main- 
tain earnings or increase income 
better start now to jockey them- 
selves into position to get their 
share of volume in this competitive 
market. To accomplish this, the 
only alternative is: “Back to sell- 


ing. 


Calendars—Year “Round 
Silent Salesmen 


iendar serves its lLunction 
as an advertising piece only if it 
is retained and used in the home 
hroughout the vear. For this rea- 
son Murray Makieve, owner of 
Murmak Hardware Mart at Sher- 
man Way and White Oak Blvd., 
Reseda, Calif., personally distrib- 


> 


ites his calendars at the end of 
the vear. 

Mr. Makieve chose an attractive 
and practical do-it-yourself calen- 
dar for distribution. He calls at 
tention of the customer to the 
utility of the calendar before he 
writes the customer's name on the 
cover that features Murmak Hard- 
ware Mart. He tells each customer 
as he hands him a calendar, “This 
calendar is for your family.” This 
little personal touch is what helps 
Mr. Makieve's calendars serve as 
his “silent salesmen” in custom- 


ar round. 





Utility of the do-it-yoursel*# calendar 
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WYTEFACE 


The NEW steel tape 


Rigid, curved blade, '/2 inch 
wide, 16 ft. and 20 ft. Replaceable, 
changed in a moment. 








Long winding handle 
for greater leverage. 


Oe ill 


Handsome, hard wearing, 
grey Plastide* cover on sturdy 
welded steel case. 
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RIGITAPE 
with 5 great features 








Graduated feet, inches and 
Sths. Black on white background. Exclusive 
K&E feature of foot numbers in red, repeated | 
in red at every inch. 





SALES-COMPELLING DISPLAY PACKING 
Here is tape news to make your cash register sing! 
This is the l-o-n-g steel tape that users can push 
around .. . for measurements along floors, up 
walls, or anywhere. Note its many exclusive 
features. Backed by national advertising in Better 
Homes and Gardens, circulation 4,040,587. 


KEUFFEL & ESSER CO. 


EST. 1867 


New York - Hoboken, N. J. 


St. Lovis * Dallas 
e Seattle « Montreal 


Chicago ° Son Francisco 


Los Angeles 


Detroit * 





Adjustable end hook 


for accurate inside and 
outside measurements. 





60x90-ft garden 
addition to the 
rth Park Hardwore 
h realizes a fou 


furnover. 


Specialty Garden Shop Boosts Sales 15 Pet 


New addition to store provides better inventory and gives store front- 


age on busy cross street. Garden shop merchandise turns four times 


The creation of a specialty gar- formerly presented only a_ bare When H. A. 
den shop gives thi hardware brick wall. 


store a two-way approach to bet- Another 


Paige acquired the 
business at 105th and Aurora 
factor in accounting Ave. in Seattle, about 11 vears 


for the jump in sales, beyond that it 
Not only has the North Park of 


Hardware & Garden in Seattle, den 
Wash., increased its sales from 10 


ap, 
was a feed and seed store, north 
being able to handle new gar- of the city limits. As homes re- 

merchandise, is that the at- placed farms, following the end of 
tractive 10x90 ft shop addition at- the war, he converted to hardware 
to 15 pet as a result of displaying tracts new customers to its atten- and garden supplies. 
a larger inventory, but the store tion-getting displays. And that 
has also acquired a “show window” has improved 
on a busy street to which it had 


ter business. 


Hardware 
now represents about 60 pct of the 
sales in all depart- volume. 


nents of the store. The store building is located 
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These Quality Features of 


CYCLONE LAWN FENCE 


make more friends for your store 


The current “do it yourself” trend makes it more important than 


ever that you give serious thought 


to the kind of results your cus- 


tomers will get when they erect the fencing you sell them! 
When you sell Cyclone Lawn Fence and Gates you can be sure 


they will be completely satisfied. 


For Cyclone Lawn Fence and 


matching Gates are made right. They are easier to handle. They 
retain their good looks years longer. And, you can point out the 
reasons why to your customers. They can see and feel the difference 


for themselves. Furthermore, you 


can give each customer a free 


copy of our illustrated folder which shows him exactly how to erect 


his new fence. 


Yes, when you sell Cyclone “Red Tag” Lawn Fence you make 


more good friends for your store.. 


CYCLONE WOVEN LAWN FENCE 


is firmly and uniformly woven. Curved 
picket tops are even and symmetrical 
Ends are locked securely into two top 
cables. Picket spacing is uniform. The 
extra deep crimp of the picket wires 
forms a lock for the cables. Horizontal 
cable wires are 2-ply twisted with a 
triple twist between pickets. The cable 
twist is reversed on the pickets instead 
of between them, forming a lock on the 
pickets. 


How’s your stock? Order 


Available in both woven and welded, and in single and double-loop styles 


come back to you for all their hardware and garden needs. 


. customers who will continue to 


CYCLONE WELDED LAWN FENCE 





Every wire is held firmly in place by a 
strong weld at every joint. All wires 
are straight and true, held that way by 
the clean, firm welds. Welding is done 
neatly, without burnt wires. Arches in 
picket tops are uniform; spacing be- 
tween wires is uniform. Horizontal cable 
wires are deeply crimped, giving the 
fence added stability. All wires are 
heavily galvanized steel. An extremely 
rigid enclosure for level property. 


today .. . Don’t delay! 


in heights 


of 36, 42 and 48 inches. And there's a complete line of matching Gates, as well as Flower 
Bed Border and Trellis. Just call your Cyclone jobber. 


CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION 


WAUKEGAN, ILLINOIS + SALES OFFICES COAST-TO-COAST - 
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UNITED STATES STEEL EXPORT COMPANY, NEW YORK 























FREE ERECTION FOLDER 
FOR YOUR CUSTOMERS 























This new folder shows 
ond tells your cus- 
fomer exactly how 
to erect his new 
fence. Helps clinch 
the sale and builds 

a lot of goodwill 


for your sfore 
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AMERICA’S 
MOST 
COMPLETE 


GARDEN HOSE 


AND 
1 SPRINKLER 


LINE 




















backed by 


America $ 


FIRST 
ler Sele) ]. ie) 8: 
GUARANTEE! 





No Pro-Rating. Free Hose or Free 
Repair any time during the 
Guarantee period! 


COLORITE 


Plastics of New Jersey, Inc. 


35-37 lowe Avenve 


Peterson 3, New Jersey 


88 





Specialty Garden Shop Boosts Sales 15 Pet 








(Continued from page 86) 
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one ot the heaviest auto traffic cor- 
ners in the community. But only 
the front of the building, 
Aurora Ave., 


tractive face to traffic: that is un- 


facing 


presented an at- 


garden shop was added. 
Though the garden wing is actu- 

ally 90 ft long, 60 ft are devoted to 

sales and display area. The siding 


is batten construction, mahogany 


stained, but actually most of it is 
devoted to window 


large Areas, 


making the colorful plants easil\ 
trafic. luo 


illuminates the 


visible to passing 


rescent lighting 
room brilliantly and is turned on 


all night long. 

The shop has enabled Mr. Paige 
to put In an exceptionally complete 
issortment of plant pottery, an in- 
ventory of about $1,500, providing 
a 40 pet margin. While the spring 
and summer months are the high 
demand period for this merchan- 
dise, it is a moderately good seller 
during the winter, also, since in- 
door plants are year round sellers 
Mr. Paige estimates that he gets 
about a four-time turn on this 
merchandise. 

Sales 


expense in the shop is 


negligible for much of the mer- 








a 
; . 





chandise is practically self service 


since customers have highly indi- 
vidualistic preferences and prefer 
to roam about un-attended. To 


encourage this, all merchandise is 
on open shelves and easily acces 


sible to stimulate impulse buying. 


Displays potted plants 


Merchandise in the new garden 


shop includes a display of potted 


house plants of the more popular 


varieties Inventory amounts to 


SS) or 


$90, and turns once ever, 


two or three months. Plants are 


set in a bed of peat moss, which Is 
times so that 


kept moist at all 


water seeps up into the soil in the 


pots, thus requiring little atten- 
tion. 
Other garden supplies are dis 


plaved in the main sales room of 


the store, where they occupy at 
least one-third of the floor space 
tools. 


spreaders, wheelbar- 


Street displays of garden 
lawn mowers, 
rows are also set up. 

In all, the shop, because of its 
design and location, Is a sale pro- 
motion tool for the entire hard- 


ware store. 
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17” DUOZMASTER 


[Also available in 19” size) 


EASY does it! 


The smart styling, quality construction 
and demonstrable plus-features make 
Eclipse mowers the easiest line to sell. 


Write for Details 


It costs you nothing to get the facts. See 
for yourself how you can sell more, profit 
more with a valuable Eclipse franchise. 








1517D Railroad Street 
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Dealers report 10 good reasons for 


selling Eclipse Mowers 


COMPLETE LINE—* Because Eclipse has a complete line of power 
mowers in reel, rotary and sickle bar types and even hand models 
all in a wide price range, there’s a mower to suit every prospect 
that comes in my store.” L. K.—Mich. 


WELL KNOWN—*‘‘Seems like everybody knows—and trusts— 
the name Eclipse. It makes my job of selling easier."’ G. C.—Ind. 


EXCLUSIVE FEATURES—“We've got exclusive and important 
features to talk about! Natural Grip Handles and lever starters 
are good ‘convincers’ on the sales floor.”” A. M.—Minn. 


EXCELLENT DISCOUNTS —*"I value Eclipse more than any 
other franchise I have. The discount schedule makes it a substantial 
piece of business. The best lawn mower deal I know of.”’ D. S.— IIL. 


PRACTICAL SALES AIDS —‘We are very pleased with the prac- 
tical promotional helps you provided. It has not only increased 
our mower sales, but stimulated sales of lawn and garden supplies 
as well.” H. H.—Penn. 


GOOD SERVICE FACILITIES —° Your arrangement of conveni- 
ent service distributors has been quite helpful, and the prompt 
service is appreciated by my customers.”’ V. O.—North Carolina 


IRON-CLAD GUARANTEE — Your ‘iron-clad’ guarantee is ter- 
rific' Even my customers are surprised at the way you stand behind 
your products.’ E. M.—Texas 


REPAIRS ALWAYS AVAILABLE —‘Frankly, I didn’t think we 
could still get parts for that 35-year-old Eclipse mower. It’s a real 
selling point with me now.” J. R.—Okla. 


CONVENIENT WAREHOUSES — “The nearby Eclipse warehouse 


Saves me a great deal on delivery costs.’ T. K.—New York 


DEALER PROTECTION .“|, for one, appreciate the way you 
maintain list prices and sell only to us franchised dealers."" H. S.— 
Ohio 








11 Power Mowers 17” to 36”... 8 Hand Models 16” and 18” 


THE ECLIPSE LAWN MOWER CO. 


Div. of Buffalo-Eclipse Corporation 


Prophetstown, Illinois 







Seasonal promotion 








tress oifts for graduates 


Sporting goods and luggage get the spotlight in bids 


for trade with school and college graduates in June 



















Advertising and special window both young men and young women With a group of electric clocks, 
and store displays help the retail as graduation gifts.” alarm clocks and traveling irons 
division of the Yakima (Wash.) To promote graduation gifts the was the reminder that they are 
Hardware Co. to sell a wide va- firm uses the equivalent of a quar- “practical, but not prosaic. Gifts 
riety of merchandise to those seek- ter page, and sometimes more, they will ise when away fron 
ing gifts for school and college across the bottom of a page. Prices home at college; and at home, too.” 
graduates. are q ioted in every one of these Windows tving in with the ads 

Kdward Scheinost, manager of gift ads. show the actual merchandise 
the sporting goods department A particularly effective gradu- shown in the newspaper space 
says, “We place particular stress ation-time ad, last year, had the A particularly effective window 
on sporting goods as gift items, heading. “Give a grad a gift he’l! display with artificial grass cover- 
but stock many other lines that use and use.” A number of smal! ing on the floor and a framed mes- 
are of interest to young people cuts of graduates of both sexes sage in the background included 
Most boys are interested in tools decorated the ad. One column was iggage, tennis equipment, a fitted 
of some sort while chinaware, devoted to luggage. with the sug- picnic bag and small radi The 
erystalware and artwares appeal gestion, “If they go to school; if message said, “We have hosts of 
to voung women. Luggage and thev like to travel: here is a gift gifts for graduation day for boys 
leather goods are of interest to thev will always remember.” and girls.” 
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RIFFIN 


HARDWARE 


| 
260cc mam C vay | 
LIGHT 
STEEL zine pe NOES the TRADE 
SELE-SELLING 
—- 
cerca coun Pk, USA N PAK AR | S 


buy only the hardware you want 
_.. the items you sell most 









The VisiPak line of carded hardware is the easy line to buy. 
You’re your own buyer, selecting only those items your custom- 
ers want and in the quantities you expect to sell. The colorful 
Griffin cards are compact . . . the smartest in the trade. So 
they'll fit into your counter compartments or hang on hooks 
for easy self-sell display. Each item is protected—wrapped in 


its own sturdy plastic cocoon — which also holds the screws. 


And sell they will . . . as proven by the rush of reorders 
from dealer to wholesaler to Griffin. Yes, it’s Griffin VisiPak 


for faster turnover and more profits. Ask your wholesaler. 


_GREFN =a 
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Double Your 
MOUSE TRAP 


- Sales — 



























WITH THE NEW 


al 


IcTOR Mouse T'raps have 

always been “best sell- 
ers’’—and now they’re twice 
as easy to sell! The new 
Victor 2-Pack is an attrac- 
tive self-service package 
which will increase your unit 
sales and cut down on pil- 
ferage of loose traps. 


@ Stacks Neatly —Hangs Easily 
e Eye-Catching Red, White 
and Black Package 


Complete instructions for simplified bait- 
ing ond setting printed right on the 
bock of the package. 


@ Pre-Priced at 2 Traps for 15c 
Order from your wholesaler now. 


ANIMAL TRAP COMPANY 
OF AMERICA 


LITITZ, PA. « PASCAGOULA, MISS. 


NIAGARA FALLS, CANADA 


L ottore 











Looking Back 40 Years 
Dear Editor: 

| have been connected with the 
hardware business for more than 
10 vears and I find today that I am 
sometimes at loss on how to run 
a retail business. I| worked first 
in a retail store, then in a factory, 
then with a wholesaler and now 
as an independent retailer. This 

heen wonderful! 
, I still feel the need 
ial training in sales- 


experience has 
schooling. Yet 
for some spec! 


manship and in store manage- 
ment. 
| have always had the strong 


conviction that our system of 
manufacturer 

vholesaler-dealer—is the best. 
but sometimes I feel that some 
wholesalers take advantage of this 
situation when they put in retail 


distribution 


stores or when they retail from 
their W holesale offices. 

Another thing that interests me 
is the wholesaler’s catalog. Some- 
times they do not keep the 


ip to date; 


catalog 
sometimes the same 
tem can be found in two places. 
it is important that the 
Kept up to date. The catalog is 
really the warehouse of the whole- 
When the dealer 
goes through oe bap and sees 
should be able 
to feel that the information in the 
catalog is up-to-date and correct 
ind that the goods will be shipped 
if he orders them. 


catalog be 


saler’s salesman. 


items he needs, 


Dealer has faults, too 


I will admit that the dealer has 
his faults, too. 


been 


For too long he has 
buying on a very limited 
He dislikes buying futures 
with conditions so 


basis. 
uncertain. 
Sometimes, too, he will get in a 
new item and do nothing to push it. 
| will say that I have tried to do 
a better job of advertising these 
days than any time in the last 24 
vears, and it is paying off. 


There was a time when we could 
supply all our 


needs from five 





from Hardware Age readers 


sources. But today some of them 
have cut out items they formerly 
carried and we have to turn to 


other sources for our neet ds. This 


— 


forces us to spread our business 
too much. 

| am happy to say that for the 
past few vears, there has come a 


hetter co-operation between the 
wholesaler and the retailer. be- 
cause of meetings, such as our as- 


sociation meetings, which bring us 
face to face to discuss problems. 
SO. despite all the 


are dangled in front of the re- 


echemes that 


tailer, I still will cast my lot with 
the manufacturer-wholesaler-deal- 
er type of distribution 
Yours trul\ 
C. &. wee 
New Peoples Hardware Co., 
Douglas, Ga. 


Returned Goods 
Dear Editor: 


Wouldn’t our suppliers be helped 


} 


to serve us better if their problem 
with returns was made easie} 
Why can’t more manufacturers ad- 
vise the user of the product that 
it should be returned directly to 
the factory in the event of a claim, 
instead of having it come to the 
dealer. then to the wholesaler, be- 
fore getting to the factory: 

For example, one manufacturer 
issues this instruction to the con- 
sumer of his line: “If for any rea 
son this tool is not satisfactory, re- 
turn it direct to the factory for ad- 
justment. No dealer is authorized 
to make any adjustment for us.” 
A policy of this type is very help- 
ful in reducing the handling of re- 
turns by the dealer and wholesaler 
and saves time and money 

The manufacturer often carries 
the brunt of the advertising; he 


sometimes also sets a suggested 


Editor’s Note—Letters pubiished on 
this page express only the views of 
the writers of the letters; they do not 
necessarily reflect the opinions of 
Hardware Age. 
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wholesale price and a suggested 
retail price (sometimes without 
justification, I think). Why should 
he not also assume the responsibil- 
ity of satisfying the consumer in 
the fastest economical 
manner by having claims made di- 
rectly to the factory. 


and most 


Perhaps if the cost of handling 
returns was taken off the shoul- 
ders of wholesalers, they would be 
enabled to expand their lines so 
that we 


SOUuUTCeS. 


could buy from fewer 


Today if we wish to be 
sure of ourselves in placing an or- 
der we have to split a dozen be- 


tween several sources to be sure 
that we receive some from at least 
one. 

a policy On re- 
turns that would be helpful to all 


of us 


An example of 


made ona 
almost all 


is the statement 


popular tool sold Dy 


stores. This statement says to the 
consumer: “Please note that we 
the manufacturer) and not our 


dealers are responsible for each 


tool giving its proper service.... 


Yours very truly, 


Henry D. 


Flore rece 


Florence’s Hardware 


Hempstead, N. Y. 


What is margin? 
Dear Editor: 
Have you heard this one? 


the 


over- 


explaining 
margin, 

head and profit to a group of deal- 
He dealer 
bought 1 dozen of an item at a cost 


A speaker 
difference 


Was 


between 


ers. Said, 


suppose a 


of $12 a dozen, and sold these at a 


50 percent markup. This would 
bring him a return of $18. 
He sold eight at $1.50, which 


brought back his $12 cost. Then he 
sold three at $1.50, which returned 
$4.50, representing his overhead. 
Then the speaker asked his lis- 
teners what the last item to be sold 
represented. He expected someone 
to say “profit.” But instead, one 
dealer spoke up and said, “it prob- 
ably was defective but the factory 
wouldn’t take it back.” 
Yours truly, 
M. B. Perlman 
37-39 Jackson Ave., 
Jersey City, 5, N. J. 
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MERCHANDISE! 


A complete pattern 


display at all times 
Size: 17%" x 30” x 53” 
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cAL-DAK Fe 


| n 
O/o Discov 


Capture customer attention... get mass 
display while saving valuable floor space! 
Terrific for windows...sells Cal-Dak 
TV Tables from either side! It’s the 
proven successful way to build traffic 
and boost profits with CAL-DAK ... 
America’s most popular TV Tray Tables! 


ORDER TODAY FROM YOUR FAVORITE WHOLESALER! 


47 ae Lis 















PLUS FREE 


@ Newspaper Mats 

@ Window Banners 

@ Full-Color Folders 
DROP SHIPMENT 


PREPAID DIRECT 
TO YOUR STORE! 
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7 Fastest Moving 
CHROMTRIM 
Profit Makers 


PLUS 


Stainless Steel 
ios Channels 
Interlock 
Thresholds 
Door Saddles 


FREE 
Mats—Literature 





2 
. 











CHROMTRIM 
DISPLAY 


Here's a big help to your metal 
moulding sales...a colorful wire rack 
display that sets up famous Chromtrim 
so it says “Come look me over.’’ Good 
for self service too...mouldings slip 
in and out easily and display has “‘tell- 
all’’ sales story. 

New assortment has ten most popular 
shapes, counter edgings, corners, coves, 
snap on channels, stair nosings, inter- 
lock thresholds, door saddles. Fasten- 
ers included. Low initial cost, steady 
repeat profits...Refills can be reor- 
dered from open stock. 

There's lots of “do-it-yourself” sales 
in this unit . . . ask your distributor for 
Werner Chromtrim Unit No. 55/10... 
or write direct for catalog information 
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| to R. D. Werner Company, inc., t 
295 Sth Ave., N. Y. 16, Dept. C-361 


“WERRER_: 


i 
1 
1 
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Display for 
Long-Handled Mops 

























Both an eye-catcher and space saver 

this end-of-the-table display rack 
for long handled mops and brushes 

the South Side Hardware Co. i 
Manitowoc, Wis. 
of inch thick hardwood and stands on 
> end of a six-tiered step-up dis 
lay. The 2x4-ft rack is 51/5 ft high 
used at the opposite 


The rack is made 


~N 


>» Oo Y 


imilar rack is 


c 
nd of the unit. 


® 
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ALUMILADDERS 
AND PROFIT TWICE 


Rent out WERNER aluminum exten- 
sion ladders and you'll sell more alu- 
minum ladders too—A rental service 
promotes the sale of more companion 
items—paints, brushes, roofing, building 
materials, gutters and dozens of other 
items needed for those high jobs which 
only a WERNER Alumiladder can put 
within such sate easy reach. 
Demonstration is the most powerful 
salesman —to the one who is using the 
ladder—to the community which is made 
aware of its lightness— 
ease of handling—and 
safety features. Be first 
in your neighborhood 
with a WERNER Lad- 
der Rental Service. 








— 


Write today for 
booklet outlining pro- 
cedure and benefits 
of renting WERNER 
Alumiladders. 





R. D. Werner Company, Inc., 
295 Fifth Ave., N. Y. 16, Dept. L-36 


~ WERNER 


a 4. 4/ #7 


Alumiladders. Chromtrim, Sink 


Frames, Alumidryers, Screen Framing 
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3. “Prod oduct 7 older's 


Some paint types are NEW! and some are much older... 
For each Davis type, there’s a fact-filled folder! 
“They’re fine,” writes a dealer, up in east Pennsylvania 
For customers like mine, with “do-it-yourself” mania!” 
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pan yA Ea What’s this paint do, and how does it do it?. ‘$ 
Peel) le Is a most common question—we’re sure you’ve been through it! ae: 
nm pe, ™ All Davis folders need, is someone who will read ¥ 
HA AM, For they explain each paint, and describe every deed! 
——* YD a7 a | 
\f : a And of course you must know, Davis paint is much better A | ~ Ue 
\ xO } ‘Cause it does what we say, does it right to the letter ON | LG \ 
Qn It will also do, what we say for you... > ih Ap | Va \ 
aq” \b - “Do it with Davis, watch profits accrue!” Pe oe | ne | _, Ke 
AY -_X o! ‘ 


f 
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WIN A VALUABLE PRIZE! 


Can you top our writer’s poem on product folders? 
“2-suiter” goes to this month’s 
winner. Submit your entry today! (Contest expires 


June 31, 1955.) 


A genuine cowhide 


SERIOUSLY 


Our folders are attractive and informative. Plenty 
of books and magazine articles have been written 
on “how to do it”... but nobody takes 
the pains that we do to tell the customer 
what a particular paint will do and 
why. We also take great pains with 

our product, and its reliability 
and profit-ability are yours 
for the asking. Fill in the 


coupon and mail it today! 


The H. B. DAVIS CO 










17601 Besh & Severn Stx talite. 380. Md. and Savannah. (a , 
PERHAPS Gentlemen: Ne more doodlin’ for me! Tell me how 
to De it with DAVIS! 
There’s a franchise open 
' | 1) NAME | 
your town... it wi 
in yo : COMPANY 
be worth the time to investigate. ; ADDRESS : 
Mail that coupon! ZONE STATE : 
| 
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PROFITABLE ™ MARKET 


Believe it or not, more than 6 million horses and mules 
aeed shoeing each year—and today their owners are look- 
ing to YOU to supply them. Horseshoes are a high-profit 
item...come packaged 10 - to the box—easy to store, 
shelve, and sell. Stir yourself: Write now to Dept. H-1 for 
name of distributor, free catalog and pricing information. 





YOUR CUSTOMER LOOKS FOR THIS TRADE MARK—> <a 
lt signifies the - 
WORLD’S LARGEST 
MANUFACTURER OF 
HORSE AND MULE SHOES. 







MANUFACTURING CO. 
Joliet, Ilinois 



















































































































































































7 Washing fon 
NEWS and Views 


(Continued from page 10) 





Report Shows American 
Homes Heavily Mechanized 


Just how mechanized is the 
average American home? The 
Commerce Dept. came up with the 
following figures to prove to a 
skeptical Pennsylvanian that a 
Government exhibit in Germany 
really does depict the average 
American home: 

Out of an estimated 48,509,000 
homes in the U. 8S. 44,787,000 are 
wired for electricity. There are 
41,400,000 electric refrigerators 
in use, representing 92.4 pct satur- 
ation of homes wired for electric- 
itv; 32,800,000 electric toasters 
are in use; 36,418,000 washing ma- 
chines: 12,086,000 electric stoves: 
33,200,000 television sets: more 
than 120,000,000 radios; and 135,- 
246,000 steam irons. 

Despite the number of appli- 
ances now in use, sales of these 
items are made every year to any- 
where from 3 pct to 30 pct of 
America’s homes for replacements, 
as second units, and to outfit new 
homes. 


Home Fix-Up Market on 
Upswing During 1954 

More than 1.5 million home- 
owners borrowed some $891 mil- 
lion from the Government last 
year for property improvement 
loans as the home fixup market 
continues to expand. 

Latest figures from the Federal! 
Housing Administration show the 
typical borrower obtained a loan 
of $430, and will repay it in 36 
monthly instalments of $13.74. 
Home insulation was the most fre- 
quent project financed by FHA 
in 1954, with one out of every five 
loans going for that purpose at an 
average cost of $362 

Loans for additions and altera- 
tions accounted for 14 pct of all 
loans insured in 1954, at an aver- 
age cost of $917. Slightly less 
than 14 pct went for heating im- 
provements; 11 pct for exterior 
finishing; 9 pet for plumbing; 7 
pet for interior work: and 5 pct 
for roofing. 
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D. C. Merchants To Try 
Downtown Co-Op Parking 

Downtown merchants in Wash- 
ington, D. C., are experimenting 
with a cooperative parking plan 
in an attempt to regain some of 
the ground they have lost in re- 
cent years to surburban stores. 

The plan, operated by Downtown 
Park and Shop, Inc., has over 200 
merchants and 84 parking facility 
operators participating. Under the 
plan, shoppers are provided an 
hour’s free parking in the parti- 
cipating lots. 

Merchants are issued parking 
stamps, for which they pay $30 a 
hundred, to attack to parking lot 
checks of their customers and 
cover the first hour’s parking. 
Participants also pay the associ- 
ation $5 a week for each store. 
Proceeds of the stamp sales and 
dues will be used to pay for year- 
around promotion in newspapers 
and on radio and television to 
advertise the downtown park and 
shop plan. 


U. S. Chamber Hits at 
Government Ad Control 


Unfair Government control of 
advertising was condemned by the 
National Chamber of Commerce at 
its recent 43rd annual meeting. 

In a policy statement, the 
Chamber asserted, “There should 
be no Government prohibition of 
advertising of products or _ ser- 
vices for purposes for which they 
may be lawfully used; and there 
should be no discrimination be- 
tween different types of media in 
any set of rules or regulations 
governing advertising.” 


SBA Offers Tips to 
Build Customer Traffic 

A new booklet published by the 
Smal! susiness Administration 
gives tips on how small stores can 
profit by specializing in unique 
goods or services not readily avail- 
able elsewhere as an effective 
means of meeting competition 
from the larger, more powerful! 
outlets. 

The booklet, “Attracting Custo- 
mers to Your Small Stores,” may 
be obtained from all SBA field 
offices or the main office, Wash- 
ington 25, D. C. 


(Resume reading on page \1) 
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"He says he feels safer 
with this 
Campbell Chain!” 


Maybe your customers aren't going 
mountain climbing—but most everybody 
uses chain in one way or another. 


When you sell them CamPBeit CHAIN you can be sure 
you're giving them the very finest in safety and 
dependability. CAmPBELL CHAIN comes in every size, 
every grade, every specification. Display it on the 
attractive Campbell Merchandising Stand and ring 
up sales. Order today—CAmPBELL CHAIN comes in 
the exclusive, easy-to-handle Cam-Pak or the new 
all steel, water-resistant Cam-Pai. Both are clearly 
marked for easy identification. For full information 


call your wholesaler—or write direct. 





CAMPBELL CHAIN Company 


Main Office, York, Pa. + West Burlington, lowa 
Portland, Oregon + Sacramento, California 
Mokers of Famous CAMPBELL Lug-Reinforced TIRE CHAINS 















































































































































CAMPBELL 
CHAIN 
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Best ‘Combination’ 
for more sales... 









VLCHEK’S P 


Why 


ACombination 
Wrench Set 





Here's a Number One item 
on the best seller list — 
Vichek’s newly designed 





box and open end wrench 
with popular recessed pane! bar 








Forged of special analysis steel, 
expertly heat treated, thin walled 15 
box ends, jaws on open end accurately 
milled. Both chrome plated and Velco 
finishes in seven different sizes. Open- 

















ings range from % to % Also sold 





in sels. 


Sell Value, Sell VLCHEK 


__—_ PLASTIC 
\ BOXES 

















































































Attractive, practical design, durable 
construction. Perfect fitting cover siays 























closed—various compartment! arrange- 
ments to fit any need. Available in 
twenty standard sizes ranging from 
440° x 2%" x 1 to 10% x64 x 1%’. 


Sturdy crystal-clear molded plastic. 












































Write for Catalog and prices. 
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VLCHEK TOOL co. 


3001 East 87th Street 
Clevelend 4, Obie 
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Convention Check List 


August 


September 


October 


Hardware and allied 
trade events up-to- 
date in each issue of 
Hardware Age 











National Events 


American Hardware Mfrs. Assn. joint 
annual! convention with the National 
Wholesale Hardware Assn., Oct. 23- 
26 at Atlantic City, N. J. Headquar- 
ters, Marlborough-Blenheim Hotel. 
Arthur L. 
the manufacturers association with 
offices at 342 Madison Ave., New 
York 17, N. Y. Thomas A. Fernley, 
Jr., 18 managing director of the 
wholesalers association with offices 
at 1900 Arch St., Philadelphia 3, Pa. 


Faubel is secretary of 


Gift & Fancy Goods Show (Inter- 
national), Aug. 21-26 at the Hotel 
Astor, New York City. Sponsored 
by Trade Exhibition, 331 Madison 
Ave., New York, N. Y. Charles 


Snitow, president. 


National Builders Hardware Exposi- 
tion, Sept. 18-21 at St. Louis, Mo. 
Sponsored by the National Builders 
Hardware Assn., managing direc- 
tor, John R. Schoemer, and the 

American Society of Architectura! 

Hardware Consultants, executive 

secretary, W. A. Mathewson. Ad- 

ministrative offices of both associa- 


tions are at 515 Madison Ave ; New 
York 22. New York. 


National China, Glass and Pottery 
Show, July 17-22, at the Hotel New 
Yorker, New York City. Under 
George F. Little Management, 220 


Fifth Ave., New York 1, N. Y. 


National Fishing Tackle Show, Au 
7-12, at the Conrad Hilton Hots 
(hicago. 


> 


National Hardware Show, Oct. 17-21 
at the Navy Pier, Chicago. Spon 
sored by National Hardware Show, 
Inc., 331 Madison Ave., New York 
17, New York Frank Yeager, 
rectol 

National Housewares & Home Ap- 

pliance Show, July 11-15 at Con 

vention Hall, Atlantic City, N. J 

Sponsored by the National House- 

wares Manufacturers Assn., 1140 

Merchandise Mart, Chicago 54. 

,. W. Buddenberg, executive secre- 


“+ 
“al » 
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National Retail Hardware Association 
annual congress, July 11-14, a 
Hotel Statler, Buffalo, N. Y. Man- 
aging director, Russell R. Mueller, 
964 N. Pennsylvania St., Indianapo- 
lis, Ind. 


ce 


National Wholesale Hardware Assn. 
joint annual convention with the 
American Hardware Manufacturers 
Assn., Oct. 23-26 at Atlantic City, 
N. J. Headquarters, Marlborough- 
Blenheim Hotel. Thomas A. Fern- 
ley, Jr., is managing director of the 
wholesalers association with offices 
at 1900 Arch St., Philadelphia 3, 
Pa. Arthur L. Faubel is secretary 
of the manufacturers association 
with offices at 342 Madison Ave., 
New York 17. 


Regional Events 


Ace Hardware Corp. Summer Conven- 
tion and Toy Show, June 5-7 at 
company warehouse, 2355 S. Blue 
Island Ave., Chicago 8&8, Ill. Charles 
B. McClaskey, manager in charge. 

Walter H. Allen Co., Inc., stockhold- 
ers’ meeting and merchandise show, 
Aug. 29-30 at Baker Hotel, Dallas, 
Tex. Company headquarters, 6210 
Denton Drive, Dallas 9. 


Gift Shows: Washington, D. C., July 
24-27 at the Hotel Willard: Chi- 
cago, Aug. 1-12 at La Salle Hotel 
and Palmer House; New York City, 
Aug. 22-26 at Statler and New 
Yorker Hotels; Boston, Sept. 12-16 
at Hotel Statler; Philadelphia, Oct. 
2-5 at Hotel Benjamin Franklin. 

George F. Little management, 220 

Fifth Ave., New York 1, N. Y. 

Chicago show conducted by Eastern 

Manufacturers and Importers Ex- 

hibit, Ince. 


Lamp Show, July 10-15 at the Hotel 
New Yorker, New York, N. Y. 
Under George F. Little Manage- 
ment, 220 Fifth Ave., New York 1, 
a Me 


Store Management Conference at Kel- 
logge Center, Michigan State Col- 
lege, East Lansing, Mich., June 7-8, 
sponsored by The Michigan Retail 
Hardware Assn., 1916 Michigan Na- 
tional Tower, Lansing 8. 


Texas Wholesale Hardware Assn. an- 
nual joint meetings with the Texas 
Hardware Boosters Club, June 17- 
18 at Fort Worth. Secretary-trea- 
surer, Howard Weddington, 1427 
National City Bank Bldg., Dallas. 


Upper Mid-West Housewares Market, 
July 31-Aug. 3, 1955, at the Min- 
neapolis Auditorium, Minneapolis, 
Minn. Approved and recommended 
by the Minneapolis-St. Paul House- 
wares Club, Inc. Noel Van Tilburg; 
exposition manager, 1201 Washing- 
ton Ave., South, Minneapolis 15. 
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SELLS MORE SCREW DRIVERS! 


Ab J 
‘kL 


SCREW DaRivers 




















‘ ri. . ° 
ow! TF tl ie ~ 
2 oA TL Vv 120 


Measures: 24° high, 24° wide, 
6" deep. Holds 120 screw drivers 


© All the screw drivers you Rapid screw driver turnover is a 
need... in one package proven fact with Vari-Board! No 
© Stock control at a glance more guesswork about screw drivers 
paying their way... because complete 

© Fast moving screw drivers, product visibility and variety assure 
only greatly increased turnover! Hang 
® Versetile ... can be used in versatile Vari-Board on the wall or 
ony arrangement use if on the counter to produce 


bigger profits. And remember .. 
© Visible self-service prices never an argument, because every 


® Attractive display stops traf- Vaco screw driver is unconditionally 
; ed! 
fic, steps up impulse sales guaranteed! 


Completely new! Modern as tomorrow! Con- 
tains Rounds, Squares, Phillips, Reversibles, Off- 
sets, Stubbies, Pocket Clips! Versatile...displays may 
be used in any arrangement! Profitable...V 120 
produces $40.20, profit; V 72 produces 


$23.64, profit! No charge for board! 


Measures: 24° high, 12° wide, 6° deep ) 


Holds 72 screw drivers 
WRITE FOR Dera 






| ILS. 7 Oo ; 
as PRODUCTS co . a : 
. Onteri j 
robe © St. Chicago 1). il 
Plea ry 
oo sec full feta is Y 120 ond VY 72 
‘“Oopy of FREE 32 TO : . 
Page Vaco Catala. 
j My Name : 
| i 
' Street Addres. ) 
! City : : 
— ee es ee ~ : 


VACO PRODUCTS CO. 217£ Ontario 5t., Chicago 11, tt 


in Caneda: Voece-Lynn Products Lid. 204 Leurier Ave., W., Montreal 6, Que. 





WHAT'S NEW 








® For more information on these products and services 
use free post card on page 103. 


(Continued from page 13) 





mits full cooking efficiency at an\ 
altitude even below zero. Fuel! CYVi- 
inders are of heavy steel, and per- 
mits gas flow only when they are 
safely attached to the stove. Relief 
valve permits storage of the fuel 
for any length of time under vary- 
ing temperatures without gas loss 
(ookstove 


lists for $15.95 complete with two 


or danger of explosion 


cylinders of propane Price is 
slightly higher on the West Coast. 
Replacement cylinders cost $1.95. 
Otto Bernz Co. 


For more data circle No. 16 on postcard, p. 163 


Electric Kitchen Clock 
Called Cupboard, electric kitchen 
clock Model 2H103 comes in red, 
white or vellow case colors, with 
white dial, black hands and nu- 
merails, and red minute markers. 
Also available with woodgrain ef- 
fect dial framed in a brown case 
Clock is 544 in. high, 614 in. wide. 
Fair trade price is $4.98 plus tax. 
General Electric-T elechron. 


For more data circle Ne. 11 on postcard. p. 163 










Convertible Water System 

New convertible jet 
tem——The Deming 75 
specifically for use in small homes, 


water sys- 
is designed 


cottages and similar locations where 
quiet operation is needed. The self- 
delivers up to 825 
val per hour in shallow wells or 900 


priming unit 
gal per hour in deep wells. It op- 


erates continuously and is com- 


pletely automatic. Tanks are full- 
weight galvanized steel, tested to 
working 
easily converts from shallow wel! 


i> Ib pressure. Systen 


to deep well service. Removing the 





jet from the pump casing and in- 
stalling a standard Deming jet in 
the well equips the 75 for operation 
from maximum depths of 90 ft. 
Special plug replaces the casing jet. 
Control valve adjusts for different 
depths. Deming Co. 


For more data circle No. 12 on postcard, p. 163 


Masonry Core Drills 
Complete size range of Diamide 
Carbide Tipped Core Drills is now 
available in 13 sizes from * to 2 in. 
diameters. Drills come with re- 
movable shanks which permits ad- 
dition of longer shanks for drilling 
deep holes or under crowded con- 
ditions. Diamide Starting Drills 
have also been developed for use in 
conjunction with the core drills. 
These facilitate the fast and ac- 
curate location of holes, and come 
in two styles. 


Bolt Co. 


Diamond Expansion 


Fer more data circle Ne. 13 on postcard, p. 163 





Automatic Mobile Fan 


Automatic mobile fan with ther- 
mostatic control turns itself on 
and off as room’ temperature 
changes. Fan rolls on 5 in. mar- 
proof rubber wheels; delivers 3950 
(.F.M.; air stream adjusts through 
360 range is adjustable 
from 30 to 46 in. from floor. The 
16'> in. model 16-1110 retails for 
approximately $69.95; the 20 in. 


- height 








“4 





mode! 20-1110, $74.95. Both come 
with the 16-1240 Mobile Stand. 
Signal Electric Div., King-Seeley 
Corp. 


For more data circle No. 14 on postcard, p. 103 


Radio Bicycle 

Huffy 
resistant, shock-resistant and tam- 
per-proof radio built into the tank. 
It brings in stations up to 100 


Radiobike has a rain- 


miles or more. Clear-tone speaker 


and selective tuner are set into 
regular-size tank, which also con- 
control and on-off 
all-direc- 


tains volume 
lock switch. Concealed 
tional loop-stick antenna fits up, 
out of the way, against the frame. 
Long-lasting A and B batteries 
nest in battery box mounted on 
luggage carrier. Available in 26 
model, the Radiobike 
comes in red, with white and black 


in. boys’ 


trim: emerald green or blue, with 
white and red trim. Other features 
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WHAT'S NEW 





include gearshift, easy-peda!l white 
sidewall 1.75 in. tires, headlight, 
chrome rims, and Fits - Sooner 
frame. Huffman Mfg. Co. 


Fer more data circle No. 15 on postcard, p. 103 


Plastic Clothes Line 

Tiger Lily Plastic Clothes Line 
now comes with a looped end, ready 
to hang. astic clip securing the 
looped end is made of the same 
long - wearing, weather - resistant 
material as the jacket of the line 






















































itself. 


Clothes line is packaged in 
transparent bag with the clip in- 
side and is shipped in a colorful 
self-display carton. Shuford Mills, 
Ine. 

For more data circle No. 16 on postcard, p. 103 


Metal Planters 


Line of metal planters comes in 
two groups, Anodized aluminum 
group will not oxidize, and is avail- 
able in pink, leather brown, deep 
rose and black. 
is of polished 
plain or etched. Both groups come 
in seven lengths from 6 to 36 in.. 
and in widths of 3x3 in. or 4x5 in. 
All have solid brass feet and are 
leakproof. F. J. Miller Co. 


Fer more data circle No. 17 on postcard, p. 163 


The second group 
brass and copper, 





Flush Receptacles 


New line of flush Range and 
Dryer Receptacles features termi- 
nals which makes wiring simple and 
quick. Consisting of 50 Amp Range 
and 30 Amp Dryer flush recepta- 
cles, line is designed for 4 and 
4 11/16 in. with *%4 in. 
plaster cover. No special attach- 
ments are required. Body and top 
are made of bakelite, in brown or 
Flush Dryer Receptacle No. 
168 has the “L” shaped grounding 
slot and is especially designed to 


boxes 


ivory. 


comply with U.L. code require- 
ments for home electric dryers. 
Flush Range Receptacle No. 122 


has three polarized slots and can 
used for many 50 Amp 
power installations. Eagle Electric 
Mfg. Co., Ine. 


For more data circle No. 18 on postcard, p. 163 


also be 


Luminous Clock 

Nite-Glo clock has an all-lumin- 
ous face which stores up light auto- 
matically when exposed to ordinary 
daylight or artificial light and gives 
off hight for 12 hours or more in 































the dark. Comes in two designs— 
square and round. Case is avail- 
able in ivory only. Retail price is 
$3.75. Gilbert Clock Corp. 


For more data circle Neo. 19 on postcard, p. 165 


Lawn Sprinkling System 
This permanent underground 
lawn sprinkling system has poly- 
ethylene tubing and spray heads of 
cast bronze and machined brass. 
Feature is clip anchor on each 
head which makes layout and in- 
stallation fast and simple. Anchors 
also enable system to be used 
















above ground until user is ready to 
install the underground. 
System complete kits 
made to cover up to 1,100 sq ft of 
lawn. Additional units may be 
added. System lists from $13.95 to 
$31.50 for the five 
Rosco Mfg. Co. 


For more data circle No. 20 on postcard, p. 103 


units 
comes in 


spray head. 


Metalweave Basket 

metal basket for 
serving candy, nuts and after-din- 
ner mints is available in highly 
polished and lacquered non-tarnish- 


Hand-woven 












ing brass or silver-plate finish. All 
points of stress are soldered for 
extra strength. Retails for $1.98. 
Ekco Products Co. 


For more data circle No. 21 on postcard, p. 103 


New Room Heater Line 


Nine portable models, eight of 
them newly designed and engi- 
neered and six of these with auto- 
matic control, comprise 1955-56 
room heater line. Prices range 
from $10.95 to $34.95, with the 
fully automatic models starting at 
$14.95. As special incentive to 
dealers, firm is repeating its Early- 
Bird program. With an order for 
ten units, for delivery between 
June 1 and September 1, dealer will 
$5.95 flash-fold leisure 
chair. Twenty unit order will bring 
two chairs. Top heater in new line 
is Model 5534 (illustrated) which 


receive a 
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Please use this 


Box Address for Quick 
Check Cards Only 








CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 





A successtu! hardware dealer keeps up to date on 


The Quick Check 


Whats New 


in merchandise. 


Card on the bottom of this page will help you 


get you all the intormation you need, quickly 


more information on new products described in th 
issue, quickly and easily. HARDWARE AGE brings 


you more new product descriptions than any other 


? 


magazine. The Quick Check Card service will now 
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A big help for busy deal- 
ers. Use this card for free 
information on new prod- 
ucts described in this issue. 
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STRONG, SAFE, FAST- 


No. 821 
Chain Bolt 


This type has a han- 
die in place of ring 
as on No. 820 above. 
Safety chain cannot 
pull apart. 





No. 820 
Chain Bolt 


Bolts are made of 
extra heavy mallea- 
ble iron and % inch 
square in size and 
are reversible. 


Self-Locking 
Cane Bolt 


Can be used either 
as a top or bottom 
bolt or it can be ap- 
plied sidewise on 
swing doors. Made 
in two sizes—18 and 
24 inches. 


Doors all locked in a jiffy and “away we go”, 
content in the assurance of security with these 
National door bolts on the job! 


They are stoutly built of the finest of basic 
materials and are of precision construction in 
manufacture. These account in part for their fric- 
tion-free performance. 


— and so easy fo install too. 


Time and labor is a valuable element that is 
always considered in the designing of National 
Hardware. Contractors and builders everywhere 
attest to the simplicity of installing this hardware 
and to the fact that further adjustments or atten- 


tion are seldom required. 


No. 834 Barrel Bolt 


MANUFACTURING COMPANY : Sterling, Illinois 


HARDWARE AGE, MAY 26, 1955 








ANCHOR BRAND. 
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Sul yee! 





Display Box 
No. 5310 


Handy hardware, 
boxed to sell! 





Put these colorful cartons of handy 
hardware on display in your store — 
and watch customers stop, look, and 
reach! Just about everyone can use 
one or both of these popular Anchor 
Brand products — and the cartons 
show where and how. 

The Safety Latch is an especially 
good seller. A simple, sure, self-locking 
device, it can be used in countless ways 
around the home or farm. And the 
Tite-Line Clothesline Holder wins in- 
stant favor with the ladies as a neat, 
efhcient timesaver. 

Display these cartons where your 
customers wait for change or parcel 
wrapping. You'll find they bring extra 
profit, sale after sale! Your jobber can 
supply you. Put in a trial order today. 
Display Box Ne. 20 contains 
24 Latches, with staples 


Display Bex Ne. 5310 contains 
24 Tite-Line Clothesline Molders 
(complete with screws) 


a 
NORTH| JUDD 





Manufacturing Company 


New Britcin Connecticut 


New York * Boston * Philedelphic * Atlante 
Buffalo i St. Lovis 


> t . Chi . 
Delles * lLosAngeles * 


Francisco 





106 





WHAT'S NEW 





@ For more information on these products and services 
use free post card on page 103. 
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lists for $34.95. Finished in copper- 
tone enamel with chrome grill and 
chrome accents, this heater oper- 
ates at 1320 or 1650 watts and 
moves 81 cubic ft of warm air per 
minute. Heat is both fan-forced 
and radiant from new-type air-flow 
elements that speed up air circula- 
tion and show twice as much radi- 
ance as before. Safety switch cuts 
off current instantly if the heater 
is upset. Arvin Industries, Inc. 

For more data circle No. 22 on postcard, p. 103 


Aluminum Extension Ladder 

New model series 800 Step 
Master aluminum extension ladder 
is offered at low cost yet provides 
dependable service. Features in- 
clude: rubber bumper on top sec- 
tion of ladder which prevents slid- 
ing, and protects against marring 
of walls; heavy aluminum alloy 
guides; cadmium plated steel locks 
which give positive action, and rub- 
ber non-skid tread. Self- 
with 


safety 


aligning safety shoe steel 


on back of each shoe for 
use on ice, snow or mud is optional 


points 


Ladder comes 
Weights 


26 and 31 Ibs. 


at slight extra cost. 
in 16, 20 and 24 in. sizes 
are respectively 21, 
Sunmaster Products C 


For more data circle No. 23 on resteard, p. 14 


Insulation Kit 

Insulation kit to protect pipes 
from freezing in cold weather and 
from dripping in hot weather con- 
sists of 25 ft. of 3-in. wide Fiber- 
glas and two rolls of waterproof 
tape, each 20 ft. in length and 1! 
in. wide. Packed in a clear plasti: 
bag, kit has materials enough to 





cover 15 ft. of 34 in. pipe, 20 ft. of 
3. in. pipe or tubing. Insulation is 
applied by spiraling the Fiberglas 
blanket around the pipe and wrap- 
ping with tape. Kit retails for $1. 
Smith-Gates Corp. 


For more data circle No. 24 on postcard, p. 103 


Paint Spraying Equipment 

New line of paint sprayers con- 
sists of seven models each designed 
for a specific job. They are de- 
scribed and illustrated in catalog 
Literature also in- 
formation on how to choose the 
proper paint spraying unit. Thomas 


just released. 


Industries. Ince. 


For more data circle Ne. 25 on postcard, p. 103 


Submersible Sump Pump 


This new Nautilus automatic sub- 
mersible sump pump supplements 
the firm’s line of brass and alu- 
minum upright drainers. It can be 
dropped into water wherever it ex- 
ists, or installed right in the sump. 
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T:S Berens opener 


TORRINGTON 
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F Gccserned by = 
Good Housekeeping 
2” 48 anvranst® =” 


tre DELUXE 


BLUE STREAK 
===MAGNETIC =~ 


It's the newest addition to the famous T & S line 
of Kitchen Time Savers—the new 
Deluxe Blue Streak Magnetic Can Opener. 
Packed with customer-appeal, this new T & S 
can opener offers many sure-fire sales features 
including the extra powerful Magnetic Lid 
Lifter, which holds the can top firmly, preventing it from 
falling into the contents . . . amazing ease 
of operation—opens cans in two less operations 
than most other wall type openers. Easier 
to use ... easier to sell... and priced right too. 
Order your stock of Deluxe Blue Streak 
Magnetic Can Openers now. 
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t's pocked fo sell. Attroctively pock- 
eged for rec! customer oppea! in new 


BLUE STREAK con opener — onother 
T & S soles moker. And a fovorite 


b dy ond bive bo with customers ond deolers alike. 
wrguncy o uv : 


. Opens cons ecsier, foster, cleoner. 


OTHER TIME TESTED KITCHEN TIME SAVERS 


Non-Spotter Deluxe Super Whirl Ps ~ ed Bive Whiri 
Beoter Die-Cest Beater 


Ball Bearing Beater 


LIZ \£ 


THE TURNER & SEYMOUR MFG. CO., TORRINGTON, CONNECTICUT 
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& Belmont’s new CONTINENTAL 
PORCELAINWARE is winning 
Oh’s and Ah’s from Her Highness, 
Mrs. America, everywhere she sees it... 
stunning marbled black lifetime por- 
celain outside, white inside, on extra 
heavy steel, it does triple duty — cooks, 
serves, stores...modern styling — oven- 
proved comfort-grip Bakelite handles and ' 
knobs . .. She loves the looks and feel of 
it, also the fact that it cooks fast on 
low heat—and no other ware is as easy 
to clean! . . . Don’t be late showing 
this real profit line — write for data 
and prices today! 


The CGelmanl company 


100 Belmont Street « New Philadelphia, 
Division of The Ridge Tool Compony 








PRICE... 
QUALITY... 


Complete Line! 


hazard! 


MUVIT 


Semi . ps 

Ste r 
Excellent SY 
®ads and regular 
Surfaces. Cli 


NBS any. 
where! Remains moist 


*.* + GiSsol 


Push-button paint 

and varnish remover! 
© brush needed __ 
sate! Cuts deep | 
waste. Economicai 
and easy to yse! F 


IMPORTANT! Sterling removers 
are all free from toxic benzol! 


Send for price list and 
cefaiog sheet today 


STERLING PAINT 
& VARNISH CO. 


4 Commercial! %$? ak Li hal Mass 





Pump is 11 in. high, 9 5/16 at its 
greatest width and weighs 35 Ib. 
All pumping parts are made of 
bronze. Strainer screen as well as 
the base of the drainer are made 
Motor is hermetically, 
sealed in a steel case for efficient 


of brass. 
underwater operation. Has heavy- 
duty switch whose positive action 
is controlled by plastic float. Elec- 
tric cord included. 
serviced with 


Drainer can be 
standard parts if 
necessary. Dayton Pump and Mfq. 
Co. 
For more data circle No. 26 on postcard, p. 103 
Recessed Clamp 

tecessed clamp made of heavy 
galvanized meta! is 
facilitate 


designed to 
installation of recessed 
bathroom fixtures in finished walls 
without cutting large holes. Clamp 
snaps into place in a 5'4x5%4 in. 
opening in a wall of any ordinary 
thickness, in plaster, gypsum 
board, wood or plastic wall mate- 
rials. It can be used with standard 
horizontal or vertical recessed 
metal fixtures such as grab hooks, 
soap dishes, toilet paper holders or 
tumbler holders. Lesco Mfg. Co. 


For more data circle No. 27 on postcard, p. 1063 


Floor Polisher & Scrubber 


Features of new heavy-duty 
floor polishing and scrubbing ma- 
chine, called the FP-35, are 
counter-rotating twin brushes and 
a low center of gravity. They pre- 
from wandering, pull- 
ing, wobbling or veering off in one 


direction, and make for easy opera- 


vent unit 


tion. Machine’s wheels always re- 
main in a down position. Pressure 


brought to bear on a floor surface 


- 
: 
7 


can be varied by adjusting a 
knurled hand screw on the base of 
the machine. Twin brushes have 
a spread of 21 in. and are easily) 
attached or detached. Set of polish- 
ing brushes come with each condi- 
tioner. Steel wire brushes and 
steel or lamb’s wool pads are avail- 
able as accessories. Red Devil 


Tools. 


For more data circle No. 28 on postcard, p. 195 


Steel Tape Prices 

In the April 14 issue of HA, 
page 187, new Wyteface Rigitape 
was listed as retailing for $3.95 for 
16-ft length, and $4.95 for 20 ft 
length. This is incorrect. The 16 
ft length lists for $3.49, and the 
20 ft length lists for $3.89. Aeuffel 
& Esse? Co. 
For more data circle No. 29 on postcard, p. 165 
Tractor Funnel 

Three-way locking device which 
fits the gas tank filler neck of all 
popular tractors makes this funnel 


a fuel saver because it will not tip 
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SHELTON america’s 


FASTEST SELLING. ..MOST 
COMPLETE LINE OF : 


PROFIT MAKERS 
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TACKS, NAILS, BRADS — 
IN HANDY ATTRACTIVE 


VISIBLE TUBES 






















Turnover of 
\ Small Stock 









YEAR ‘ROUND 
VOLUME BUILDERS 


CUSHION HEAD 
THUMB TACKS 


UPHOLSTERY 
NAILS 


ON BLOCKS 




























A reminder to every 
Removable Glide cCustomerin your store 
meeignens + nggpeonantl to take home Fault- 
floor surfaces. less Casters a nd 
Glides. It rings up 
extra sales with no et- 
fort. Takes the guess- 
work out of what to 
buy. Every item is a 
“best-seller’ based on 
national retail expe- 










WRITE TODAY! 
FOR INFORMATION ABOUT —iemovobie Coster 


demonstrates easy 


FREE WIRE RACK DEALS swiveling no rience and popular 
wobble .. pre- 
cision workman- consumer demand. 


ship. 


FREE DISPLAY with DEAL 


4-color, enameled wood counter display 
designed to increase your Caster Turnover and 
Multiply Profits from a small counter area’ Comes 
complete with removable caster samples that 
demonstrate themselves—sell quality features. 


Order the Faultless 50/50 Deal from your Jobber 









NEW 
3 TUBE KIT 


A SURE-FIRE 
SALES HIT! 


TiTitiel nila aac eee | 
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FAULTLESS CASTER CORPORATION EVANSVILLE 7.) 











WHAT'S WHEW 





"OE cacy gett” 
. an 









or wobble. Called Lock-On, it is 
easily installed by inserting and 
turning until tight. Pouring is 













easy, safe and fast because funnel 






is held steady. General Metalware 


Co. 

For more data circle No. 36 on postcard, p. 103 
7 

Tennis Balls 


balls 
W 00] 









Tennis with nvlon-dacron 


reinforced overs wear 
longer, play better, remain livelier 
and possess more uniform bounce 
greater 


Championship balls 








for a number of games. 


These have 
been officially adopted by the 1955 
World’s Professional Tennis Cham- 
The packed 
pressure in cans containing 
three balls. Cortland Line Co., Ine. 
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plonships. balls are 


under 












Rain Repellent; Igniter 
Spray-Dri rain repellent gives all 
types of clothes all-weather protec- 
tion. Odorless, spray 
keeps water out of the fabric, yet 
does not stiffen or clog the pores. 
Another 


ins isible 


new spray product, 


Charco-Lite charcoal igniter, makes 























@ For more information on these products and services 
use free post card on page 103. 


wood 
Hickory-scented, the igniter 
can be used for every type of grill. 
lllinois Bronze Powder Co. 
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it easy to start charcoal or 
fires. 


Gun Cleaning Patches 

Satchi-Patches are designed to 
rifles 
They are also 


shotguns and 
operation. 


clean and oil 
in one 
recommended for cleaning and oil- 
ing fishing reels. The patches are 
made of high-grade canton flannel 
treated with silicones, 
with nitro solvent oil. 
come in four sizes: 


saturated 

Patches 
144 and 1°%4 In. 
for use with rifles and pistols; 2', 





















<3 


= 


Ri MOVE & SARNISH - PROTECTS - POLISHES 


Vala ng a ag 


in. for 410 gage shotguns and .30 
size for use 
yage 
Patches are packed in glass jars 
made by Owens-Illinois Glass Co 
Marble Arms Corp. 
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and 3 in. 
with 12 and i6 


caliber rifles. 


shotguns. 


Bicycle Tire 

Bicycle New 
Super Eagle 1.75, combines sturdi- 
ness and comfortable with 
ease of operation. Made especially 


tire, known as 


ride 


for deluxe American bikes and de- 
signed to fit all balloon tire rims, 
it has a cross-section half way be- 
tween the regular balloon tire and 
the lightweight section. It 
also has the diamond tread pattern 
with its greater safety contour, so 
that the tire hugs the road and 
gives maximum traction. Available 
in white or black sidewalls, tire 
comes in 24x1.15 and 26x1.75 sizes. 
Goodyear Tire & Rubber Co. 
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cross 





















Centrifugal Pump 

Direct - connected, motor - driven 
centrifugal pump, known as Type 
C, is designed for continuous or 


intermittent service. For use in 
cooling towers, air conditioning 
service, swimming pools, lawn 
sprinklers, booster service, indus- 





trial plants and general recirculat- 
ing services, pump is available in 
14, bs, Ve, “4 and 1 hp. sizes. Ca- 


pacities range to 72 gal. per minute 
at 15 ft. lift. Red Jacket 
Mt q. (0. 
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suction 


— 











Door Stop and Holder 
Magic 


Stop and 


Door 
available in 


DeLuxe Aluminum 
tiolder is 
polished aluminum or polished ano- 


dized brass. Comes in floor model. 








No. 10F, and baseboard model, No. 


20B. Packed complete with screws 





Boseboard Mode 


and instructions in polyethelene 
bag, it lists at 69¢. Counter display 
cards or boxes are available. Acmé 
Metal Products. 
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New Plumb Tool 


New Bubble Plumb has two level 
vials mounted on right angles to 
enable operator to line any object 
vertically plumb. Right angle lev- 
instant reference of all 
directions. Fastening device allows 


els allow 


attaching to any size object from 
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WARWOOD WORKMANSHIP 
MAKES THE DIFFERENCE 





Accurately forged and attractively finished, War- 
wood Tools have merchandising appeal ...and are 
as fine as they look. Controlled heat treatment 
produces the proper hardening and tempering, 
assuring longer-lasting cutting edges. e Backed by 
nearly 100 vears experience in forging heavy hand 
tools, Warwood Tools are correctly designed and 
carefully manufactured ...the kind of tools you 


can sell with confidence. 


MATTOCKS « SLEDGCES « MAULS « HAMMERS « WEDGES 


: ACCURATE FORGING PICAS « BARS « HOES « ALSO TRACK TOOLS 


MINING TOOLS AND ANVIL TOOLS 1 ; 
_ FINER FINISH | RS ~~ | 
SINCE “ad 


ty 


WARWOOD TOOL COMPANY °* Wheeling. West Virginia 





for FARM and 
INDUSTRIAL USE 


The New Diamond Clevis Hooks 
and Double Clevis Links 


for Greatest Strength and Convenience 


Pins heat treated and easily removable with only pliers. 


CLEVIS HOOKS AVAILABLE IN 


DOUBLE CLEVIS LINKS AVAILABLE IN 4 SIZES: ALL STANDARD CHAIN SIZES 


1/4” s/16" 3/8" 1/2” b 4 4 ¢ 4 
j iamond quality drop forge 
Diamond Cold Shuts are forged with ends —_. a + Sepia nn i er 
; ! r 
perfectly round and square cut. Made , ” : rene ae 
only with shoulders and pinched ends. COLD SHUT ROUND NOOK at: posiancaas eat mates 


DIAMOND CALK HORSESHOE CO. 


ESTABLISHED IN 1908 
4604 GRAND AVENUE DULUTH, MINNESOTA 
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Gee Pee 


’ Little Giant “’ 


aa 


LOW RETAIL WITH 
FULL DEALER PROFIT 


There's good profit in selling edgers, 
especially the Little Giant. Here's why. 
it has all the features of expensive 
edgers including self sharpening 
blode, yet sells tor as low as $3.30 
- @ price every home owner can af- 
ford. This means fast turnover ot 
full 50 per cent profit. 

Order your L.G. Lawn Edgers 
from your jobber today. Also ask 
about the popular Lawn Rozor 
ond 65 other Lawn and Farm 
Tools or write us. 

4A FREE HATHAWA 
SHIRT to Mr. Harold \ 






Kimba liarold W K 

("oO Watervi ‘ MA 

Send wu ' hirt Zz 
4 | ! oO you! 
obber salesman who 
‘ : ~ rir Wayne Tv {) 
eA me end nis 


and « pany — 

North Wayne 
Tool Co. 

Oakiand 1, Maine 
































BLAIR Model 35 
18” Rotary Mower 


Also available: 21” and 18” Reel 
Power Mowers and a full line of 
fine hand mowers. 

If it’s made by BLAIR, the qual- 
ity’s there. 


BLAIR MANUFACTURING CO. 
Telephone RE 2-7449 
Springfield 7, Mass. 
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to 4's in. round or square. Unit 
is shown attached to a television 
mast. It is 4 x 10 in.. 


all aluminum 


of one-piece 
construction and 
weighs 1 lb. Lists for $4.95. Clark 
& Newcomb. 
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Hydraulic Bender 

New No. 880 hydraulic bender is 
easily transported and set up. Stra- 
teyic parts, such as the aluminum 
bending shoes, are heat-treated to 
gain additional strength. Bende: 
consists of two sections, the two- 
speed hydraulic pump and the 
Linked with a six- 
foot section of hi-pressure hose, 


pending ram. 
the two units can be quickly dis- 
connected by a speed coupling. Full 
90 degree bends can be made with 
this bender with one setting of the 
part to be bent and with one stroke 
of the ram. Although equipped with 
attachments for bending rigid con- 
duit and pipe from %% to 2 in., the 
ram is designed so that it will fit 
other Greenlee bending attach- 
ments. Unit can be used to bend 
pipe, tubing, bus bar and all types 
of condult. Greenlee Tool (Co. 
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Toy Hand-Car and Track 
Called the Yardbird, this tov 
hand-car and track will fit into any 
backvard more than 12 ft. sq. Cir- 
‘ular tracks measure & in. between 
rails. Hand crank turns the chain 
irive connected to rear wheels; it 
moves forward or backward. Price 
yf toy complete with 40 ft. of track 





is $34.95. Additional track pack- 
ages are available at $7.95, which 
include four sections of track, each 


» ft. long. An additional flat-car 


trailer) sells for $15.95. Charl 
William Doe pke M fg. Co 
For more data circle No. 39 on postcard, p. !03 


All-Purpose Needle Kit 
Two all-purpose needle kits in- 
clude an assortment of medium 
gage, nickel plated 
needles for shop and home repair 
work. 


and heavy Vv 


Large kit, retailing at 59¢, 
consists of 10 different needles, 3 
to 4 in. Small kit includes six 3 to 
34eo in. needles, and retails at 35¢. 
Kits are carded six large and six 
small to a display assortment. 
l’niversal Hardware Corp 
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Bicycle Line 

1955 line of bicycles includes fiv: 
models in the 26 in. size, three each 
in the 24 and 20 in. sizes, and one 
16 in. Speedflite models L-50 (illus- 
trated) and 51 are available in 26 
and 24 in. sizes with red finish fo: 
buys and blue for girls. Feature 
pedaling ease, multiple speed and 
onger coasting, powerful coaster 
brakes and hydrogen brazed stee 
frame with joints reinforced for 


* 
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double strength. Other 26 in. models 
in line are the Fleetline, L-28, for 
boys, with black, vermilion and 
gray frame, chrome pedals and gold 
topped headlight; Strato-line, L-26 
and 27, spring fork equipped bi- 
cycle; Aero Line, L-22 and 23, with 
headlight, parking stand and bal! 
bearing pedals ; Sabre Flite, L-20) 
and 21. Murray Ohio Mfg. Co. 
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New Color System 

New color system provides wide 
selection of paint colors with small 
inventory. Consists of 15 different 
color tubes and two tint bases each 
for alkyd, latex and oil base paints. 
Color chips, with color formula 
printed on back, are displayed on 
revolving, illuminated color se- 


‘Yolo > 





lector. Selection system IS e@X- 
plained to dealers in Val-Hues pres- 
entation book. Color selector is 
free to Valspar dealers. Valspar 
Corp. 
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Oil-Fired Duct Heater 
Oil-fired duct heater for use 
with a remote operated air-cooling 
unit is available in five capacities. 
foth inlet and outlet sides of the 
heater have been flanged for easy 
attachment to the air carrying 
ducts. Oil burner is interchange- 
able to right or left side. Flue out- 
let can be attached to either side 






HARDWARE AGE, MAY 26, 


1955 


Here is a high-quality 4-horsepower submersible- pump 
package, backed by strong national advertising, local 
promotion anda price that is bound to produce profitable 
sales. And it’s a complete price, too. It covers everything 
but those items that depend on customer choice such as 
tank size, amount of cable and wiring. 


Call your Myers distributor today. He will show vou all 
of the top-flight design and construction features that 
make the Myers Submersible Pump the best in its held. 


OUTSTANDING PERFORMANCE — Delivers up to 720 GPM 
and 20- to 60-pounds pressure in wells to 100 feet. 


Oil LUBRICATION— Oil-filled motor for positive lubrication 
of bearings and seal and efficient dissipation of heat. 


MYERS EXCLUSIVE DOUBLE PROTECTION FOR MOTOR — Motor- 
control box gives positive protection against burnouts in 
both the starting and running windings. 


UNCONDITIONAL GUARANTEE—LIBERAL EXCHANGE POLICY—Both 
motor and pump unconditionally guaranteed for one 
vear if installed in a sand-free well. If pump fails within 
5 years, it will be replaced for a flat predetermined charge. 


NATIONAL ADVERTISING AND PROMOTION — Ads featuring the 
new low price will appear in Better Homes and Gardens, 
American Home, Household, Better Farming, Successful 
Farming, Progressive Farmer and Capper’s Farmer. 


Ask your ¢Myert distributor about the 


Sales-Making Submersible Pump Loca! Promotion Kit 


Nyers 


WATER SYSTEMS 


POWER SPRAYERS AND WATER SOFTENERS 
THE F.E. MYERS & BRO. CO. « DEPT. HA-5, ASHLAND, OHIO 





Myers Volume-Building 
~ Price Helps You Sell 
This New Submersible 


4 














WHAT'S NEW 











® For more information on these products and services 
use free post card on page 103. 





of heater. Largest of the five sizes, 
Model UHD220, has an output of 
200,000 BTU/hr., 
900 sq. ft. of steam. Smallest size 
has an output of 112,000 BTU hr., 
or approximately 460 sq. ft. of 
Delta Heatina 


equivalent to 


steam radiation. 
Corp. 
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Color-Tone Blenders 
New Color-Tone 


available in 


blenders are 


pastel green, pastel 


vellow and pastel pink. Units are 
made of high-impact urea plastic 
compression molded, in the same 
design as the standard Waring 
PB-5 model in white plastic. New 
models list for $44.95. 


Products Corp. 


Waring 
For more data circle No. 44 on postcard, p. 103 


> 
Massager Traveling Case 
Massagett home massage instru- 
ment is now packaged in a Traveler 
case. The crimson simulated leather 
case has a transparent plastic inner 





114 


casing. Included with the Traveler 
is a counter card that demonstrates 
the Massagett’s versatility. Weigh- 
ing 25 oz. and housed in ivory Bake- 
lite, the massager is for general! 
body massage, scalp massage, fa- 
cials, and aching feet. Comes with 
complete instruction book. Price is 
$19.95, including case. John Oste) 
Mfg. Co. 
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Toy Jig Saw 

Electric toy jig saw, No. J-190, 
is designed especially for safe use 
by youngsters. Called Jig Saw Jr.. 
the unit has a built-in safety-sealed 
rubber-cushioned 


rotary motor, 


base, and fingertip switch. It is 





lithographed in bright colors, with 
project ideas worked into the hous- 
ing design. Motor and all rotating 
parts are completely enclosed. Saws 
wood up to % in. thick, and to cen- 
ter of 19 in. circle. Retails at $10, 
complete with motor, extra blades 
and six full-size patterns. Burgess 
Vibrocrafters, Inc. 
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Portable Screen House 


Bermuda House is a _ portable 
house made of durable aluminum 
insect screening, with a treated 
canvas roof in choice of colors. 
Lichtweight frame 


forms top, bottom and corners of 


aluminum 


the house, with tension screening 
forming the walls. Measuring 
9x12 ft. the house can be quickly 
assembled as a separate unit out- 








doors or erected against an exist- 
ing home to provide a screened 
porch or patio. Overall height at 
the eaves is 6 ft 9 in., with a full- 
size screen door at one end. Re- 
tails complete for $349.50. Durall 
Products Co. 
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industrial Garden Hose 
New Koroseal garden hose de- 
livers three to four times as much 
water per minute as regular plastic 
hose of the home gardening type. 
The hose is designed for use on 
truck farms, estates, parks, nurs- 
greenhouses, golf 


eres, courses 


and wherever a lightweight hose 
is needed to operate sprinklers 
and watering equipment. Bright 
yreen if color, the hose has a 16- 
sided exterior and is coupled with 
heavy duty, machined brass re- 
attachable couplings. It is avail- 
able in 25, 50 and 75 ft standard 
coupled lengths and in uncoupled 
lengths up to 300 ft. B. F. Good- 
rich Co... Industrial Products Div 
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Pocket Door Pull 


No. 883 pocket door pull is de- 
signed for door thicknesses from 
13. to 1%4 in. It does the work of 
an edge pull and two flush pulls. 
There are 
no levers to push, pull or search 


Only one cut is needed. 


for. Pull is contoured to assure 
a firm. 


comfortable 


finger grip 
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New, odorless alkyd flat enamel... 


its SCRUBBABLE! 


tae 
here 

















Not an ordinary flat wall paint, 
but a true high-quality flat wall ENAMEL 


ACME QUALITY 
ODORLESS 
ALKYD 
FLAT ENAMEL 


For Interior Walls, 
Ceilings, Woodwork where a velvet-like 
flat matte finish is desired 


















STAINS 


VARNIS 








@ Easy to apply—Ready to use—Brush, roll or spray 


it on—goes on smoothly without laps, streaks or MANY OTHER EXCITING 
brush marks! COLORS POSSIBLE! 


@ Seals, primes and finishes most surfaces in one 
coat! Goes on beautifully over plaster, wallboard, 
brick, cement, plaster board, previously painted 
surfaces, and even wallpaper. 

@ Dries with a rich, velvet sheen—Lasting beauty 
that can be washed again and again with the 
greatest of ease. 

@ 12 decorator colors and white — colors can be 
intermixed to make many luxurious shades and 


Now 93 additional colors can be made 
by adding famous Kem Tinting 
Colors to Acme Odorless Alkyd Flat 
Enamel. Your customers will find these 
beautiful colors useful for a wide 
variety of decorating schemes. 

















tints. BUILDING —- THROUGH BUSINESS — FOR A BETTER AMERICA? 
« —— No objectionable paint smell at any support Junior Achievement 
ne. 


ASK YOUR ACME JOBBER, OR WRITE TO 


ACME QUALITY PAINTS, INC., Detroit 11, Michigan 


Makers of Acme Quality Paints, Fashion Right, Super Kem-Tone, Super Kem-Tone Applikay, Kem-Glo, Kem Tinting Colors and Insecticides 
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WHAT’S NEW 





from every angle. Available in a 
variety of finishes and packaged 
in a transparent box. 
Hardware Mfq. Co. 
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Sterling 


. 
Pipe Insulator 
Drip Seal stops condensation and 
prevents rust on cold water pipes, 
closets, air 


water conditioning 


ducts, steel basement windows. 


garbage cans, metal roofs, and any 
exposed metal surface. 
applied with an 


It can be 
ordinary paint 
brush or spray, and is soluble in 
water until it dries, becoming com- 
pletely waterproof and resistant to 
acids, gasoline and oil. Drip Sea! 
will adhere to any surface at the re- 
quired 1/16 in. thickness. Sur- 
faces that have been insulated with 
Drip Seal can be covered with the 
standard decorating paints after 
first applying a primer. 
Products Co. 
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Rivie ré 


HOW TO SELL 


MORE PAINT 
MORE CALK 


This FREE Display can boost your sales 
of CALK and PAINT as much as 17% 


Put this new display carton to 
work for you! It will help you 
sell more paint... more calk. 
Invites your customers to buy 
calk, and stimulates your paint 
sales at the same time! There's 
nothing else like it...and 
it’s free. 


Get this money-making 
merchandiser from your 
Wholesaler, or write to 


ALUMINUM 


WHITE or NATURAL 


Insist on HANDI-CALK 


The original and fastest-selling calk 
cartridges. Now available in Aluminum, 
Brilliant White and Natural. 


The co ES te], Ei tel v4, b 


3. 2) Fae ale es aie Beek or eee le ae 


FACTORIES. Conyers 


Ge. 32 Mein St... Metewon. N. J 


1035 Wright Ave., Richmond, Col; 3419 Southwest Moody Ave. Portlend, Ore 


Hose End Sprayer 

Hose End Sprayer No. 101 can 
be used for spraying fertilizer, 
weed killer, insecticides or other 
applications involving a soluble so- 
lution. It will hold enough mate- 
rial to use 10 gal of water from 
hose. Sprayer works on a syphon 
principle; the soluble material is 
drawn up through a plastic tube, 


mixes with water from hose and 
goes out as a spray. Unit can be 
held in one hand while spraying, 
and has finger tip control to stop 
or start the flow of material out 
of the jar. Universal Metal Prod- 
cts Co. Div... Atwr Control Prod 
vets, Ine. 
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New Toy Sets 

New line of juvenile croquet sets 
contains balls and mallets in match- 
ing colors, two goal posts and wire 
W ickets. Sets are avallable LT) 


small, medium and large sizes 
Small set contains two balls and 
two 21 in. mallets and lists fo 
$1.25: medium size contains three 
balls and three 23 in. long mallets 
and lists for $1.75, and the large 
set contains four balls and four 
23 in. long mallets and lists fo 
$2.25. Also new is a line of Walt 
Crockett Bow & 


Disney Davy 
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Arrow sets, a carded baseball set. 





a carded golf set and a bow gun. 
Withington. 


For more data circle No. 52 on postcard, p. 103 
Lawn Mower Weed Cutter 
This new Weed-Topper is fea- 


tured on 22 in. Plantation and 20 


deluxe ree! 


n. Montery mowers. 
Unit is mounted just ahead of the 
reel blades and operates on the 


same principle as a barber's clip- 


When __—ithe 
worked free, washing the surface 


rection. finish has 
with a sopping wet rag removes 
paint completely. Product will re- 
move the finish from most surfaces 
in from 30 seconds to 30 minutes, 
depending on the number of coats 
of paint to be removed. One qt will 
cover about 100 sq ft. Product 
lists at $1.49 a pt, $2.49 a qt, and 


$8.50 a gal. Winfield Brooks Co. 


Self-Priming Sump Pump 
This new self-priming sump 
pump, model 81'4 A-E is designed 
to handle flood problems. Only suc- 
tion line and strainer guard are in 
the sump. Pump is high and dry 
and keeps dewatering until job is 
complete. Has straight-in suction 
with no check valve. Elimination 
of entrance restrictions increases 
priming lift and efficiency. Suction 








For more data circle No. 55 on peosteard, p. 193 and discharge are 1! , In. Typical 








pers. It cuts off stem-type weeds 
and long, tough grasses so that the 
reel blades can do a cleaner job on 
Moto-Mower Co. 
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Screw, Nail, Tack Kit 


New kit contains more than 700 


the lawn. 







HAND GREASE GUN 


screws, brads. tacks and nails in 


eight compartments that keep the one’ — 





| 


ems neativ filed even when kit is 


, 








Unlimited uses,for this new 
Universal 4-ounce hand gun 





Here’s a grease gun that has more potential uses and customers than 











any other item in the hardware store. Little Lube is perfect for home, 
workshop, garage and garden use by the handyman. It is exceptionally 
versatile and is available with coupler and needle adapter. Little Lube 
can be used where pressure or ordinary greasing is necessary. 










-* 


u7rt 


AL 

Little Lube is 3 BEES >>) 
available with > <a 

coupler and needle 
adapter .. . fits 
all conventional 
grease fittings. . . 
works with one 


hand. 


turned upside down. Sty rene pias- : 


a 
Packed in an attractive carton 
for counter or window di 

—gix to a carton. Also individu- 
ally boxed in cases of a dozen. 


tic box with items lists for 98é. 7 


} merivan Tack (‘a 
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New Paint Remover 


New TM-4 compound removes 











paint, enamel, lacquer, varnish, 
shellac, resin emulsion, water 
paints, rubber base paints, syn- 


See Your Jobber or Write 


NIVERSAL LUBRICATING SYSTEMS, INC. 


743 ALLEGHENY AVE., CAKMONT, PA. 


thetic finishes and stains from 


wood, plaster, glass and all metal 


surfaces. It is applied by flowing poe 





it on with a full brush in one di- 
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#82 KING-SIZE 
PAINT SCRAPER 


ORDER NOW 
WIN MORE 
SALES 


18” LONG 
5° BLADE 
RETAIL 2.59 





40% DEALER 
PROFIT 


HYD 


PAINT 
SCRAPERS 





REACH THE NEW MARKET 
of 15,000,000 4° DRILL USERS 


LL 


BEAVER 
SS" DRILL BITS 


New improved High Speed 
Side Cutting Drill Bit 


® DRILLS 
e SAWS 
© REAMS 
¢ CUTS 
ALL WITH ONE BIT! 


Nationally advertised, reasonably priced. 

mverts any electric drill, drill 
press, lathe or milling machine into 
@ much more versatile tool. A real 
help to: Carpenters, Mechanics, Radio 
& TV repairmen, Hobbiest, etc. 

Drills own starting hole (4% diam.) 
2” side cutting section used to cut, 
saw or ream. Made in U.S.A. of finest 
American high speed steel. Designed 
to cut: steel, wood, plastic, aluminum, 
etc. 3 types available: All-Purpose, 
Wood and Heavy Metal. 

Ten day money back guarantee’ 

Cut yourself in on the profits in 
this wast new market .. . send your 
order or write for complete details 
and discounts TODAY! 


oe Retail—ONLY 
= | $245 each 
’ = \ 


3 for $7.00 


MANUFACTURED BY 


BEAVER DRILL & = co. 


EAST STH STREET 


& MIiSSOUR 











performance is 3000 gals at tota! 
head of 10 ft, or 1800 gals at total 
head of 25 ft. Power unit is 1/3 
h.p., 115 volt, 60 cycle, 3450 r.p.m. 
electric motor. Automatic controls 
stop pump at 
termined water levels. 


start and prede- 
Float switch 
or electrodes may be used. Pump 
is also available as a basic unit 
without motor. Gorman-Rupp Co. 


For more data circle No. 56 on postcard, p. 103 


Insect Repellent 


Hep Insect Repellent is an in- 
push-button 
which protects all exposed surfaces 


against gnats, flies, 


Sstantaneous spray 


mosquitoes, 


|, chiggers, and other biting pests. It 


is safe to use, contains no grease 
or oil, and is pleasantly scented, 


non-irritating and non-staining. 


kive-ounce Can retails for Se. 
Bostwick Laboratories. Inc. 


For more data circle No. 57 on postcard, p. 163 


Marked Trolling Line 
Tel-A-Depth marked fishing line 
to indicate fishing depth is sand 
colored nylon with permanent dark 
green markers every 5 ft. 
other marker is 


Every 
double so that 


door. 


counting can be done in units of 5 
or 10 ft. Whether line is used re- 
versed or regular, markers are the 
same. Line comes in 12, 18, 27, 
15 lb tests. on 100, 150 or 


with 


56 and 
200 -—sovd. 


spools, connected 
A 150 yd. spool! 
of 27 lb test sells for $4.50. Swun- 
set Line & Twine Co. 


ix r ye t di ta el ié Ni . 5s Or postcard, I 


spools available. 


Aerosol Spray Products 
Crown spray line utility kit con- 

sists of 6 oz cans of lubricating 

oil, penetrating oil, rust inhibitor 


and all-weather clear-coat. These 


aerosol produc ts enable operator to 
spray any of these materials in and 
around inaccessible places. Cro 
Industrial Products Co. 


For more data circle No. 59 on postcard, p. 193 
Nylon Door Guide 


Har-Vey 
rolling 


nvion door guide for 


doors 


saves installation 


time and extra expense by eliminat- 


ing need for grooving sliding doors 
to provide guide slot or for fasten- 
ing strips bottom side of 
Only two screws are needed 


to install the Models are 


along 
guide. 


HARDWARE AGE, MAY 26, 1955 



















































URANIUM BOOM!! 


YOUR CUSTOMER 
Alert Dealers are making AMAZING 


PROFITS Selling Prospecting Instruments KNOWS 








DETECTRON MAKES THE 
WORLD'S Most Complete LINE OF 
RADIATION DETECTION INSTRUMENTS 
. oer Thon The ZS ; R ch + ‘49 
90 ta the ‘fentou URA. 
Jitima +b - f ‘cc Selling URA 
NJ LIM p spectina nstruments is 
GEIGER COUNTERS BIG ~=6—BUSINESS ind hardwore 
SCINTILLATION Ce 
ntry are reaping BIG Profits 
COUNTERS se ee ae ae 
NUCLIOMETERS PLETE LINE in sell every cus- 
METAL ee ee ee 
DETECTORS protection from competitive chain 
shaun ma order ond discount 
DETECTRON es, etc. Write tor the full De- 
MAKES ONLY tectron dea!.. 
SUPERIOR QUALITY DEALERS WANTED 
INSTRUMENTS IN MANY KEY AREAS 





Dept. 122 
5528 Vineland 


North Hollywood 
CORPORATION Calif. 

















there is a difference 
in pipe wrenches 


They feel the difference the minute thi 
pick up a Toledo lt looks qj ality 


has a fast setting action, sturdy 





BIG CHIEF 


No. 3312 
with 12 foot blade %4" wide 


With 10-second Blade Change... 

easy to reod iet block numerals on 

snow white blode surface... Built-in 
Avtomotic Broke... Easy action 

Swing Tip...centralized Coil Control... 
Graduated in léths. Weighs only 

5% oz. in 2” chrome piloted cose. 





replaceable jaws, a good grip and an 


attractive finish You can recommend 


144 inches of QUALITY & 


” we: without qualification because it’s un 
steel tape rule */," Wide White Blode LONGER 


conditionally guaranteed, grips small « 


with stud marks every 16” in LENGTH 
large diameter pipe equally well and 
Sure to influence customers and stimulate STRONGER - 
releases without binding. All Toledo 
sales, the new 12 foot BIG CHIEF im SALES ae © - 


with the wider 3%” white blade is the products—pipe wrenches, pipe cutters, 
new star in the CARLSON line vises, threading equipment are backed by 
of quality steel tape rules. el 
the experience of 52 years—-depend- 
BY THE ORIGINATORS 


ability you can count on. nationally 
OF THE WIDE BLADE RULE 


advertised and nationally accepted 


: new Bi g CHIEF now... THE TOLEDO PIPE THREADING MACHINE CO. 


TOLEDO 4, OHIO 


Give your customers the easy 

° convenience they need when moking 
those “high, hard ones."’ Make a bid 

for more business with the BIG CHIEF. 

Order from your Jobber today! 


BUILDERS OF THE WORLD'S FINEST PIPE TOOLS 


sho) Be 


PRODUCED UNDER PATENTS 2089209, 2510939, 
2629180 AND PAT. PENDING 


CARLSON & SULLIVAN, INC.* MONROVIA, CALIFORNIA 


HARDWARE AGE, 


PIPE THREADERS + PIPE WRENCHES + PIPE MACHINES 
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WHAT’S NEW 








® For more information on these products and services 
use free post card on page 103. 


available for *%4 and 1%, in. by- 
passing doors, and are now included 
in the standard Har-Vey Chal- 
lenger packaged sets of hardware 
and track at no increase in price. 
American Screen Products Co. 


For more data circle No. 66 on postcard, p. 163 


Tube Winders 

New tube winders are designed 
for use with toothpaste, creams, 
medicine, paint, glue, cement tubes, 
etc. Winder is 
behind the folded-over, crimped 
end. After half a turn the winder 
becomes a part with the tube and 


inserted directly 














does not take up any 


more space 
than the rolled-up, used portion of 
the tube. Winders come in three 
used over and 
over again. Thoss Mfg. Co 


For more data circle “No. 61 on postcard, p. 163 


sizes and can be 


Disc Sander Attachment 
New disc sander table attach- 
ment, Model 12100, has been added 
to builders line. Unit is designed 
for model 549, 14 in. drill, and mode! 
538 horizontal drill stand. Attach- 
ment has 5 in. metal backing plate. 
sanding table, three sanding discs 
(coarse, medium and fine), miter 
gauge, stick of disc cement for ce- 
menting sanding discs to backing 
plate, and screws and nuts for as- 
sembly. It is recommended for pre- 
cision and fine sanding of wood, 
metal or plastics. Miter gauge has 
degree markings for adjustment 
from 0 to 90 degrees, right or left 
Unit lists for $4.95. Skil Corp. 


For more data circle Neo. 62 on postcard, p. 16) 


20 





Spin Band Assortment 

No. 200 spin band assortment is 
contained in cellophane envelopes 
and mounted on display card. Spin 
bands are designed to keep spin- 
























































ning lines in place on spools when 
not in use. They have a tab han- 
die which permits easy removal of 
Bands are avail- 
four different 
identification of size and test on 


band from spool. 
able in colors for 
The display card is 
10%» in. wide and 5 in. deep. Holds 


spare spools. 


12 envelopes retailing at 25¢ each. 
Hodgman Rubber Co. 


For more data circle No. 63 on postcard, p. 103 


Vented Gas Circulators 
Fireplace vented gas circulators 

Twin floor 

Air-Stream 


substantially, 


have new automatic 
ever blower and new 
onstruction which 


increases warm air circulation. 


(‘abinet is finished in hammertone 










beige and metal front in gold sili- 


cone. 


65,000 Btu input. 
equipped with Minneapolis-Honey- 
well Adatrol 100 pct safety cut-off. 
Quaker Mfg. Co. 








Guard is chromium plated. 
25.000. 50,000 and 
Each model is 


Available in 


For more data circle No. 64 on postcard, p. 103 


NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 








Steel Shelving 

Klip-Bilt boltless steel shelving 
erected speedily without 
special skills as the clips 
for fastening back panels and di- 
viders are installed by hand. Clips 
are removed easily for rearrange- 


can be 


tools or 


ee PANEL 
ae cLies 









Aim 








ment or disassembly of shelving. 
The shelving comes in a range of 
sizes. T he Fy ick-Gallaghe j Mta. Cv. 


For more data circle No. 65 on postcard, p. 163 
7. 7. 
New Display Fixture 
New display fixture, called Dis- 


play All, is made of solid 
plywood 


white 


ash. with fir shelves 





trimmed with metal. Unit lists for 
$69.50; west of the Mississippi 


Extra shelves: 15 x 


$73.50. 2 in. 
are $14.60 each; 30 x 72 in. are 
$17.60 each. Perforated panel lists 
for $19.70. Slanhoff Mf a. Co. 

For more data circle No. 66 on postcard, p. 193 


(Resume reading on page 13) 
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Sharon's 70H 
REFILLABLE 
FASTENER ASSORTMENT 


NO. AS 954 


ALUMINUM SCREWS 











A COMPLETE 
DEPARTMENT IN ITSELF ! 
16 sizes of rustiess Aluminum 
fasteners including wood screws, 
machine sheet metal 
screws and hex nuts. 

ASK YOUR JOBBER OR WRITE US 


screws, 


NORWOOD, MASS. 





Self-Selling Quality 
Gas Cans for 


Every Customer Need! 
HEAVY DUTY 
WaArdA GASCANS 

The easiest-to-sell gas ca m the market 
Sturdy, practical Edwa Gas Cans are ideal 
for sportaemen motorists we varcdetf too 
owners every poesini<« rospect 

#530 2'/2 Gal. 



















Spout Can 


A proved hard 
ware store profit 


ms ~ e f New 

“squat” design 
Ste easily tr ar 
trunk, u ler 


beat seat work 

hench. ets Als 

i 4 

lon sizes 

NEW OLL-To 

GAS MEASIUR 
: . = 


No. 523 2-Gal. 
Emergency Can 
rasy-o e-poeket pr 


Witi qua ‘ t¢ 
PATENTED =r 


air vent dust cap seal 
Rust-proof | eak 
proof soldered a tly 
Lis availia ‘ L-(sal 


WRITE TODAY 
for literature and 
prices. 


Oded a A Ce 


Chicago 18, Ill. 


2332 W. Byron St. * 












TO HELP YOU SELL 








(Continued from page 13) 
allows for easy fingertip customer 
shopping; tools are arranged more 
attractively and in such manner 
that they can’t fall off the racks; 
pliers display space has been im- 
proved, and unit is available in 
three ways—for 
high traffic, 
for alcove 


counters near 
with floor stand, and 
installation. Mer- 
chandiser is 38% in. high. P & C 
Hand Forged Tool Co. 


For more data circle No. 67 on postcard, p. 163 


Lawn Ornament Packaging 

Seven of the 
ments are now packaged in a cor- 
rugated display carton which illus- 
trates the item enclosed in red and 
yreen against a vellow background. 
Each carton is sealed with bright 
green tape 


Beco lawn orna- 


and has printed on it 
the name and retail price of the 


: oe LAWN ORNAMENT 
t 





cards and 
mounting individual 


Matching sign 
brackets for 
units are included free with each 
shipment. 


item. 


Lawn ornaments avail- 
able in the new display carton in- 
clude No. 350 Boy Fishing; No. 
345 Girl-at-Well (illustrated); No. 

Wood Chopper; No. 330 Wood 
Cutter; No. 360 Flamingo; and No. 
335 Fiving Duck. Bernard Ed- 
ward Co. 


For more data circle No. 68 on postcard, p. 103 


Screw Driver Promotion 
Regular size drum chock filled 
with 1500 screw drivers, in ten as- 
sorted sizes including Phillips type 
and screw holding drivers in a va- 
riety of blade sizes, is offered to 
dealers for $185. Screw drivers 
list for 19¢ each with a total retail 


value of $285. Accompanied by 





cardboard display captioned, “Vol- 
ume Purchase,” the package em- 
phasizes bargain prices. All the 
screwdrivers 


have unbreakable 


plastic handles and magnetized 
blades of 


Rose nhre rg RB) othe rs and Co. 


tempered tool steel. 


For more data circle No. 69 on postcard, p. 163 


Pump Merchandising Kit 
handising kit to pro- 
mote new SA series of submersible 


Dealer merc 
pumps is available. Package in- 
cludes ten piece four-color window 
display. Other items are direct mail 
cards, consumer hand-out pieces, 
counter displays, radio commercials 
and newspaper advertising mats 
FP’. BE. Me yers & Bro. 

For more data circle No. 


70 on postcard, p. 103 


Radio Island Display 

sland display RA-441 
holds 20 to 25 radios, depending on 
their size. Unit consists of a white 
pegboard display with con- 
trasting black table and wrought 
Name plate is blonde 
natural wood finish with lettering 
in black and aqua. Twelve sets of 
brackets fit into pegboard area and 


Pegboard 


area 


iron legs. 
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TO HELP YOU SELL 








can be adjusted for any arrange- 
ment or for any size of table model 
radio. Arvin Industries, Inc. 


For more data circle No. 71 on postcard, p. 103 


Sliding Door Track Display 


Cannon Ball sliding door track 
counter display has full size cross- 
section of track with hanger whee! 
that actually spins, showing eas\ 
operation and self-oiling features. 


Measuring 20 x 19 in., display is 





available with 933. 681. 1600 or 
1677 track and 384D or 1068D 
hanger. Starline, Inc. 
For more data circle No. 72 on postacrd, p. 103 
7. 
Caster Display 
Two new caster assortments are 


offered to dealers, including a free 
self-selling display. Smaller assort- 
contains 22 


ment casters: the 





Assortments contain 
six standard models. 


For more data circle No. 73 on postcard, p. 103 


Athletic Goods Catalog 
Athletic Goods Catalog, printed 
In several colors, contains new items 
added to Seamless Line. Featured 
are the 591-XS football and soft- 
hall plates. Seamless Rubber Co. 


For more data circle No. 


larger, 30. 
Gleason Corp. 


74 on postcard, p. 103 
(Resume reading on page 14) 
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NLY H-W 
EX TENSION 
CLOSET RODS 


COMBI NE 
SEAMLESS WELDED TUBE 


g spoT WE 





Six rods te carton. Display 
Free—with ene dozen rods in 
your choice of any two sizes 


jobber. 
sion 18°’ te 30”: 30” 
to 48°: 48° te 72”: 
72°" te 120”. 











Ask 
getting 
(Closet 





genuine 


Rods 


HALL-WESSEL (0. * 919 






HAE-HW102-55 


LDED FLANGES 


Wessel 


vour jobber for, insist on 

Hall-We 
competitively 
priced with a generous mark 


BEST OF ALZ CLOSET RODS IN 2 VITAL WAYS 







PROFIT MAKING SALES FEATURES 


Compare Hall-Wessel extension 
closet rods with others, regardless of 
price—you'll recognize that HALL- 
WESSEL rods are unequaled for 
quality or value. There's nothing 
that equals Hall-Wessel WELDED 
tubing for sag-resistant rods a 
nothing as sturdy as H-W spot 
welded flanges . . . nothing as attract 
ively bright as Hall-Wessel nickel 
plating. Satisfy your customers with 
all three advantages PLUS Hall 
Wessel precision fitting of inside and 
outside tubing to assure easiest con 





ssel 


"he Canada: Geo. S$. Mall Co. traction and expansion of rod. You 
25 Grenville St.. Yoronte 1 get these advantages only in Hall 
Export: Hall & Reis, Inc Wessel Extension Closet Rods—at 
165 Broadway, New York 6 no extra cost. 


‘931 North Sth Street, Philadelphia 23, Pa. 





for the 


Sherman research and engineering have 


products of smart design. You'll 





Modern 


4 LAWN and GARDEN 


brought to the trade this year new 


note they appeal particularly to the woman 


of the house who does the great share of this buying. Quality and durability 


ore built in but also they are colorful, streamlined and light weight to meet 


the demand of the modern buyer. 


SURE SALES — SURE 


COMPLETE HOSE FITTINGS DEPARTMENT 
WITH MINIMUM INVESTMENT 


The 55-] Self-Serve Salesmaker has new menders and coun > » 
lings specially designed for plastic hese: nezries. clineher \ 
couplings and washers. All set up—ready to use Outstand 


ing sales appeal 


H. B. SHERMAN 


MANUFACTURING CO. 


BATTLE CREEK, MICHIGAN 


PROFIT 


ee imG 
Gord.ts - 
*, - 









, 
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Gambles Issues Direct Shipment Catalog 
For Consumers; Stores to Handle Orders 


A “discount catalog” is 
distributed to con- 
sumers by Gamble-Skogmo, 
Inc., Minneapolis. This cata- 
log, called officially the 
“Spring and Summer Ship 
Direct Catalog,” has the 
words, “Discount Catalog” 
printed in large type on the 
cover. A half million copies 
of this publication will be dis- 
tributed. 


being 


Consumers who want to 
order items from this 132- 
page catalog are instructed 


to place their orders with any 
Gamble store. Store people 
will write up the order and 
handle any credit application 
that may be necessary 

Shipment will be made 
from a warehouse or factory 
direct to the consumer, with 
the consumer paying the ship- 
ping charges in most cases 

Prices on most items are 
given as “regular value,” less 
“vour discount”; then the net 
price, which is called the “dis- 
count price,” is shown. Ship- 
ping charges are not included 
in the prices. 

The company claims that 
the prices in the catalog saves 
the customer up to 40 percent. 
However, most discounts are 
below this figure A com- 
parison of several standard 
items in the Gamble catalog 


with a typical catalog dis- 
count house price, indicates 
that Gamble’s prices are 


somewhat higher 
catalog house. 

As an example of how the 
catalog is priced, take a bench 
grinder, which lists in the 
Gamble catalog at a “regular 
value” of $21.95. The listed 
discount is $4, giving a dis- 
count price of $17.95. If the 
customer lived in Minnesota, 
he would have to pay an ex- 
press charge of cout $2.27 
making total cost of the 
grinder through Gamble’s, 
$20.22. 


The catalog 
tions on 


than the 


contains sec- 
home 


appliances, 





124 





tools, sporting goods, cam- 
jewelry, auto supplies, 
wearing apparel, furniture, 
etc. 

The company owns and 
operates 550 stores and has 
1800 authorized dealers in a 
Zi-state area. 


eras, 


H. Cubel To Manage 
Atkins Chain Saw Sales 


Harry Cubel has been 
named manager of Chain Saw 
Sales, Atkins Saw Div., Bore- 
Warner Corp., Indianapolis, 
Ind. 

Mr. Cubel is well experi- 
enced in the lumber industry, 
having been a gyppo logger, 
a product engineer for Wood- 
boss, Inc. and a saw chain 
representative for Atkins. He 





HARRY CUBEL 


will make his headquarters 
at Atkin’s Indianapolis fac 
tory. 


A. Schwert: Elected 
Lee Hardware President 


Albert Schwartz has been 
elected president of the Lee 
Hardware Co., wholesaler of 
Salina, Kan. He succeeds his 
father, the late Charles L. 
Schwartz, who died April 10 
(appeared in the May 12 is- 
sue of HARDWARE AGE). 

Other appointments § are 
Wendell E. Young to vice 
president and Ralph T. John- 
son to director. 


Savage Arms Announces 
Executive Appointments 


Herbert A. Stewart has 
been elected executive vice 
president and Joseph V. Fal- 
con becomes vice president 
and director of sales of Sav- 
age Arms Corp., Utica, N. Y. 

Other promotions include 
the appointment of William 
J. O’Connor and Paul A. 
Shepherd as regional sales 
managers and C. L. DuBuis- 
son aS assistant to vice presi- 
dent. 

Mr. Stewart became asso- 
ciated with Savage in 1937. 
He has been vice president 
since 1949 and general man- 
ager since 1953. 

Mr. Falcon joined Savage 


in 1950 as sales manager, 
Firearms Division. Prior to 
that he was vice president 


and sales manager of Drybak 
Corporation, Binghamton. 
Mr. O’Connor, who becomes 
regional sales manager, with 
headquarters in Utica, has 
been with Savage since 1926. 
Mr. Shepherd, with Savage 
since 1941, is named regional! 


sales manager, operating 
from Tulsa. He had been 
sales representative in the 


South-Central states. 
Mr. DuBuisson joined Sav- 


Dealer Briefs: 








HERBERT A. STEWART 





JOSEPH V. FALCON 


age in September of last 
year as sales promotion man- 
ager, Firearms Division. 


Ferguson Hardware Completes Remodeling; 
Sixty-Five Year Old Firm Closes Business 


Love land, Colo.— Ferguson 
Hardware Co. at 431 Cleve- 
land Ave., has completed its 
remodeling. The store had 
been damaged by fire on Nov 
4, 1954. 

In addition to new fixtures 
in the interior, the store has 
a new front. To aid in quick- 


service a check-out counte! 
was also added. 
Lancaster, Ter. Lancas- 


ter Hardware Co., established 
65 years ago, closed its doors 
recently. The merchandise 


HARDWARE AGE, MAY 26, 


was liquidated at an auctioa 
sale on May 9-10. 
Nie i fon. Til. 


2 5OO persons 


More than 
attended the 
two-day remodeling sale held 
recently by the Worcester 
Hardware Co. 

Nine companies had repre- 
sentatives at the opening to 
explain their products. Prizes 
were awarded. 

Las Vegas, Nev. — Myers 
Hardware officially opened 
April 14, at 2670 North Main 

(Continued on page 132) 
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Housewares Exhibit 
Scheduled July 11-15 


Five hundred and (fifty 
three manufacturers will 
show their latest products at 


the 23rd National House- 
wares Manufacturers Exhibit 
scheduled July 11-15, in the 
Atlantic City \uditorium, 
Atlantic C N. 
An 7,000 buyer 

ex per ted to attend 
100 


ity, 
estimated 
and 
( lassi ' 

dis- 

The 
thou- 
ranging from 


are 
see the more than 
merchandise 
in 954 booths 

includes 


fications of 
played 
merchandise 

sands of items 


cook and bake ware and cabi- 
nets to small electric appii- 
lawn mowers and 
plastic ware. 

Included in the mailing wi!! 


ances, 


be a list of exhibitors with 
their booth numbers to per- 
mit buyers to plan thei! 


coverage of the exhibit before 
the show starts. 
The exhibit 
more 151,000 sq ft of 
the boardwalk, 
lower and ballroom , 
the ocean-front auditorium 


will take 
than 
Space on 
} , } f 
levels o 
Exhibit hours will be 9 
a. m. to 5 p. m. daily, 


for the last day. 


Morehouse & Wells Holds Merchandise 
Show; Central Illinois Dealers Attend 


from 40 counties 
Illinois attended 
the Morehouse & Wells Co.. 
wholesaler of Decatur, IIl., 
dealer merchandise show held 
at the Hotel Orlando, Deca- 
tur, on May 4-5. 


Dealers 
in Central 


About 200 dealers visited 
the show each day. There 
were 28 exhibit hooths 


manned by manufacturers 


buvers, 
the 


Dealer members. 


aqinner in 


shown at a 









HARDW ARE 


representatives. 

Thirty merchandise 
were awarded as door prize 
to dealers. 

On both days cocktails were 


served between 6 and 7 p.m., 


with dinner following 

This was the first 
of its kind that the firm ha 
had and proved quite success 
ful. 


show 


4 
’ 
key store personne! and wives 
Multnomah Hotel, Portland, Ore., 


giits 





Northern Wholesale Hardware Co. Holds 


Convention and Show; Five 


More than 500 dealer 
key 
sonnel and wives attended the 
ssrd Annual Convention 
Merchandise Show of the 
Northern Wholesale Hard 
ware Co., Portland, Ore., re 
cently in Portland 
of Northern's 
hardware dealers in Oregon, 
Washington and Idaho 
represented at the three-day 
event. 


mem 


bers, buyers, store pe 


and 


(ive? stb) 


associated 
were 
susiness meetings were de 


voted to 
tions of 


discussions of solu 
independent hard 
problems. A 

panel-type meeting held 
the convention in 
dealers and 


Ware dealers’ 
was 
during 
which manufac- 
turers presented accounts of 
on in 
meth- 


pro 


actual case histories 


creasing business: new 
the value of 


motions: and advertising and 


} 
saiecs 


ods: 


group identification 


Reports were given on the 


outstanding response to the 
new group name of Home 
Town Hardware, launched in 


; ird annual 


Wholesale 


auring the 
ot Northern 


convention 


Hardware Co., 


Handred Attend 


June, 1954, by the Northern 
Wholesale Hardware Co. and 
aggressively backed by group 


newspaper advertising and 


mai! 
D. D 


president 


airect promotion 


Foss, executive vice 


and general man 


Northern. reported 


ager of 


that 1954 sale were the 
largest in the Company’s hi 
tory. Added to this report 
given at the regula tock 


Northern 


‘ , 
2) men 


holders’ 


announced that f 


meeting 


for both the Company’ 
and Seattle plants had 


been completed 


land 
everTra yeatl 
ahead of scheduls 

Hard 


and 


{ ( Farr. of Farr 


ware, Coos Bay, Ore 


George Dobson, Benton Hard 


ware, Se attle. were re-e@1e ted 


to the board of directors. R 
Lakin, of Prineville Hard 
ware, Prineville, Ore., was a 
new membe! elected to the 
hoard, succeeding Jim Maple. 
John Day Hardware, .: 


Day, Ore 





merchandisn« show 


and 


Portland 








Seven Thousand People Attend Dayton, 0., 
Do-It-Yourself Show Held by City Assn. 


More than 7,000 people at- 


tended the Dayton (Ohio) 
Do-It-Yourself Show spon- 
sored by the Dayton Hard- 
ware Retail Dealers Associa- 


tion, Inc., March 18-20 at the 
Fairgrounds Coliseum. David 
R. Miller, Tischer Hardware. 


Dayton, president of the 
dealer group, reports that 
success of this event was 
such that plans are being 


made for holding the second 


annual Do-It-Yourself Show 
in 1956. 

Sixty booths were rented 
to manufacturers for show- 


ing do-it-yourself demonstra- 
tions of hand and power too! 
use, paint and painting tech- 
nique, plumbing, furniture 
refinishing, hard surface floo: 
covering installation and a 
variety of other projects. 
Forty thousand four-pag: 
tabloid papers, giving show 
details, were distributed hy 
participating hardware dea! 
ers in their stores and to spe- 


cial mailing lists. Television 
and radio programs and 
newspaper advertising pub 


licized the show in advance. 
Several radio broadcasts were 
made from the show. 


Dealers affiliated with the 
association showed Do-It- 
Yourself merchandise and 


materials in their store win 


Right Crowds watched 
demonstrations and visited 
booths during the entire 


show period 


Below: An overall! view of 
the booths for demonstra 
tion and display at the 
three-day exhibition. 


dows and in their stores with 
ealling attention to 
the show. 

A number of gifts were 
viven to people attending the 
show, no purchases being re- 
quired for participation in 
the drawings. Treasure chest 
keys were distributed to show 
visitors, keys which opened 
the chest entitling the hold- 
ers to one of the gifts. 


posters 


New Oster Mfg. Plant 


The Oster M fs ( o.. 


; «? 
i * 


centralize its operations by 
moving its main plant and 
office to a new building at 
so St.,. Wickliffe, O 
Construction has already 
begun on the 105,000 sq. ft 
structure, with occupancy 
cheduled for September of 


this 


year. 








AS 


ie & 


















































































News of the Trade 


McCullough to Assist 
Neal at Nicholson 

William A. MeCullougch. 
Jr., has been appointed man- 
ager of domestic sales of 
Nicholson File Co. He wil 
assist Edmond A. Neal. wh 





W. A. MeCULLOUGH, 


JR. 


vice 
fo? 


was recently elected 
president-domestic 
the company. 

Mr. MeCullough, 


sales 


Who 


PP 


7% 


HARDWARE AGE, 





joined Nicholson in 1946, had 


been a sales representative 
for the company in New York 
State and, subsequently, was 
area manager for Ohio, Indi- 
and Pennsylvania. He 
assist Mr. Neal in mat- 
ters of sales policy and sales 
administration. 

Mason F. Cocroft has been 
named assistant manager of 


ana 
will 


domestic sales. He will be 
responsible to Mr. Neal fo: 
internal procedures of the 


lomestic sales department 


New Company Name 


Hardware Mutual Insur- 
ance Co., Minneapolis, Minn.., 
established by and for hard- 
ware dealers, has changed its 
name to American Hardware 
Mutual Insurance Co. 

Eight of the nine directors 


of the company, which now 
has 230,000 policyholders in 
all 48 states, are hardware 


dealers. 
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Clean, precision- 
formed, 
free-running 


a 
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Close-tolerance 
nut-to-bolt fit. 


SHEFFIELD 


RMAC 
\\/ 


WY 
Bolts and Nuts 
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Special Analysis 
steel for 
greater 
strength SL) 
and holding ‘ 


power. 
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Tough, precision- 
shaped heads defy 
mutilation and 

wrench slippage. 


How One “Lost Bolt Sale” 
Leads To Many Others 


A “do-it-yourselfer,” the writer of this advertisement 
in fact, recently drove 9 miles and visited 4 hardware 
stores before he found the particular bolts needed. 


Needless to say, the merchant with the full stock of 
bolts not only sold many other bolts, but also $23 
worth of other hardware items needed to complete the 
“do-it-yourself” project. 


If you are not a Sheffield dealer—start stocking Sheffield 
bolt products NOW. Get these multiple advantages. 


1. Complete line of types and sizes from a nearby 


Makers of Top source of manufacture. 
Quality Bolts and 


Nuts Since 1888. 2. Quick and helpful service from your favorite jobber. 


3. Top level quality which springs from 67 years of 
NE bolt and nut making “know how’’— Quality that is 
: closely controlled by statistical inspection methods 
from molten steel to finished bolt product. 


SHEFFIELD STEEL 


ARMCO STEEL CORPORATION 


SHEFFIELO FPLANTS HOUSTON KANGAS Ty TULGA 
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EHOLD HARDWARE 


since 4 








e increase sales 


Sitka proven 


Kansas 


MANUFACTURING CO. 
50 Kensas 


Avenue 
City, 
Mayfoir 1700. 












® cut overhead 


hardware merchandising FRE CATALOG 


designs ore mass produced to sove you 
time ond money. Complete store instalia- 
tions can be mode in ao few doys os you 
continue business. 


Send coupon 
free catalog 
Fees eee eee eee eaeeeaaanaaae = & 
8! om interested in store modernization 


below for 


= Please send Free catalog ond price sheet 


STORE FIXTURE | Nome 


’ 
a Address 


’ 
a City. 








News of the Trade 





W. H. Allen Co., Dealer-Owned Dallas, Tex., 


Wholesaler, Increases Warehouse Space 


Walter H. Allen Co., 
dealer-owned wholesaler of 
Dallas, Texas, has completed 
a 27,000 sq ft addition to 
the firm’s warehouse and 
office. The new addition, 80x 
330 ft, brings total ware- 
house space to 90,000 sq ft. 

The firm now has 225 
members, according to Wal- 
ter H. Allen, president. Sales 
in the first quarter ran 35 
per cent ahead of the com- 
parable period of a year ago. 

Mr. Allen also reported 
that the company now makes 
available to its members four 
consumer promotion 
each year—a spring and sum- 
mer and a fall and winte 
catalog, and a mid-summer! 
and a mid-winter 

Members are also supplied 
with store trims and 
cards to go with the promo- 
tions. Mats of catalog and 
broadside items are also made 
available. All the consumer 
pieces have coupons for build- 
ing traffic. 


pleces 


broadside. 


price 


Mrs. W. C. Davis, Sr. 
Named Davis President 
Mrs. Walter C. Davis, Sr.., 
has succeeded Walter C. 
Davis, Jr., as president of 
the G. W. Davis Corp., Rich- 
mond, Ind. 
Stanley L. 
been named 


Woodward has 
executive vice 





MRS. W. C. 


DAVIS, SR. 


president, filling the post for- 


merly held by Ray P. Sper- 
ling. 
Mrs. Davis was actively 


engaged in management of 
the corporation prior to the 
death of her husband, Walte: 
C. Davis, Sr. 

Mr. Woodward joined the 
corporation following three 
years as president of the Im- 
perial Specialties Co., Union 
City, Ind. 


HARDWARE AGE, MAY 26, 


Also announced is the ap- 
pointment of William N. 
Todd, Jr., as sales manager. 
He was formerly associated 
with the Perfect Circle Co., 
Hagerstown, Ind. 
Sol-O-Lite Laminating 
Newly Incorporated 


The incorporation of a Chi- 
cago firm manufacturing 
glass substitute materials, 
Sol-O-Lite Laminating Corp. 
has just been announced by 
Ed Warp new president and 





HOWARD WHAMOND 


former proprietor. Mr. Warp 
also announced the election of 
Herbert G. Taylor as vice 
president in charge of manu- 
facturing: Howard Whamond 
as vice president in charge 
and Mrs. Ed Warp 
as secretary-treasurer. 

The two new vice presi- 
dents, who are also directors, 
were formerly connected with 
Arvey Corp., Chicago. 


of sales, 


J. Budge Retires from 
Palm Beach Mercantile 


John Budge, executive vice- 
president of Palm Beach 
Mercantile Co., West Palm 
Beach, Fla., has retired. His 
retirement follows 39 
of continuous 
the company 

Mr. Budge joined the com- 
pany in 1916, planning to 
work for a summer and re- 
turn to college in the fal! 
However, he was persuaded 
to stay on the job and has 
been with the company ever 
since. He has enjoyed a wide 
acquaintanceship 
hardware and paint 


years 


service with 


among 
manu- 
Tacturers 
Except for a 
vacation, Mr 


+ » Fxet . 
Tor tne tuture 


two-month 
Budge’s plans 
are indefinite. 
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L. S. Pickup Retires 
From Stanley Works 


Lowell S. Pickup, manager 
of The Stanley Works Chi- 
cago office, has retired. He 
joined the company in 1913. 

After many years of ser- 
vice as a sales representative 
in the New York and Dallas 
offices, covering the south 





LOWELL 8. PICKUP 


and southwest territories, he 
was made manager of the 
Chicago office in 1944. 

Mr. Pickup helped Orpan- 
ize the Texas Boosters and 
became a charter member 
with its establishment in 
1935. He was its second pres- 
ident from 1937 to 1939 

He is a member of the 
“Old Guard” and served as 
president of this 65-year-old 
southern hardware trade or- 
ganization in 195] At the 
recent Southern Hardware 
Convention in Palm Beach 
he received the “Old Guard” 
Roll of Honor pin 

Mr Pickup has also been 
active in the Central States 
Hardware Association and 
the Hardware Gold Associa- 
tion, serving as president of 


the former yroup in 1954. 


Anderson Hardware 
Wins Float Contest 


First award for floats en- 
tered In the recent 10th 
annual Farmers Institute 
Parade in Havelock, Neb., a 
suburb of Lincoln, was won 
by Anderson Hardware & 
Plumbing Co. The Anderson 
company is owned by Victor 
Anderson, Nebraska’s 
nor 

Awarded a gold trophy fea- 
iring a small statue of 
Winged Victory, the float 
depicted old and new types 
of kitchens, in line with the 
theme of the parade, the Age 
of Progress. On one side of 
a center partition was an old- 
stvle wood b irninyg cook stove 


gover- 


> 
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with smoke pouring from the 
chimney. Next to it was a 
small bench on whirs was 
placed an old-fashionea wash- 
tub. A young woman was 
rubbing clothes on a wash- 
board. 

The other side of the parti- 
ion had a modern kitchen 
with bottle gas stove, an 
automatic washer and a 
dryer. A young woman por- 
traying a modern-day house- 
keeper sat in a rocking chair 
in the modern side of the 
float. Following the float was 
a bottled gas truck. 

The float was one of 
entries in the parade. 


to 


—— ~~» 


Peerless Pump Appoints 
Two Product Managers 


Peerless Pump Div., Food 
Machinery and Chemica! 
Corp., Los Angeles, has ap- 
pointed Carl L. Nickel as 
product sales manager, water 
systems and dealer line prod- 
ucts, and Norman C. Olson 
as product sales manager, 
engineered line products 

soth have been with F MC’s 
Peerless Pump Division since 
1946. 

Mr. Nickel was previously 
a product sales manager and 
Mr. Olson was previously 
branch manager of the firm’s 
Chicago office. 


Robertson Heating 
To Hold Exposition 


Robertson Heating Supply 
Co., wholesaler of Alliance, 
Q., will hold its third annua! 
exposition for dealers and the 
general public on May 20 
and May 21, respectively, at 
the Alliance Armory, Alli 
ance. 

The dealer show will run 
from 1 p.m. to 9 p.m.; the 
general public showing from 
1 p.m. to 5 p.m. 


—— 


Triplex Screw Names 
Sonneman Div. Manager 


Frank L. Sonneman has 
been named division manage! 
Triplex Screw Co., Div 
Murray Corporation of 
America, Cleveland. He sux 
ceeds Robert J. Sheridan, wno 
retired April 1. 

Mr. Sonneman was fo: 
merly factory manager. He 
has been with Triplex sinc: 


1934. 


‘) 


t 
i 
of 


Mr. Sheridan was with the 


company for 35 years when 
he retired 
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YALE HAS THE PRODUCTS. AND THE 
POINT OF SALES DISPLAYS 
THAT SELL THEM 


‘eo ee 
, ~ 


— 


FREE! SEND NOW! 


Write for valuable Yale y 
Stock Hardware Catalog’ / 

THE YALE & TOWNE MFG. CO 

Lock & Hardwere Div., White Plains, N.Y 
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RED 'N’ RUGGED 
TACKLE 
BOX 


WRITE FOR 
PRICES AND 
DESCRIPTIVE 
LITERATURE 


ee ane 
ie ge sO 
oD 
—— 
No. 617 


Get all the benefit from a real salesmaker. 
Stock and promote the My Buddy Red ‘N 
Rugged. It's advertised in LIFE Magazine. Fish- 
ing enthusiasts will recognize why there's no 
finer box than the handsome My Buddy Red 
'N Rugged. It would be a profitable move to 
keep your inventories especially high, too. 
Also available in Durable Green. 


FALLS CITY DIVISION 
STRATTON & TERSTEGGE CO., INC., 
P.O. BOX 1859, LOUISVILLE, KY. 


|HOPPE’S 
| LUBRICATING 
OIL 
MiIGH VISCOSITY 
VERY PEnCTRATING © 


os 
Phcee « ote eee 
« 


~~ 


“Hoppe's” Brings Them 
Back For More 


Hoppe’s Gun Cleaning Products are repeat- 


ers. They make loyal friends because they 
always deliver complete, easy, dependable 
gun cleaning. That's 


why millions of gun owners “go for Hoppe’s” 


care and protection. 


without reserve. There's no quess work 
about “Hoppe’s”. They've been the standard 


for over half a century. Ask YOUR jobber. 


FRANK A. HOPPE, INC. 


2314A North 8th St. Philadelphia 33, Penna. 











Boston Athletic Shoe 


| Appoints President 


Boston Athletic Shoe Co.. 
Cambridge, Mass., has named 
Paul Lerman, founder of the 
firm, chairman of the board. 

George Lerman, former 
vice-president, has been 


GEORGE LERMAN 


named president and Albert 
Lerman has been elected ex- 
ecutive vice president. 

Also announced is the pro- 
motion of Irving Isenstadt to 
sales manager. He formerly 
represented the company in 
Chicago and the Mid-Eastern 


‘ 
Lut ‘ 


A. G. Jacobus’ Sons 
Names Two Executives 


A. G. Jacobus’ Inc., 
Verona, N. J., has appointed 


Sons, 


Henry Schueler executive vice 


MATTHEW J. McLOUGHLIN 
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president and Matthew J. Mc- 
loughlin vice president in 
charge of sales. 

Mr. Schueler 
firm in 1940. He is chairman 
of the Paint Brush Div., 
American Brush Mfrs. Asso- 
ciation. 

Mr. 
with A 


joined the 


McLoughlin has been 
G. Jacobus since 1945 


W. G. Allebach Joins 
J. F. Fleck Hardware 


Warren G. Allebach, for 52 
years with P. & F. Corbin, 
has joined the J. Frank Fleck 
Co., hardware dealer in Jen- 
kintown, Pa., a Philadelphia 
suburb, and is in charge of 
the builders’ hardware de- 
partment. 

Mr. Allebach, who started 
with Corbin in Philadelphia 
in 1901, has had long experi- 
ence with builders’ hardware. 

He became a member of 
the Fleck organization 
before the dealer moved to 
its new location in Jenkin- 
town early this year. 


just 


Waring Contest Winner 


Howard W. Golden, 
man for Golden § Electric 
Corp., Newark, N. J., dis- 
tributors, is winner of the 
Waring Product Corp., New 
York, Golden Million contest 
for distributor salesmen 

The contest was stayed as 
part of the company’s cele 
bration on the production of 
its one millionth blender. M: 
Golden won over 4,500 en- 
trants in most accurately 
estimating the month, day, 
hour and minute that the one 
millionth blender would come 
off the production line. He 


will 1955 Chevrolet 
Bel 


sales- 


receive a 
Air sedan 


Correction 


In the report of the South- 
ern Hardware Convention ap- 
pearing in the April 28th 
HARDWARE AGE, 
was incorrectly stated that 
the Old Guard had awarded 
honor pins to several of its 
members. The awards were 
made by the Southern Whole- 
sale Hardware Association to 
past-presidents: Harry Tay- 
Plymouth Cordage Co.: 
George Barton, O. Ames Co.: 
lL. S. Pickup, The Stanley 
Works; Julian Scruggs, 
Julian C. Scruggs & Co.: and 
Harry Hoffner, secretary- 
treasurer of the Old Guard. 


issue of 


ior. 
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Two Westphal Employees 
Also Hold City Posts 


Two department managers 
at Westphal’s, hardware and 
furniture store in Manitowoc, 
Wis., have long served that 
city in both elective and ap- 
pointee jobs. Werner Wer- 
nicke, manager of the firm’s 
toy and floor coverings de- 
partments, was an alderman 
for four years, and is cur- 
rently serving a five-year 
term as a member of the 
Manitowoc Fire and Police 
Committee, by appointment. 

E. W. Jirikovec, who is a 
former president of the City 
Council, has been an alder- 
man for six years. He is 
manager of Westphal’s paint 
and wallpaper department. 


E. W. Jirikove« at the wall 


paper department (top) 
Werner Wernicke in the 
floor coverings section 


American Retailers 
Re-Elect J. Skolfield 
John T. 


Skolfield, presi- 
dent of Gardiner Hardware 
Co.. Gardiner. Maine. and 


past president of NRHA, was 
re-elected chairman of the 
board of trustees of the 
American Retail Federation 
its recent meeting. 

Re-elected president of the 


at 


Federation, which has 64 
state and national retail! 
association members, was 
Rowland Jones, Jr.. Wash 


ington, D. ¢ 


W. H. Ward Elected 
Remington Arms Director 


William H Ward, vice 
president, FE. |. du Pont de 


; 


Nemours & Co., has been 
elected a member of the 
hoard of directors of Rem- 


ington Arms Co., Bridgeport, 
Conn. 

M r. Ward Suc ceeds ( harles 
A. Cary, who resigned after 
Serving as a member of Rem- 
ington’s board of 


since 1947 


di rectors 


Gudmundsen To Head 
Speco Sales Region 


has 
North 


man- 


Carl C. Gudmundsen 
been appointed West 
Central sales 
ager by Inc., 
land. 

Mr. Gudmundsen has been 
associated with Speco for the 
past two manager 


regional 


opeco, { lieve 


years as 
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in Minnesota. In his new 
sition, he will supervise sales 
in Minnesota, Wisconsin, 
iowa and North and South 
Dakota. 


po- 


A. Martin Honored By 
New York Association 


Arnold Martin of Fayette 
R. Plumb, Ine., 
of the Hardware Trade 


and secretat \ 


Asso 


ciation of New York, wa 
honored by the Association 
at its Tenth Annual Dinn 

held April 27. at the Down 
town Athletic Club, Nev 
York. 

Past Association president 
William Edwards presented 
Mr. Martin with a clock-radi 
and a chest of silver 


Guest Speaker At 
Michigan Dealer Meeting 


\ talk titled, “‘Welding the 
Weakest Link,” directed to 
store employees will be pre- 
sented by Ralph W. Carney 
throughout Michigan in May 
and September on behalf of 
the Michigan Retail Hard- 
ware Association 

Fach talk will 
during one of the 
tion’s 26 district meetings 


be given 
Associa 


New Diamond Plant 


The Diamond Expansion 
Bolt Co. has established new 
warehouse and sales facilities 
in Detroit at 8825 Fenkell. 

These new Diamond offic 
will be under the direction 9! 
Jim O'Leary 
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Y Bait Casters 


Y Fly 


Casters 


Y Trollers 

Y Surf Casters 

VY Spin Fishermen 
...and many others! 


You can sell every type of fisherman when you feature 
SUNSET fishing lines. SUNSET has a line for every 
fishing purpose. The SUNSET brand has been widely 
advertised for over 20 years and is well known and 


respected by fishermen. Seli SUNSET — 





magic. 


s 


s= 


hang on. 


it's easier ! 


FLE XON Softest, slickest, stronges! monofilament, 


made by German process — holds knots, handles like 


CASTMASTER Finest siliconized nylon casting 


line; perfectly balanced to absorb shock, set hook, 


FLOATER Non-sinkable fly line with unexcelled 


casting qualities for dry fly, bass bug and all top 
water fly fishing. Smooth, pliable plasti-seal finish 


never becomes tacky 


water squidding, fresh 
meter, siliconize finish 





SURF KING Line of the champions for soll 


water trolling. New small dia 


Write for full color catalog of Sunset Lines and dealer 
selling aids, giving name of your jobber. Sunset Line 
& Twine Co., 1105 Jeflerson St., Petaluma, California 


PETALUMA, CALIFORNIA 


FLORENCE, ALABAMA 
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(Continued from page 124) 


St. It is the first business 
venture for John Myers, an 
electrician and long-time resi- 
dent of the city. 

The store will carry a com- 
plete line of appliances in 
addition to hardware and 
paints. 


Skillern Plaza, Tex. 
Hardware recently 
for business. Prizes 
given away May 7, at 
formal opening. 

Charles Myers is assistant 
manager of the new firm. 


-Plaza 
opened 
were 


the 


Warwick, N. Y.—Florida 
Hardware Co., Warwick 
Branch established in 1944, 
has changed its name to War- 
wick Hardware Co., since the 
parent company no longer 
Gordon Bros. & Dun- 
Inc., still retains the 
ownership of the store. 


exists. 
itz. 


Bristol, Va.—Mr. and Mrs 
Lewis Moore have sold their 
interest in the Sterling Hard- 
ware Co. to other stockhold- 
ers of the company Mr. 
Moore has been president and 
general manager 
company 
1Y4s., 


the 
oO! ganized in 


since 
Was 


Traverse ( ‘aty, Mich. 
Kenenaam 


Van 
Hardware at 127 
Kast Front St. held a grand 
opening recently of the firm’s 
newly-remodeled 
orated basement 


and redec- 
Door 
prizes were awarded and re- 
freshments served to visitors 
during the event. 


store. 


Viroqua, Wis , Beuford 
Wintz has sold his hardware 
store to Edwin Foss and Hu- 
bert Flugstad, who were both 
connected with Flugstad 
Hardware in Westby for 
some years. Mr. Foss will act 
as Manager. 


Clinton, Mo.—The Peoples 
Hardware Store, 135 South 
Main, owned by Mr. and Mrs. 
Willard Weidemann, has been 
purchased by Mr. and Mrs. 
E. M. Seott of Scott’s Paint 
and Wallpaper Store. The 
Scotts will combine the two 
businesses in larger quarters, 
using both floors of the 22x90 
ft. building. 


New York, N. Y.— John 
Gerald of John Gerald Asso- 
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BRIEFS 


ciates, Inc., has acquired and 
assumed the presidency of 
the century-old retail firm of 
Hammacher, Schlemmer & 
Co., 145 E. 57 St. The pres- 
ent facilities will be expanded 
to include a complete home 
furnishings and decorating 
service. 


San Francisco, Calif.—The 
59-year-old manufacturers 
representative firm of Wm. P. 
Horn Co. has changed its 
name to W. & B. Stone Co. 
Headquarters will be main- 
tained in the Western Mer- 
chandise Mart, 1355 Market 








H. A. Burns, vice president 
and treasurer of the War- 
ner Hardware Co., Minne- 
marked his 35th 
anniversary with the com- 
pany on May 3. The War- 
ner and their 
wives held a dinner in his 
honor at the Minneapolis 
Club 
president, presented Mr. 
with an engraved 
watch and 35 
service pin. 


apolis, 


directors 


Leon C. Warner, 
Burns 


wrist year 





St. Walter A. Stone and 
Bernhard L. Stone are part- 
ners in the firm. 

Shippe nsburg, Pa.—The J. 
Frank Pugh store at 443 East 
Kings St. held a grand re- 


The 
exten- 
Among the 
the store 1s 
a new front. Many 
prizes and gifts were offered. 


opening April 15-16. 
had undergone 
sive remodeling. 
new fixtures in 


store 


, 
viass 


Palmetto Golf and Bowling Teams Boost Firm’s Business 


sill Carrington, owner of 
Palmetto (Fla.) Farm Sup- 
ply Co., and two of his em- 
ployees play on bowling and 
golf teams sponsored by the 
firm. 

The firm’s bowling team 
won the Palmetto champion- 
ships and placed sixth in 


enn a 


state-wide bowling tourna- 
ments. The golf team placed 
first, last year, in a 
league. 

Trophies won by the golf 
and bowling teams sponsore‘ 
by the firm are displayed in 
a glass wall case in the store, 
along with pictures of the 


’ 


local 


teams and of individuals in 
action. 

Palmetto Supply’s teams, 
says Mr. Carrington, “are an 
asset to us. They result in 
much publicity for the store 
and help to boost employee 
morale, and lead to good busi- 


> 


> 
ness. 


4, 


> 


om 


Palmetto'’s bowlers in costume with Mr. Carrington second from the left. 


The firm's winning golf team with Bill Carrington, second from right. 


; re 
‘ P 
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HA Photo Angles A report in pictures of events in the trade 





Management and employees of Kelley-How-Thomson Co., 
wholesalers of Duluth, Minn., were honored yesterday for 
working a full year without a single compensable industrial lim Buckwalter, right, general sales manager of Wooste: 
injury. This safety achievement was recognized by the firm's Rubber Co., congratulates Sam Schultz, president of H 
insurance carrier, Hardware Mutuals, through the presenta Schultz & Sons, Newark, N. | 


», upon attaining highest 1954 
tion of a safety plaque at a meeting of all plant supervisors 


sales for any | S. wholesale house handling Wooster s 
and the Safety { ommiuttee. P B Moore. warehouse man Rubbermaid 


ager, who accepted the plaque tor his company, attributed 
the record to “the combined eftort of each and every person 
im Our organization gs 


houseware line The Schultz reanization re 
ceived a silver dustpan modeled after the original product 
that launched the Rubbermaid line 2! years ago The award 
banquet was held at Hotel Lexington. New York. on May, 4 


< 
%-” 2 
we 


- | se. = i 
Decorations in Mardi Gras manner added to the festivities 
at the 25th annual Hardware Square Club shore dinner and committee was Albert W. Lange, Mid Island Supply Co 
entertainment held May 5 at the Hotel Sheraton-Astor, who is president of the club. The organization's 1955 Clam 


New York City. Record-breaking quantities of clams, lob- bake will be held Wednesday, Sept. 14, at Reinhard's Park 
sters and beer were consumed by the 800 members and in Bayville, Long Island, N. Y. 


guests attending the club's party. Chairman of the dinner 
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J. L. CLARK 


i an le 


* ey 
- teed 
- 4 al 77 
Z 
, 3 
” . Ero, he 
2. x *« aa. ge 
7 ' on or WIP aes 
<r 
“ 


- 
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An attractive assortment of pic- : # 

tures lithographed on metal blanks es “ F 

permanently clenched into the “ y 

face of the flue stoppers. Folding : AP 

wire fasteners are attached to slots Order From 

raised trom the metal of the blank. Your Wholesaler RAYMOND J. SMITH 
ees mone we or Write Us recently observed his 50th 
Diemeter Fasteners Per Doz Gross For References vear with Richards & (‘on- 

No. 3 


Ivory [8-17 /64"| 6” or 7”| 3 ibs reales ibs over Hardware Co., Kansas 








; 
ane 
— 


a City, Mo., wholesaler. In 
wares iY wee 55 Ge os Se J. L. CLARK MFG. CO. charge of telephone order 
Packing—1 dozen per carton, } gross per case ROCKFORD. ILLINOIS desk service operations, a 
post he has held more 
than 20 years, Mr. Smith 
started at Rich-Con in the 
packing department. He 
served with various units 























of the organization until 

he enlisted for World 

War I duty, during which time he served under ex- 
President Harry S. Truman. Upon returning to 
civilian life, Mr. Smith was a city salesman for 
Richards & Conover for 14 years before moving to 
the order desk. 


MANILA AND SISAL C. DONALD MOORE, 


T vice-president of Richards 
Fi LER ROF a al & Conover Hardware Co., 


Kansas City, Mo., whole- 
OBTAINABLE IN iggla eae 


saler, recently marked his 


CONVENIENT OCTAGONAL BOXES | ies seth year with the firm 


Beginning as an office 


CONSIDER THESE FEATURES! ~ 9 we boy, he was soon advanced 


to the post of assistant 


EASY TO DISPLAY buyer, tool and _  house- 


EASY TO HANDLE ; ; 

EASY TO STORE eee * | wares department. Mr. 

EASY TO DISPENSE | Moore was placed in full 

KEEPS ROPE CLEAN charge of that department 
in 1914 and has continued 

to direct tool and housewares activities ever since. 


THE EDWIN +. FITLER CO. He has also been assistant secretary of Rich-Con, 


: ‘as elected a vice-president in 1949. Mr. | , 
NEW ORLEANS 17. LA. EST. 1804 pis anc pHia 24. PA. and ao elected tise “ tt en . Moore 
is widely recognize 1roughou >» hi rg . 
SOLD BY DEALERS EVERYWHERE : eben vmmages oughout the hardware in 
dustry as an expert tool and housewares buyer. 
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BEG gy GO RAR eR ie 


you'll be sitting 
on top of the world... 


selling the new 


do-it-yourself 


door canopy kit by | Yas 


Designed and priced for fast sales this “packaged 
door canopy features beautiful STRUCTOGLAS plastic 


Awnings © Conopies e 


and handsome wrought aluminum bracket 
Anyone can install it in 30 minutes or less 
using only a screwdriver and hammer 


This canopy kit is a “leader” for profitable sales 
of full-size STRUCTOGLAS building panels. Easy to 
install, STRUCTOGLAS sparks home owners 


»+ 


that mean greater profits for you 


THIS EYE-CATCHING | Get your share of this years home improvement dollar 


Dividers © Recessed Lights DISPLAY FEATURES ... | Meet the demand for new top quality materials with 


—dittaben diate of STRUCTOGLAS. An intensive and integrated sales 
U - 


STRUCTOGLAS with aluminum promotion program is operating now to help you sell 
brackets do-it-yourself 
plans books and folders Write today for your copy of the new 
an assortment of six colorful S / 
STRUCTOGLAS ponels ond six TRUCTOGLAS Sales Promotion File 
sate af teranhate | It tells the story in detail. 











NATIONALLY ADVERTISED 
STRUCTOGLAS 

4478 West 35th Street 
Cleveland 9. Ohio oman 


Please send me, without obligation, the new Soles Pro 


Breeze Wovys . Potios . Sky Lights motion File on STRUCTOGLAS plastic building pane'ls 


i 
| 
| a * ; imaginations encourages them to plan p: 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
T 


NAIL IT SAW IT... DRILL I 


Name —_— ' 2 ————. 





Company . 
monufocturers of famous 


BROOK PARK 


plastic dinnerware 


Saad 5 a 
division of — 

international molded plastics, inc. 
4478 west 35th street * cleveland 9, ohio 





City ee 
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BETTER STORE 


FIXTURES 
FO p L E S . 





A. 

- eer 
INTERCHANGEABLE—ADJUSTABLE 
“PEG PANEL” BACKS 
Write for catalog No. MAH TODAY 


W. C. HELLER & CO. 
MONTPELIER, OHIO 





—— 
4 



































MW, ya Le 


dis© 
cna" gock woo? 


©) °49) 3° eh" s 
® Fast moving 
household items 


@ Individually packaged in 
Polyethylene bags to stim- 
a ulate impulse buying. 




















—e Each item attached to attrac- 
tive four color lithographed 


card. es, 
Le Write for New Catalog No. 18 


and additional informationon 
these sturdy cast plated items. 


MA “ ACTURING c Oo 
* Db, PENN A. PHONE 2891 




































A U Ff 
KWOO 












It’s Time to Display—for Gardeners 

To Create Traffic Stopping Windows 

Gardeners are fadists. They respond to good dis- 
play over and beyond their actual gardening needs. 
Make your windows set off the impulse for garden 
items. Here are two simple window display ap- 
proaches to more sales. 

These displays prove that no matter how small a 
window area a store has, good display is still! possible. 
And it is still possible to display a number of different 
items, different sizes of items, without confusion, 
giving each one the display emphasis it demands. 

As the season advances, change the window to fit 
the different requirements of the homeowners in your 
community. If you have more than one window, keep 
an outdoor goods window going throughout the entire 
season. 


MA _ 
en 4 A p - ¥ \, 
a - “ aed 





. - - ~ ~ o r’ += , | 4 tn 
Fyven a narrow window arec can be usec advantage 
: . ney a sre ae aap) te th ai: ePIacCTION ~~? 
in ISP oying nmowe ~) . “ 4 ~ W 4 ~ , X 
, . ~~, . 

sy - . 

models and types availab/e. /his Christenson Hardware 
rr - : 

Cedor Falls. lowa. window also offers a tew other items 

VS 4 J / 4 4 4 = : ° 


tor lawn care. 





A grass mot, a trellis, a picket fence, touch of the im- 
rossi t oS an one tort; 7ear ~~ tho aar at (° 
m/s se Oo WUY seed > Nd ~ j ic - “ 718) ~ / \/. 
‘oe rn AA an ne 
Collins & Son Co., Madison, Vv 
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WORLD'S 
LARGEST | 
MANUFACTURERS 
OF 4 

KEY DUPLICATINI 
MACHINES @ 






















Sy, 
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399. AUTOMATIC 


em ca er aes 















































Hundreds of dealers and locksmiths are using this 



















modern key duplicating machine. iff 
They are taking profits every day by making PA 
accurate duplicate keys. sf 
F 
The KEIL NO. 1% Key Machine is designed for ,4 
: 7 , 4 KEIL 
the automatic cutting of almost all cylinder keys. # 
Just place the key and blank in the vises, release ae LOCK CO. 
Ask us about 7 i 
this Key Blank the goose neck and press the lever. The ma- ,4 Inc. 
Display chine will cut the key automatically, return ¢ Charlestown, N. H. 
60OR to the starting point and then shut itself , PI oe 
PKAS off without any further attention. adores. ete mior- 
Wwsa , P mation on the item checked. 
MONEY Ask your jobber or y, ” = 
MAKER! * , No. 1 and 1% Key Duplicator . [_] 
7 G600R-PKA3 Display. ... . 1 
| 7 
| (opon odo, eam 
] 7 Address ..... 
, + ) | | ...... State 
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April Construction 
Broke Five Records 
(Continued from page 14) 


struction was placed, according to 
F. W. 
The record-breaking April total 


Dodge Corp., New York. 


was 37 pet above a year ago and 
the highest in Dodge’s 64-year his- 
tory of record-keeping. 

Except for May, 1951, this was 
the highest contract award month 
in history and helped to bring the 
first four months of 1955 to the 
highest level ever for the period. 

Residential, non-residential and 
heavy engineering construction 
contracts each set new April rec- 
ords and first-four-month records, 
with residential contract awards 
the highest ever reported in any 
month. 


Fair Trade Action 
Won by Toastmaster 
Two Paterson, N. J., retailers 
have been restrained by permanent 
injunction from price-cutting on 
products of the Toastmaster Prod- 
ucts Division of McGraw Electric 
Co., Elgin, III. 
The injunctions 
against 


were issued 
Hammond Appliance Co. 
and Square Deal Electric Supply 
Co. 


Record Home Lending 
Expected During 1955 


A record home lending year is 
in store for the nation’s savings 
and loan associations, according to 
the United States 
Loan League. 


Savings and 


The group says that, or the 
basis of figures for the first quar- 
ter, the home loan volume of sav- 
ings and loan institutions will ex- 
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«7 
> 4 
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ceed $10 billion for 1955. This 
would compare with the $8.3 bil- 
lion sum loaned last year and with 
$7.3 billion in 1953. 

In the opening quarter of 1955, 
home loan volume swelled to $2.3 
billiion—a 33 pct gain above the 
comparable 1954 figure. 


Time Payment Purchases 
Set New Mark in March 


American consumers purchased 
a record-shattering $3.159 billion 
worth of goods in March on time 
payment plans, announced the 
Federal Reserve Board. 

Consumers repaid an estimated 
$2.693 billion on instalment credit 
during March. The total amount 
owed stood at just under $23 bil- 
lion. 

Other types of consumer credit 
such as single-payment loans, 
charge accounts and service credit 
dropped $36 million to reach $6.974 
billion, the board reported. Total 
consumer credit increased by $430 
million to reach $29.948 billion. 


Department Store Sales 
Up 7% Over Last Year 


Department store sales in the 
United States for the week ended 
April 30 rose 7 pet above volume 
for the like 1954 week, the Fed- 
eral Reserve Board reported. 

A detailed breakdown of store 
sales follows: 


Federal Reserve 
District: 


One week end. 4wks. end. jan. | te 
Apr. 30 Aor. 23 Apr. 30 Apr. 30 
Boston 
New York 
Philadelphia 
Cleveland 
Richmond 
Atlanta 
Chieago 
St. Levis 
Minneapolis 
Kansas City 
Dallas 
San Francisce 


U. 8. Tetal 
* Revised. 


- 


ae 
owFe@newnan- & @ & 


3 
i 
4 
& 
4 
+10 
7 
s) 
5 
' 
! 
8 
6 


* Cerrected 


Booklet Explains Paint 
For Toy Refinishing 


Here is a booklet for distribu- 
tion to paint department cus- 
tomers who refinish children’s toys 
and furniture. 

“Painting Toys and Children’s 
Furniture” recently issued by the 
National Paint, Varnish & Lac- 
quer Association’ stresses’ the 
proper types of paint to choose for 
this purpose and the correct ways 
to use them. Initial factory finishes 


are harmless, the booklet points 


out in guiding parents to avoid 
using paints not intended for re- 
finishing. 

The 5. 
tains 12 pages with cover in two 
colors with space for imprinting. 
Single sample copies are free, and 
quantity lots start at $8 per hun- 
dred from 100 to 500 booklets, 
from the Public Information Divi- 
sion, National Paint, Varnish & 
Lacquer Assn., 1500 Rhode Island 
Ave., N. W., Washington 5, D. C. 


x 8% in. booklet con- 


a 


FHA Repair Loans Used 
For 1'/2 Million Homes 
More than 1’ 
ers last year used property im- 
provement 
Federal 


2 million home own- 


loans insured by the 
Housing Administration 
to improve their homes with lines 
they could buy at hardware stores. 

Loans amounting to $891 mil- 
lion were spent; 20 pct for insula- 
tion, 14 pet for additions and al- 
terations, 14 pct for heating, 11 
pet for exterior finish, 9 pct for 
plumbing, 7 pct for interior finish 
and 5* pct for roofing. 
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HACK SAW 






Featuring 
Keeps 














You get this SALESMAN 
"Thi, PARKER Hack Saws @ Loc-Klip that firmly locks the blade in place 








WORCESTER 1, MASS., 


NEW! 








+ the most use from ) 


| Ee Parker «< 
| Re FRAME 


7 
the new STA-LOK 
blade from urtsting 


PARKER MANUFACTURING CO. Parker always gives extras and fea- 


’ The most amazing lawn food ever made 
... and the easiest to sell! 


wero? 
: 













“This three-page card does 
your hack saw selling for you. 


Points out exclusive Parker features: 
@ Sta-Lok that ends blade twisting. 


at the front end. 

@ Stud-Fast, the patented, forged one piece 

blade-holder. 

@ The forged frame, solid one piece patented 

ends. 

Your customers will WANT the Parker Saws which 
give them complete instructions on how to use the 
Wt saw, choose the right blade, and many useful sawing 
tips. Display Parker Saws for Automatic Sales! 













B.: Ba ae tures that build up your hack saw sales. 


a BURT HOUNTs 
WHEN USED \N RECOMMENDED 











ONE FEEDING 
LASTS ALL SEASON 











ALL FOOD NUTRIENTS 
NEEDED FROM THE SOIL TO NOURISH FINE GRASS 








Ve, 


vw 
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Your best sellers in gardening supplies — The VIGORO Family of Gardening Aids 


Recommend new Golden Vigoro complete lawn food uncondi- 
tionally! It’s a miracle of plant food research—made a new way 
(Pats. No. 2618546, No. 2618547, and others pending). Count on 
it for repeat sales year after year, repeated profits year after year. 
Get the full story from your Swift salesman now before the spring 
growing season. 


UNMATCHED ADVERTISING SUPPORT 


LIFE, POST, BETTER HOMES, and many more national magazines and 
gardening magazines— plus newspaper ads in large cities and out- 
door billboards reaching millions. 


SWIFT & COMPANY 








Vigoro is a registered trade-mark of Swift & Company. Copyright 1965, Bwift 4 Company 





NEW RAPID SLAW 


& VEGETABLE CUTTER 


Clamps securely to PYREX,DISH- 
ES +213-221-222-624. NO SLIP 
OR SLIDE - SAFE - EASY TO USE. 
Slice, serve, store or cook... all 
in one dish. 

Display card with each dozen 
#28 - 60 - 68. 


Gvuocranteed to REMAIN SHARP 10 
yeors. WOMAN’S FAVORITE FROM 
COAST TO COAST. Ask your jobber. 


BLUFFTON SLAW CUTTER CO. 
BLUFFTON, OHIO 





Are You Looking 
For A Lost Profit? 


Search your costs of components. Are 
you casting and machining when 
Brooks wire forms would do better? 
Weigh your scrap barrels (Brooks 
wire forms waste almost nothing!), 
then send your problem to Brooks. 
We'll give it prompt and careful study 
—gratis, of course. 


M. S. Brooks & Sons, Inc., Chester, Conn. 


Since 1848 


BROGKS i HOOKS } 


140 


Senate Committee is Concerned With Shrinkage 
In Percentage of Profits of Small Businesses 


The Senate Small Business Com- 
mittee reports a widening gap be- 
tween profits of small companies 
and those of large concerns that 
is “most disturbing.” 

It says profits of firms with as- 
sets under $250,000 fell from 10.6 
pet after taxes in the first half of 
1952 to 4.1 pet in the first six 
months of 1954. 
this same period, the 
profit rate for the large firms rose 
from 11.3 pct to 12 pet. 


During 


“To discover and correct these 
causes of the mounting disadvan- 
tages facing the small business 
man should be a major concern of 
all who want to see preserved the 
vigor of our free enterprise sys- 
tem.” 
The 
with 


committee 
“grave 


Says it views 
apprehension” the 
continuing trend toward mergers 
of large and small concerns. 


Smal i 
mall Business Loans 
C >. 

ontinue to Increase 

Smal] Administrator 
Wendell Barnes reports the gov- 
ernment’s loan business is on the 


rise. 


Business 


Loans to small firms moved up 
from $2.3 million in January, and 
$3.1 million in February, to $4.7 
million in March. Loan applica- 
tions came to 204 in January, 224 
in February and 319 in March. 

Mr. declared that the 
increase reflects business growth 
and expansion as well as the usual 
spring pick-up in borrowing. 


Barnes 


Survey Shows Upturn 
In Power Tool Sales 
Record-breaking business is in 
prospect for the power tool busi- 
ness in the summer and fall, accord- 
ing to a nation-wide sales survey 
recently completed by Arthur W. 
Riordan, manager of power tool 
Syncro Corp., Oxford, Mich. 
Based on his contact with job- 
bers, jobbers’ salesmen and stores, 
Mr. reported “a record- 
breaking summer and especially 
fall business was predicted by at 
least 90 pct” of these outlets. 


sales, 


7) 


Riordan 


“Where the dealer 
employs aggressive, personal sell- 
ing,” Mr. Riordan declared, “plus 
proper store display and local ad- 


power tool 


vertising, his sales are soaring and 
he is making a good profit.” 


More Companies Now In 
Construction Industry 


Only the contract construction 
industry substantially increased 
number of its firms during 
1954, the Dept. of Commerce has 
reported. 


the 


There was a net decline of 3,000 
businesses last year, bringing the 
total number to 4,182,000. 

The contract construction indus- 
try gained by 3 pct in 1954, the re- 
port stated. 

Individually-owned enterprises 


than four employees 
make up an estimated 60 pct of all 


business firms. 


less 


with 


instalment Credit Up 


Consumer instalment credit out- 
standing increased $466 million 
during March to an estimated $22,- 
the month’s end, it 
the Federal Re- 
This increase com- 
pares with a $201 million decline 
in March, 1954, and an increase of 
$403 million in the 


of 1953. 


974 million at 
was reported by 


serve System. 


same month 


Sears Sales at Peak 

Sears, Roebuck & Co., reported 
April sales at $287.4 million, a new 
record and a 15 pct 
April 1954. Volume 
quarter of 1955 
lion, a gain of 13.4 pct over 


gain 
for the first 
$720.8 mil- 
the 


over 
was 


first quarter a year ago. 


Business Failures Up 
Commercial failures rose moder- 
ately to 237 in the week ended 
May 5, reports Dun & Bradstreet, 
against 212 for the previous week. 
Failures were at the highest level 
in five weeks and 31 above the fig- 
ure of 206 for the comparable 1954 


week. 
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Summer 
Salesmakers 


DY Devoted 


cool satety cabinet 
@2s space heater 
Dearborn’s famous Cool Safety Cabinet gas space heater is your biggest 


winter profit-maker — No. | in sales all over America. And, Dearborn’s 


summer comfort-makers can be your biggest profit-makers, too. They're 
loaded with features and they're loaded with quality They're highly competitive 
im price high in performance high in looks. And when you carry the 


Dearborn line you carry Dearborn's reputatu 


the new 1955 Denarharn 

Room Air Conditioner 

It's the air conditioner 

that gives your customers more 
for their money gives you 
more features to sel 


n. Best selling tool of all' 


ume the new 1955 
=a Fan-Type 
P _ tvapeorative Cooler 
The . 


hwest s best known 
| 


the new 1955 
“Tlearharn Hobo Chef 
The best looking, best 
performing barbecue equipment 
m the market at ite emaring'y 
* pre 





tw 


o bg 
lower-type models for high 
volume sales—— packed 
with saleable features 


Dollar Wire te Dearbere for sales and profil the yar round, 


‘Dearborn: 


1700 WEST COMMERCE, DALLAS, TEXAS 








SinOinc 


STAINLESS 
STEEL 


s— 


6 


BINDING << 
EDGING ror LINoLEuM 


* NO MEASURING 





YOUR COMPLETE 
SELLING PACKAGE 


No. 20—12'% ft. Binding 
complete with nail« a9¢ 


* NO CUTTING 


© NO NAILS TO (Suggested Retail) 
COUNT No. 22—12% ft. Edging 


complete with nails... .89¢ 
(Suggested Ketail) 


Ask Your Jobber No. 30— 18% ft. Binding 


; complete with nails $1.25 
Salesman or Write (Suggested Retail) 

















UNITED INDUSTRIES, INC. 


231 S. LA SALLE ST., CHICAGO 4, ILLINOIS 
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THE INDIANS SHOWED US HOW 


.... but we 
can doit 


BETTER! 


Long before the white man came to America, 
Indians discovered that tempering hickory 
over an open flame gives the wood a desir 
able and protective finish, a tightly sealed 
surface that resists harmful weather action 

. strengthens the fibers of the hickory 
itself. 


Well, we've gone the Indian one better. We 
took what he taught us, turned our own scien- 
tists loose on it, and came up with a new 
tempering process beyond his wildest dream 
...» @ tempering process that LOCKS OUT 
moisture, STRENGTHENS the hickory even 
more, and adds an eye-appealing finish 
second to none. They're... 


FLEISCHMANN 


FLAME '; EASONEP 


HICKORY HANDLES 


They're your best bet for profit in the 
medium-priced field because they 
give your customers more working mileage 
per dollar. Find out for yourself why 
everybody calls FLEISCHMANN ‘‘the handle 
of distinction!"' 


Send us this coupon for catalog 


FLEISCHMANN HANDLE CO. 


Waynesboro, 


Tennessee 


Please send complete information on Fleischmann FLAME. 
SEASONED HANDLES. 


CITY ZONE STATE 


Serre 


BOS OOS OSE 8 SOOSSSSES 2282882880080 000) 
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EGG BASKETS 


Yellow Plastic 
reduces egg breakage 


Our yellow plastic coated 
baskets are the standard of 
the poultry industry. 


Similar welded wire baskets 
are used for farm crops, 
gardening, lawn care, cellar 
storage, and store display. 


THE WASHBURN COMPANY 


Worcester, Mass . Rocktord, til 
id = *eaelel rue | £2? f 


stl Lt a Fad eee ia Fl een a 


Put your tinger on targer protite 
with 


MARVEL 


LIGHT BULBS 
~ a = , 





















Consumer Mailers 


New Wholesalers’ Aids 


for Dealers’ Use 


Summer Sale Circular 
For True Value Stores 
sartiett & Co., 
wholesaler, has 
again made available the “Summer 
True Value Sale Circular” to its 
dealers to help create traffic during 


Hibbard, Spencer, 
Evanston,  IIL., 









































with this TRANSPARENT 


-PL] A 


® EYE-APPEALING 
© BUY-APPEALING 
® PREPRICED 2 FOR 15c 













Step up unit sales with the self-serv- 
ice “Can't-Miss" 2 PAC. This con- 
venient, transparent package is a 
proven, ‘sure-fire’ traffic stopper. 


McGILL METAL PRODUCTS CO. 


MARENGO ILLINOTS 
















the last part of June and early 


The 


8-color 


July. current circular is a 


broadside listing 


merchandise from all departments. 


i-page, 


A 400-piece Summer True Value 
Kit including banners, streamers, 
flyers, and pre-printed window and 
counter cards, is also available to 
the promotion 
of items listed in the Circular. 

A “Fun in the Sun” section in 


dealers to support 


the circular emphasizes outdoor 


items, such as toys and chairs. 














GUARANTEED TO BURN 


2000 HOURS 
Test ~- chesked A 








eee ee Tests conduct. 
ed periodically 
by independent 
faberaea te- 
ries substantiate 
record of 2000 
hours 


te maietaia 
their highest 
standards. 


“lest twice as long’ This powerful soles mes- 
soge mokes Marve! Light Bulbs a new “impulse 
item" for you . . . doubles your light oulb soles 
brings in new sales with 25% more profit 
- «+ On every sole. Merve! Light Bulbs offrect new 
cusfomers .. . creote mew store froffic . . . give 
your customers more for the money ... you moke 
more money on eoch sole 


Send for Price List and Special Offer. 
MARVEL LAMP CO. 


307 Newerk S?.. Hoboken, N. J. 
Americe's Oldest independent Lomp Compeony 
New York Representotive: JACK SEGAL Whitehall 3-8773 
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Glove Price Advance 
Willard 
Ohio, announced recently that the 


Pioneer Rubber  Co., 


retail price of Ebonettes neoprene 


household gloves has been in- 


creased to 79e. 


Consumer Prices Steady 
The consumer price index rose 
0.2 pet to virtually un- 
changed in March, reports the Na- 
tional Industrial Conference Board. 


remain 


with 


DOOR-EASE‘° 


STICK LUBRICANT 


Nationally advertised 15c sell- 
er, comes 12 in display box. 
Hundreds of uses in home and 
shop. Also large 39c seller in 
metal container, packed 6 in 


display box. 
PRODUCTS 


as? LOCK-EASE Graphited Lock Fluid 


in 4-oz. ““‘Drop or Stream” can, 39« 
AMERICAN Dripless Oil in 4-o0z. oiler, 29c 













































































American Crease Stick Co. 
Muskegon, Michigan 
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HOPKINS @ EXCLUSIVE MODELS 
MAKE SAFETY GATE SALES SOAR 


{| , Honhins Magte Safety 


No screws, hooks, clamps or 
tools needed. Closes by pressing 
down on its top rail. Opens by 
lifting up. Patented, self-lock- 
ing feature fixes gate firmly 
into opening. Rubber pads at 
ends protect surfaces from mars. 
Built in four sizes, each adjust- 
able up to 4”. Hardwood con- 
struction, red plastic top rail. 
























































WORLD'S BIGGEST SELLER 


Made of seasoned hardwood slats 
33” long that are rounded on all 
sides and ends, firmly riveted at 
tops, bottoms and all cross sec- 
tions. Can be used indoors or out. 
In sizes that will span openings 
ranging from 3 to 9. ASK 
YOUR JOBBER FOR FURTHER 
INFORMATION OR WRITE US 
FOR LATEST FREE CATALOG 





Extra-Profit Builder! No-Mar Gate Mounting: 





Holds expanding type gate without screws. 


PERMANENT SHOWROOMS: One Park 
Ave., New York City; American Furni- 
ture Mart, Space 312, Chicago; Southern 
Furniture Bidg., 7th Floor, High Point. 


MANUFACTURING COMPANY 
LAKE CITY PENNSYLVANIA 





Sells Itself with Logic 


Proven Sensational MASTER 


Here's the only waxer on the market . 
with patented and exclusive | Trigger aX- - atic 
Feed! Women wax standing up, without 


the need to stoop, bend, kneel, pour, RYT ATirmarria. Ld 
spill and scrub 


Retails for only 
$395 


Holds i2 Oz Complete 


Master Manufacturing Company 


1676 EAST 28TH STREET LORAIN, OHIO 
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CreAsine 


GUARANTEED-QUALITY FLEXIBLE PLASTIC PIPE 


All the Sales Tools You Need 
to Do a TOP-PROFITS JOB! 


YOU'RE NEVER “ON YOUR OWN” when you're 
a CRESLINE distributor or dealer. In fact, 
tL, you're backed by the industry's most 

complete effective support—the kind 

of sales helps that really help you— 

everything it takes to make you top 

man in your particular plastic 

pipe market. Check your CRES- 

LINE “‘tool chest” for "55, the 

exclusive Mobile Display 

and Merchandiser-Dis- 

penser; the host of brand- 

new hard-hitting ad 

mats; the wealth of 

new product and 

promotional liter- 

ature. More than 

ever, it's bulg- 

ing with sales- 

building tools 

..- all of them 

right for top- 
profit results! 

















THERE’S MORE “SELL” IN CRESLINE TOO! Every 
coil is produced to top-quality standards, pres- 
sure-tested and rigidly inspected. Every single 
foot of CRESLINE plastic pipe is measured and 
marked. So is every 10-foot length—making it 
easier to sell and install as well. Made of 100% 
VIRGIN MATERIALS, backed by a broad WRITTEN 
GUARANTEE. And most important, your every 
order is SHIPPED WITHIN 24 HOURS. 


ont 
i TTT lira A 


-”~ 
: 


This small mountain of CRESLINE PLASTIC PIPE is just part of one 
dealer's order for a single customer~——CRESLINE lines you up for 
the BIG-TICKET business! 

Made to Specifications of the Thermoplastic Pipe 

Division of the Society of the Plastics industry 


Write for details and nome of nearest CRESLINE representative 


CRESCENT PLASTICS, INC. 


Dept. A-5, 955 Diomond Ave. . Evansville 7, indiong 
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THE LAST WORD IN 
WIRE PRODUCTS 


BRASS, COPPER, DARK, TINNED, 
GALVANIZED COILS AND SPOOLS 
1 OZ. TO 20 LB. PACKAGES 











STOVEPIPE WIRE 
COIL AND SPOOL 
ASSORTMENT 


STRANDED AND 
SOLID CLOTHES 
LINE WIRE 











STRANDED 
AERIAL WIRE 
RADIO ACCESSORIES 
SOLDER AND PASTE 





BRAIDED 
PICTURE 
WIRE 














SOLD THROUGH 
JOBBERS ONLY 














WIRE At aed, 


i ae | . = AW ft 
iS} LARD a Y,Qoe«r 


METAL FLOATS 


Engineered To Your Specifications 


LonsG 



































































































@ Made of copper, plain steel, copper 
plated steel, stainiess steel, KA-2SM0. 
aluminum, brass, monel, pure nicke! 
Admiralty and Everdur or any suitable 
metal for open tank and all pressures 
@ Seamless copper bal! feats carried 
in stock in diameters of 3°, 4°, 5” 
6”, 7”, 8”, 10° and 12” for epen 
tanks and pressures of 25, 50, 100 
and 15C ib. Ficats in special sizes 
an¢ pressures— 

@ Seamless copper bal! feats carried 
and 150 ih. Floats in special sizes 
@ MADE TO ORDER. Stainiess steel 
ball forts larger than 12” diameter 
can be made wp specially. Write for 
METAL FLOAT catalog 













































































































































a — tee ‘Float Manufacturers Engineers 
Metal Fabricators Coppersmiths 
. Bronze Founders 
ARTHUR L DEPT. HA. 
e 





ARRIS & CO. 


218 Nerth Aberdeen $.. Chicegeo 7, ! 











2.85 million units. 























Rise in Sales Forecast 

For Gas Water Heaters 
Sales of 

heaters 


automatic gas 
during 1955 could 


water 
reach 
says the Amer- 
with 
remaining at 


ican Gas Association, e€co- 
nomic conditions 
1954 levels. 

Assuming 


4 , 
tions, tne 


these condi- 
AGA potential 
16.5 million units are in- 


same 
adds, 
sales of 
dicated in the 5 years ending with 
1959. Sales of gas water heaters 


in 1954 came to 2.34 million units. 


Norge Sales Move Up 
Sales of Norge appliances in the 


first quarter climbed 252 pet over 


the same period last year, reporte d 





the Norge Div. of 
Corp. 

Automatic clothes dryers, 
pet of 1954 sales, 
Unit sales of 


Borg-Warner 


at 405 
were the leader 
automatic washers 
nearly tripled and those of refrig- 
erators more than doubled. Ranges 
and conventional washers showed 
increases in excess of 200 pct over 


the first 1954 quarter. 


Price Index Edges Up 
The Bureau of Labor Statistics 


that the 


wholesale index 


reports Government's 


price edged up 


0.1 pet during the week ended 
April 26. This brought the index 
to 110.4 on its 1947-49 base of 


LOO, The rise reflected 


prices for livestock and meats. 


higher 





Promotions 

















Nation-Wide Promotion 
Set Up by Mirro-Matic 

Actual 
are highlighting a series of 


demonstrations 
hotel] 
luncheon presentations during May 
in 25 key 
the nation by Aluminum 
Manitowoc, 
Mirro 
cooker. 


cooking 


and June cities across 
Goods 
Manufacturing Co., 
Wis., to 
Matic 


The company is acting as 


promote its new 
electric pressure 
host 
home economists 
press with Laura Wilson, 
home 


© store buyers, 
and the 
Mirro’s 


covering the East and South, and 


economics director. 


home economist Gretchen Ziesmer 
mid-west and West. 


magazine and TV ad 


handling the 
A broad 
vertising campaign has been sched- 
iled for the fall to 
new Mirro product 


promote the 


Boice-Crane Produces 
Sales Aid for New Saw 
Mas- 


aroor 


A kit to promote the new 
ter-Monotrol 10-in. tilting 
saw has been produced by Boice- 
Toledo, Ohio, 


tool manufacturer. 


(rane Co.. 


The kit introduces many sales 


and advertising 


ving in on national advertising 





Manufacturers’ New Merchandising Plans 


power 


techniques tor 


—————$———_— 





scheduled to support the arbor saw. 
firm will 
builders’ 
publica- 


The Ohio manufacturing 
advertise in school shop, 
and woodworking trade 
tions. 

Sales promotion aids includes 
ising mats, counter cards, 
stuffers, wall charts, 


stories and 


advert 
brochures, 
sales letters. publi ity 


} 


ated 1 atarial 
ALC ( nateriai 


Firecracker Introduces 
New Water System Line 


Announcing a new low-cost 
Deming Co. of 


10.000 big, 


system, the 
Ohio, 


water 


Salem, sent out 








distrib 


well-drillers. 


utTors, 


red firecrackers to 


dealers and 


This new system. named “The 


Deming 75” in honor of the com- 
is the lat- 


, _—— ’ : 
‘ 4 > ‘ m+ 
pany = iva r) atifii ’ 


ersary, 
est addition to the Deming line of 
water systems and commercial and 
industrial pumps. 

The first mailing, prior to the 
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AMERICA’S MOST BEAUTIFUL LOCKSET 
FASTEST INSTALLATION 
DISTINCTIVE KNOB STYLING 


UNCONDITIONALLY GUARANTEED 





2s 
y 


J. CHESLER & SONS, INC. * 


BROOKLYN 37, N.Y., U.S.A. 


COMFORT LINE’S NEW 
Snack and Stack 
ao Stools! 


. +) 
zeag Diack tubing wit? 
hr " b 





BRASS BACK 



















$925" 11) 4 


EASILY STACKED 


$289" 


RETAIL 








| Slightly higher 









in Zone 2? 
No 28 MF 

(Mylti-Function) Stoo! 
f r today's stay-at-h: 
° uM“ 

DISTRIBUTOR gt thy tl megan, 

INQUIRIES rving-.©® Onxid i R 
INVITED Ry + 


Write Dept. HA-1 for . Adana em , 


lilustrated Literature nat ° 


ZZ Gombort bins bee: 
E” 1735 W. Divorsey, Chicago 14, If. 


EXHIBITING BOOTH 929-931 NATIONAL HOUSEWARES SHOW 
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\ “Easy Does It” 
4 


y 





“Architects ond _(@HICAGO)— 
Builders Specify SPRING HINGES 







@ Modern Factories 

@ Office Buildings 

@ County, State and 
Federal Buildings 

@ Ships of Our Navy 








And the New Luxury Liner 
S.S. United States 


Every year more and more Architects 
and Builders are specifying Chicago 
Spring Hinges because they are care 
fully designed with many superior 
features. They are smart looking and 
streamlined to harmonize with moderr 
architectural requirements 





Type BU2001 
“Triplex” 


“Spring Hinges of Quality” 


Chicago Spring Hinge Co. 





1500 CARROLL AVE., CHICAGO 7 ILL 























start of an advertising schedule, 1. eeme 
Sialaflo- consisted of 20,000 six-inch fire- , 
ee ee crackers bearing the label “Sales 
Dynamite—Pull Fuse.” Inside was 
FOOT AND »: Satie: ahmoniiaignank ih thi sow || Ee NAILS 
water system which emerged with 
Flooring 


CHECK VALVES a realistic pop when the fuse was Roofing 


pulled. 

Two weeks later, to coincide Siding 

with the first advertising of the ' 

new product, another 20,000 fire- Lead. 

| amis. crackers were sent. This mailing Head 

SILICONE \ RUBBER piece was labeled, “This One’s 
TREATED iy POPPET Loaded—Pull Fuse” and contained 
a sales letter, price sheet, a news- Drywall 

paper mat sheet and a bulletin de- 


scribing the new water system. Write 
Father's Day Promotion for Samples 


Features Fishing Tackle 


A Father’s Day promotion on 
Save your well, increase water fishing tackle has been prepared by W. H. MAZE COMPANY 
supply with a better Foot Valve. the Shakespeare Co., of Kalama- 


Strataflo Foot Valves save their sae. Mish PERU, ILLINOIS 


cost in service calls they elimi- 
nate. Ideal for jet-type pumps, The kit includes gift certificates, EST. 1848 
Clog-proof strainer. Write today radio spot announcements, 3-color 


for Bulletin 301. , 
store and window streamers, mats, 
Order from Your Jobber 


Underlay- 
ment 


| Pallet 
Screw 


ll pane he eee ee el 


Ring Shank 


“Producers of better nails 
STRATAFLO PRODUCTS, INC. Th | ) for the better application 
SORT WAYNE 1. INDIANA | e promotion theme is slanted of siding and roofing” 
to women as prospective buyers of 

Father’s Day gifts. 


| and sales plans. 














eooceeeeoe PIPE 
Furniture Items Used NIPPLES 


To Sell Crosley TVs 
Steel, Brass 
Mfg. 


Crosley Division of Avco 
ae | “deg ' Copper, Chrome 
(o., Cincinnati, Ohio, is promoting 


television sales this spring by of- Long ce ine Nipples 
fering dealers several television- Gauge  vipnons 


ole lt iin PITTSBURGH NIPPLE WORKS, Inc. 
related furniture items. s ctin Gallen dee. Gah te 


6H 
Dealers may use these as pre- 











miums on television sales, or sell 


hen EDGERS —ROTARY HOE 


The items include a _ contour #1 Edgemaster Wt 2% Ibs $2.75 
chair and ottoman, coffee table, #2 Edgemaster Wr 2% Ibs 3.75 
shelf table and collapsible snack #3 Edgemaster Wt 2% Ibs 4.50 
tables. Rotary Hoe Wt 2% Ibs 3.75 


Film on Budget Selling C CHR A N 


“Build Sales with the Hardware FOWLER CALIF. 
Budget Plan” is a 15-minute sound 
slidefilm for showing to hardware : 
dealers illustrating how instal- His Hardware Age 


ment buying can boost sales and Ad. Brought Results 
increase profits. “As a Manufecturers’ Representctive. 
getting the HARDWARE AGE is oa 
necessity, especially in view of the fact 
by Skil Corp., Chicago, and the that | have secured several desirable 
“ey eae > ~ an anil lines through the Advertisement |! 
Ni i ti i are Assocl- g : 

N ation il Retail H rdw " on ploced ia the AGE la Jencery. With 
ation which is making the film a- best wishes for your continued success.” 
vailable to regional, state and local Sincerely yours. 


associations. 4 Satisfied 4dvertiser 


“ARCO JIG-SAW" 


FITS ANY '/,. DRILL 





Packaged in “self-selling” 2-color display box. 
Backed by largest advertising campaign. 


DEALERS: Start cashing-in now! ORDER FROM 
YOUR JOBBER or write today for catalog sheet. 


Fo in dal IBD ttochnot] 


ARROW «metal products co. 
140 West Broadway « New York 13, N.Y. 


The film was produced jointly 
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the HIGHEST QUALITY gun 
in the LOW PRICE field! 


—— 
. i "1 Y 
- } A 
— - : ~ J 


‘Home Owners’ Cartridge 
Caulking Gun 





more than inferior models. Last for 
years .. . SO easy to operate that Your Jobber 










they sell themselves. Handies can sup} 


Our 35th VARNISH co. 


Yeor. 


te Monufeocturers of Technical Products 
the Nation's 


Caulk Line 





SELL WORLD’S FINEST STOVE and 


ALL-PURPOSE UTILITY MATS 
More Sales! 


ARISTO-MATS Greater Volume! Bigger Profits! 


See Your Jobber or Write For Your Nearest Distributor ARISTO-MAT CO., 1718 E. 75th Street, Chicago 49 





Put this good-looking dis- 


HOUSEWARES 


play of quality househoid 


Calbar . 
caulking guns are brushes in a good traffic 
[ precision made to contractor spot and watch your brush 


specifications of heavy-weight sales climb. Profits, too 
metal . . . no wires or thin sheets to —not just 3314%, but 
bend or twist or break .. . yet they cost no > 


a full 374%%—for you. 


84," caulking cart- CALBAR Yo) 
— PAINT & used 


famous name... famous brand 


Leading 2612-26 N. Martha Street, Philo. 25, Pa. KELLOGG BRUSH MFG. co. 
Westfield, 






More profit on 


with these 


high-quality 
fast-selling 


BRUSHES 





colorful merchandise ... 
appealiingly displcyed 








WHATS NEW? 


Turn to pages 103-104 of this 


issue. The Quick Check Card 
properly filled out will bring 





new products that interest * No jutting points 


you. 


T'S QUICK—IT'S FREE 











GRIPPER CLIPS 


Keep Things in Place 


you quickly the details on * Bright nickel finish + Need no adjusting 


* Double spring for greater holding power 
* Large size grips %” to 114” diameter 
* Small size grips 4" to 4%” diameter 


GIBSON GOOD TOOLS, INC. SIDNEY 3, WN. Y. 


GIBSON 










Retail for 10¢ in East 



















TOPS 

IN QUALITY 
FOR OVER 
100 


YEARS 


Write for FREE catalog showing complete line — prices R. MURPHY KNIVES. aver. MASS. 


Specifically designed for Industry, Schools, Institutions. 
Special Trades. 
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R. MURPHY QSeRcesp KNIVES 


hs. 



















Classified Opportunities Section 
















Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Set solid, maximum 50 words ... $5.00 
Each additional word......... 10 


Positions Wanted 
(Specic! Rate) set solid. maximum 
50 words ae 
Each additional word elites < <n 
Allow Seven Words for Keyed Address 
or Your Address 


$2.00 





CLASSIFIED ADVERTISING RATES 


BOXED DISPLAY AD RATES 
$8.00 per column inch 
5°%/, discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 


Cuts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N.Y. 


NOTE: Sampies of merchandise, literature, 
catalogs, etc., will not be forwarded to box 
number advertisers uniess accompanied by 


sufficient postage for remailing. 
No agency commission allowed. 
HARDWARE AGE 


is published every other 


Thursday. Classified forms ciose (i5 days 
prior to publication dote. 
Remittance must accompany order in form 


of check or 
stamps 


money order, not currency or 














Representatives Wanted 





Representatives Wanted 


Representatives Wanted 

















SALES 
REPRESENTATIVE 


A leading national manufacturer 
plans to add salesmen in four ter 
ritories — two mid-west, one Rocky 
Mountain and west coast. The man 


selected will probably answer this 




















description: about 30 years old and 
free to travel; familiar with sporting 
firearms; selling experience in fire 








arms, sporting goods or major hard- 
ware items. Your reply will be 
treated confidentially. Cover fully 
age, military and marital status, 
education, experience refer- 
ences Give your address and 
phone number 



































and 





























Address Box 544, care of HARDWARE AGE 
100 East 42nd Street, New York 17, WM. Y. 



































i} YOUR CONTACTS ARI 














WITH the 

































































building supply, brick ement prod s. dealers 
and manufacturers « m imprinted line pins 
and line trigs. These are adv. “Give Aways” 
(liane holding devices) very much appreciated by 
everyone who deals in the iiding industry. Write 
for details. The Frede k Mtg. Co., Elkhart, In- 
diana 




















Connecticut Hardware 
represetitation ‘ ; is t asis miy } 
line of 


MANUFACTURERS AGENTS WANTED 





oma 
standard imn ot f ne b ht 
le 








: 
cy : 4 





al ‘ Lyi f trace glle “ ex 


Address Box 408. care of HARDWARE AGE 
100 East 42nd Street. New York {7. N.Y 
























LESMAN WANTED 











PAINT SALESMAN WANTED FOR Nort! 


and South Car Chis 












; ; 
Ale? ws .< ; . ‘> n«< er eit he 


ished 






































a good manutacturer s gent r a gomi tull tin 
saiesaman. You must be a nted with the pa 
dealer trade in that ea and know the paint bus 
ness Please give full in‘ vr ee n your first 
letter GENERAL PAINT & ARNISH CO 
2001-31 Met 1) Sereet : r) 








ak 7 : > 
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STERLING HARDWARE 
REPRESENTATIVES WANTED 
Leading monufacturer of residential sliding 
door hardwore has some territories open and 
may make changes in others. Write and tel! 
what lines you represent and territory you cover. 
STERLING HARDWARE MFG. CO. 


2339 Nelson Street, Chicago 1/8, Illinois 











MANUFACTURERS 


[AN REPRESENTATIVES 
WANTED Salesmer wit fo) 


n wing in Dept 

Stores, retail hardware, paint, and lumber trade 
serene or finish. Att1 

tive dealer advertising plus top quality assures 
quick sales Excellent repeat Protected tert 

tories, liberal commiussior Reply with details as 

lines, territory, et Address Box 539. care 

HIARDWAR! AGE Fast 42nd Street. New Yor} 


"Ta ‘ 


i 


SALESMAN PRESENTLY CALLING ON 


HARDWARI variety, department stores rug 
i grocer hains As side line, best quality 
ant ‘ ’ tor homes y ear round lemand 


$1.0 retal money back guarantee Good deale: 
; 


and sales commission. Interested in perm 
aggressive representation Protected ter: 
tory Bruce-Ellen Co., Ine Box 433, Mar 








SALESMEN WANTED 
BUDGET PRICED PAINT LINE 


Many good territories still open, if you can devote 
at least 25°, of your time to making money under 
our liberal Commission-protected territory deal 
Write full details in your first letter. 


PAINT PRICED FOR PROMOTION 


Box +630. Yonkers, New York 











REPRESENTATIVES WANT! D: Salesmer 





f sion basis. by established manufacturer ot 
Plumbers Cast Brass and Tubular Product 
Globe, Gate and Check Valves sold ft 
Plumbing Outlets of Hardware Stores, Lumtlx 
Yards, Plumbing and Heating Contractors, et 
Mar Territories opet All revlies held conf 


SALESMAN WANTED B OLD STAB 
LISHED MANUFACTU RER OT AL! 
MINUM COOKING rENSILS.  Territo 
\e% Nort} nad SS : { ‘Tt \ \i 






' \ew 


SALES 


AGENTS ; ne or 


he wholesa e to represent manufacturer of 
Bu ers Hardwars ind related items or a 
Mission O@SIs in the State f New York az ; 
Midwest : Address Rox ‘i, care 
TTARPWARE Ace Fast 42nd Street. New Yo: 


MANUFACTURERS’ REPRESENTATIVES 


Well established, excellent sales force, covering 
Territory of Puerto Rico, desire additional lines 











Hordwore, tools, paints, brushes: Electrical 
kitchen, table and glasswares; other allied lines 
Write: GENERAL TRADING AGENCY 
Box 5052, San Juan 27, P. R. 

MANULACTURERS REPRESENTATIVE 
WANTED TO SELL new vir ind a num 
we erstr thres! Large manutacturer de 

er’ Lhas " ! lware 
¢ : . companies, ret: m be 
Ad BR ir HiARDW ARI \ 
} ’ ; et Ny X y 6 17 

HAND TO ‘ Manutacturs tf ma ally 
xT ‘ xs ‘ ‘ TI ‘ Ca lg lal | 
ware ‘ mit ‘ trica nill 

; ‘ Ma ter 
es 7 w | t ne above trades 
i \ ess: Box 525 ure LIiARDWARE 
\ Last Stree New York 1/7 a 

SALESMEN ulling n hardware stores 

and bur ng ' es, et to handle mplete 





care HaRDWAR AGI | Fast 42nd Street, 


RERS REPRESENTATIVES 


WANTED t sf pula repeat specialty t 
wholesalers ind opers Old established manu 
facture: Excellent mmissions. Exclusive perma- 


nent territories now available in most states due 


to area re ent Please state type of trade 
werea, a! nes carried. Address Box 535 
care HARDWARE AGE, 1 Fast 42nd Street, New 
Vork 17. N. ' 

REPRESENTATIVES ) ndependent 

t ib n turer has t tor ivailabie tor 

: : ect to retail 

) to last ce 
. ; 25 re 

} ry 2<10 {, _ 

M LMP COM 
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Classified Opportunities Section 








Representatives Wanted 


Accounts Wanted 
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DEALER REPRESENTATION 
FLORIDA - GEORGIA 


Nationally known manufacturer of highest qual- 


ty competitively ; priced carpenter's, mason's 

hand tools requires representation direct to 
hardware deciers in Florida and or Georgia. 
Address Box 5/6, care of HARDWARE AGE 








WELL KNOWN and highly successful national! 
sales organization is open for one and possibly 
two lines with volume possibilities, preferably 
lawn and garden tools and equipment for dis- 
tribution through leading Hardware, House- 
wores and Seed Wholesclers, and also large 
Department Stores. 


Address Box 504. care of HARDWARE AGE 














100 East 42nd Street. New York i7, N. Y 100 East 42nd Street, New York i7, N. Y 
| J ) . ey | “¥ r 
a AEN! Our Exclusive Dealer Franchise | ACTIVE FIRM, MANUFACTURERS REPS 
Pian Assures Bigger Earnings. Our nationwide viel oad —aeete tn @ Geter fetes aa pe ben 
expansion program needs mer wi ar qualify for “Viti -& me = iiact . > ” : < ” ? yt anu ka : 
exclusive territories A unique factory-training he ' mS 3 | “7 | 
program in own area assures you of earning ad VW . oo bine ; 
$ to $1 and more accepted. Full mer Our eff “ eae niga ‘ 
chandising and advertising co operation ur hne aaa R, - ; + — —* " : a : i 
f Chemical Specialties appeal! to hardware, paint, — oe \ y 7 w Y : 
. . _ reet oi 
mber dealers department stores, industria! es . 
ants are competitively superior in results and 
price. Exclusive Territories Protect You On All 
Repeat Business. Only One Exclusive Dealer In 
all - ‘ as as : : ‘ 
Fach Town Makes Franc hise Most Desirable EXPERIENCED MANUFACTURER Ss 
Write today. Give full past experier ‘US 
rite i ull p perience. CUSTOM 
PAINT & CHEMICAL CO... IN Research REPRESENTATIVE 
Dept. 6H, 6515 Chestnut Avenue, Pennsauken, Selling wholesale hardware, electrical and appliance 
7 2 accounts. Can assure profitable and sincere merchan- 
dising for one or two manufacturers seeking ag- 
pt nae on gressive representation in lowa and Nebraska 
Address: Box 523. eare of HARDWARE AGE 
MANUFACTURERS AGENTS WANTED (00 East 42nd Street, New York 17, N.Y 


West Coost Manufacturer of high quality com- 
petitively priced bathroom accessories wants 
aggressive manufacturers representatives now 
calling on large builder's supply houses. State 
lines now handled and territory covered 

















Address Box 5/5, care of HARDWARE AGE 
100 East 42nd Street, New York 17. N.Y 
REPRESENTATIVE WANTED Sell new 
packaged flowering bulbs to Hardware and De 
partment stores. Trade in midwest as sideline or 
tull time, commussion basis. Give full particulars 
regarding background and experience. Mr. Stall 


mpany, 601 W 


man, Vaughan's Seed { 


Lilinois 


Jac k sOTi, 
( hicago, 





Accounts Wanted 








REPRESENTATIVES 


Covering all classes of jobbers. Can render reliable 
aggressive service. We are national distributors with 
established actively operating branch offices in New 


York, Philadelphia, Detroit, Cleveland and Louisville 
We carry the account or you can Obill direct 
Inquiries invited. Write ANCO Corporation, 7 Wood 
Street, Pittsburgh 22, Pa. 











NEW JERSEY: Established sales organization, 
traveling four experienced aggressive salesmen in 
New Jersey, wants reputable direct factory line 
We offer complete and frequent coverage, office 























and showroom. Address: Box 538, care Hagpwage 
Ace, 100 East 42nd Street, New York 17, N. Y 
HOW'S YOUR REPRESENTATION 
IN THE PHILADELPHIA AREA? 

We are small but might Wit? tw estat 

lished lines and 15 years selling experience in 

the hardware amd housewares trade we are 

looking for at least one other line for dis 

tribtuion and prometior if nterested and 

ave a line with MERIT. writs 

Address: Box 537 care of HARDWARE AGE 

100 East 42nd Street, New York |7, NW. Y 

LINES WANTED FOR M gan. Indiana 
Ohio, Kentuch Highest type of sales represen 
tation, avaiiabie tO manutacturers We con 
tact and s« ssifcations tf hardware. 186 
AAT t Ac VW ‘ al ears 
Please write 1 \ ese are Harr 
vane Aca : New York 17 
N.Y 
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ESTABLISHED MANUFACTURER'S REP 


RESENTATIVE, excellent following in the 
wholesale hardware trade, seeks additional quality 
volume line for Mass Rhode Island, Maine and 
Connecticut. Top-flight coverage to hardware job 
bers; automotive jobbers: chains and department 
stores Will give complete coverage Samples 
carried. Address: Box 526, care Harpware Ace 
100 Fast 42nd Street, New York 17, N. ¥ 





Positions Wanted 


WANTED 











Opportunity to sell for leading man 


ufacturers. Desire headquarters in Atlanta, Ga., 
yperating im Southeastern territory. & years sel! 
ng experience, both dealers and Hardware job- 
hers 37 years old, married, two children, own 
car and wil] travel. Will furnish references and 
jualiheations upon request Address Box 440 
care Hargoware Ace. 100 East 42nd Street. New 
wk 17, N. Y¥ 


AGGRESSIVE RETAIL HARWARE SALES 
MAN DESIRES position in sales or n 
with reoutabl manufacturers representatives 
nanufactuisrs or wholesale hardware company 
Thorough knowledge of hardware. 
nd busiding s 


a “a Tt) 


anagement 


tools, garden 


‘ ippiies, Paint at ipe years 


buying and selling located in 


experience . now 
Central Mas Age married, with car. Ad- 
lress: Box 529, care Harpwaree Acz, 100 East 
t2nd Street, New York 17, . 

MR STORE OWNER Do you want to 
slackoff or retire’ I will bring to mur business 
the energy you had at 40 plus the fresh ideas and 
knowledge | have acquired in chain and private 
store management during the past 15 years Ad 
iress: Box 542, care Harmpviane Ace 0 East 


42nd Street, New York 17. N. } 





Help Wanted 








TOP SALESMAN 
FOR DETROIT AREA 


Handling Our Line Exclusively. Selling 
to Housewares and Hardware Jobbers 


This ts a career opportunity as a salesman with 
America’s leading manufacturer in this field . 

A solidly established, wide-awake firm. Nationally 
advertised comprehensive line. backed By a complete 
promotion program. Only young. hard-driving sales- 
men qualified for high earnings will be considered 
Ages 25-39. Salary and expenses first year: straight 
commission basis as soon as possible thereafter 
Must reside in greater Detroit area For personal 
interview in this city—write full details to 


Adress Box 524. care of HARDWARE AGE 
100 East 42nd Street. New York '7. WN. Y 











Business Opportunities 








INTERIOR DECORATION—HOME STUDY 


Announcing new home study course in interior 
decoration. For professional or personal use 
Fine field for men and women. Practica! basic 
training Approved supervised method. Low 
tuition. Easy payments. Free booklet 
Chicago School of interior Decoration, 835 
Diversey Porkway, Dept. 5355, Chicage 14, 
Ittinois. 

















CATALOGUE MAN 


Experienced compiler to assist in compiling whole. 
sale hardware catalogue Must be able to type 
Permanent position for right man with old. estab- 
lished firm located in Ohio. Give experience. personal 
history and salary expected. 

Address Bex 438, care of HAROWARE AGE 

100 East 42nd Street. New York {7. WN. Y 











FOR SALE Hardware Store it ‘ anutornia s 
Southern San Joaquin Valle Fstablished 1912 
Will sell at imventory value Inventory approx 
imately $40,000. Selling to settle estate Address 
Inauitr R sre HIARDW ARE Vcr bast 


New York l/, N Y 


j/nd Street 





OLD ESTABLISHED RETAIL! HARD 
WARE STORE in a rural community in Eastern 
Pennsylvania adjacent to the new | stee 
plant at Morrisville. Present inventor approx 
mately $20,00' Building can be bought or leased 
Excellent opportunity tor deveiopment in a grow 
img area Reply for particulars with bank eter 
ence to Address No Brokers Box 53 care 
Hiasoware Ace, 100 East 42nd Street, New York 

FOUR SALE Hardware store with ottie ga 
and awning business in east central illinois. VU 
est and largest hardware in town of ove! 


population in one of the best farming communities 


im the middies west. Average annual saics—-$1 00, 
000. Building can be leased or purchased. Price 


inventory pius $5,000 for fixtures and equipment 


Address: Box 536. care Hanpware Acs, 100 East 
j2nd Street. New York 17, N. ¥ 
FOR SALI Hardware store in Charleston, 
South Carolina's fastest growing suburb of 50,000 
population, imdustrial and residential area 1954 
Fe, ss over $113,000 Inventory $40,000 Fixtures 
56,00 Complete hardware, houseware, tool, paint, 
‘porting good ines, auto parts and accessories 
Will sell with or without auto parte juilding 24 
<« 118’, two story, can be purchased or long term 
cased Other business interest demand owners 
attention lerms Available BEACH AND 
BEACH, 3355 Rivers Avenue, P. O. Box 4685, 
(_harieston Heights, >. § 
STORE FOR RENT torough Hall Brook 
best cation nm Brookiyn tor a hiardware 
tore, 1. teet, ioot basement. mme 
ate y near aii subways, x<ateq at 
la Street Further Informatior ywner 
Add Box 7, care Haspware Ace, 100 East 
. , - 


Tx j , i 








Sell GREENLEE 22 Solid-Center 


| 
| Auger Bit So 


Auger Bits in sets and make extra large 


soles. Durable green plastic 


| contain sets of 6, 8, 9, or 13 


rolls 


bits. 


. GREENLEE 


Write for free GREENLEE 
Hand Tool Catalog No. 35-H 


GREENLEE TOOL CO., 1813 HERBERT AVE., ROCKFORD, 


The New 
“Tufboy" 


HAS NEW EXCLUSIVE 
FEATURES 


|. New double hook tip 

2. Graduations and figures on both sides of blade 
3. Military type lock 

4. Right to left, left to right reading 


“You give two rule efficiency, one rule economy when you recommend 


this new Tufboy.” 


verre T nny 
e (@) masren yt eee Mew York 


iLL. 


Pyepepyyyy 


ING, NATIONALLY ADVERTISED 


Now demanded by millions for houseplants, flowers, vegetables, lawns. 
ardens. Produces vigorous, beautiful growth in all plants quickly. Pays 
ealer 3354, profit. Attractively packaged for display. Does not deter- 

jorate, is clean, odorless and SAFE. Dissolves instantly in water for use 

l-oz. makes 6 gallons liquid plant food. 


Your Cost 
. $4.80 case 
. $6.00 case 


Retails 
l-oz. pkt. 10c.. 
3-oz. can 25¢ 


72 to case wt. 7 Ibs 
.. & to case wt. 12 Ibs... 
7-oz. can SOc ... 24 to case wt. 14 Ibs... .. . $8.00 case 
1-ib. can $1.00 12 to case wt. 16 Ibs. . $8.00 case 

Also packed in 10-ib., 25-ib., 50-Ib. and 100-ib. drums 


lf your jobber cannot supply you, order direct. 


or, 
* Guero 





PLANT FOOD ,,.. 


oe o es Py 


nteed b 


45 soveersse 


HYDROPONIC CHEMICAL CO., Inc., Copley, Ohio, U.S.A. 


“a 


vy * 


Good Housekeeping 
—— a 











“SEPT- 


FOR YOU 


cleaner and conditioner. It makes more 
The demand for this popular product is 
tically unlimited. It’s a quick turn-over 
that brings repeat customers. 

Sept-X is packed six 2 pound cans per 
which becomes an attractive display carton w 
opened. Order from your jobber or write us 
full information. 





The ROOTO Corp.., Detroit 21, Mich. 


MAKES PROFITS 


Sept-X is a one ope ration home sewage-system 
money 
for you because it carries a mark up of 66-2“. 
prac- 
item 


Case, 


hen 


for 














150 
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Acme Quality Paints, Inc. 
American Chain & Cable Co. 
American Grease Stick Co. 
American Mch. & Foundry 
Co., Wheel Goods Div. 


American Thermos Bottle Co.. 


The 


American 
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brush or spray 













ra. 
Spray-O-Namel Sra Dom 


Brushless Paint “= *) 
~ 





RUF-TOP 
Aluminum 
Roof Coating 









. 4 etl | 

Sell a new roof in a the orcas, — 

can. Waterproofs, acrosol—in 30 colors, i 

weatherproofs, insu- \ 

lates Spray-O-Nameli 
RUB-R-KROME Wrought Iron Black eo 

Rubberized Modernizes any ob OMe 

Aluminum Enamel! ject —. with popular 

Washable, weather- non-elare finish ras 

proofs. For masonry, Lay 


! 
i 
i 
' 
i 
i 
! 
! 
! 
i 
wood, OF meta! * 
HI-TEMP i Spray-O-Namel ss _— 

' Appliance White > 

| For retouching or re- Name 

j finishing any porce- an 

{ lain surface - 

' 

I 

i 

i 

i 

j 


Heat Resistant 
Aluminum Paint 
Prevents pecling, dis- 
coloring, blistering 


etc — ee > 
' ‘ea 

CHROME-O-PLATE id se 
enti Gites Spray-O-Namel p 


Matched Farm 
implement Colors 
For tractors, mowers, 
and all farm ewyuip- 

ment 


Aluminum Paint 
4il-purpose for 
. home and industry 
Long-lasting 
moving 


Fra Need 


=, 


fast 






see > ener ‘i ibe ww rite Pde pet mY 


ILLINOIS BRONZE POWDER CO., 
2023 S$: Clark St ly 


Inc. 
Chicago 


One Name That Means... 


Increased Sales! ¢ py..c04 


= WwILHOLD ae 
Turnover 





| - 
- Wiwoct 


AGtuE . 


@ Easy Supply 
@ Full Margin 


finest quality 





GLUE 
E> 





1 me 
ee te 


OPPORTUNITY IS YOURS WITH WILHOLD GLUE 


Wilhold white give quality and time-sav- 
ing features ore well known to finishing 
corpenters, cabinet mokers, factories, do- 
it-yourselfers and handymen from coast to 
coas?. 


REDUCES INVENTORY! No need to stock 
many gives——this ONE give will do so 
many different jobs that it will satisfy the 
many needs of your customers, from the 





wre wore 


The best merchandised 


Hl, Well 
professional carpenter to the lady of the give you can s¢ We 
house packaged proper sizes 

informative literature 


LONG SHELF LIFE—NO SPOILAGE! 


well advertised. 






Jobber serviced everywhere! Small standard shipping cases! 





’ 

WILHOLD PRODUCTS CO., Dept. 3, Chicago 44, Ii. , 
Please send FREE SAMPLE of Wilhold White Glue : 
prices and name of nearest dealer. ' 
' 

Firm ' 
+ 

Nome : 
Address ; 
City State : 
all 






























AMERICAN 


WALL SAFE 
Retails profitably at 


only $49.95 


Dealer and Jobber franchises 


now being awarded 
A "SAFETY DEPOSIT VAULT" for 


FOR THE JOBBING TRADE | 
Home, Office, Store, Gas Station, etc. 


“STANHO” Keys, Pins and other Easily installed in partitions, closets, chimney walls, foundation walls, floors, etc. 


se INSIDE DIMENSIONS: 7” 10" wide, 14” 
products are precision made to close = ema enneateen c deep, !0'' wide, 14" long 










B@ Combination easily reset by owner 
tolerances from selected stock . . . the © BURGLAR RESISTANT B Concealed Hinges 
f; : . @ Genuine YALE four-tumbier comb. lock @ Tomper Proof precision fit door 
nest obtainable. All types and sizes. B 10,000 possible combinetions 


@ Special Asbestos Lining 
Write for further information 


AMERICAN WALL SAFE MFG. CO. INC. 


7 C4 J 13 WAHNITA ROAD WORCESTER, MASS. 


WOODRUFF KEYS - TAPER PINS = | DEPTH BOMB 


need ae PARTS sien The Modern Plumber's Helper 


| © Scientifically designed to push against water pres- 
and other Stanho products a9 sure to eject any material clogged in pipes. 
Bulk or Packaged ne @ Bell-like shape prevents water from pushing back 

































the sides as in ordinary plungers. 
HORSE SHOE NAILS | © Causes vacuumatic action that forces out dirt. 
WRITE for DESCRIPTION | ot © Especially ridged for greater strength and durability. 
ond PRICES cot @ Will fit over any bowl, any bathtub or any type sink. 
@ Even eliminates corn husks and other debris from 


garbage disposal. 





N & N SALES CO. 


5535 Agra St. Bell Gardens, Calif. 


2 STANZARD 


a tied : r ” , 
HORSE 4 Fat t® 

















Push the NEW Black & Decker %-inch Drill 


e 44% more power SEE YOUR WHOLESALER FOR 


e Streamlined design R 
e Twice the torque ()) Black & Decker 











: MARSHALLTOWN 








MARSHALLTOWN TROWEL COMPANY + MARSHALLTOWN, IOWA 


NATIONALLY ADVERTISED JFRQOMES or SILENCE = Frurniture cuives 


RUBBER CUSHIONED REGULAR FURNITURE LEVELER 


























































0 t One set in a box. Adjustable Com- | 
<pereiyligiapate bination Leveler SF 

12 cards in a box 12 boxes in a a Atos to —— 

Sizes—142”, 1%”, carton. Sizes — Uneven and Un- 3 

11/16". 1”. 34” 1%”. 1%”. %” steady Furniture i 

36”. %” S%”. %". SIZES—1” base, A . 


A\\ 





4 on card: 1%". 
2 on card: 142”, 
2 on card 


=a 












Drive into wni- 
versal socket or 
5/16” hole 











Ask your jobber. if he is not supplied, write 


DOMES of SILENCE Division of ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y. 
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THE PERFECT BALANCE 


® Dependable Bolts 
® Sturdy Packages 


Durable steel! Uniform, smooth threads! Heads that hold 
with extra strength! That’s the quality you'll find in 
National's most complete line of bolts. 

The color-coded label on the National package tells 
you immediately what type of bolt it contains. And high- 
visibility printing makes it easy to read... helps speed up 
selling and makes stock handling a cinch. Smudges or 
finger stains won't show on the glossy surface of these 
sturdy boxes either, so they always look good on 
your shelves. 

Stock the complete line of National bolts. Their de- 
pendable quality and attractive packaging are a perfect 
balance for repeat business. All sizes and thread types 
are available. 


THE NATIONAL SCREW & MFG. CO. 


CLEVELAND 4, OHIO 


Pacific Coast: National Screw & Mfg. Co. of Cal. 
3423 South Garfield Ave., Los Angeles 22, Cal. 





hie. 





CARRIAGE BOLTS « MACHINE BOLTS « LAG BOLTS 
CAP SCREWS « WOOD SCREWS « PIPE PLUGS 
MACHINE SCREWS « NUTS © TAPPING SCREWS 

STOVE BOLTS « COTTER PINS 








ay Blew 
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ff > 
Fasteners PG Hodell Chains 
7. 


Md 4 
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Chester Hoists 


— 








Shes thrilled!....she just got hov Boss 


Yes, BOSS appliances are thrilling homemakers all over the 


world. And, no wonder .. . for only BOSS gives them kero- 
sene cooking and baking at its finest in a range or stove 
exactly suited to their needs and budget. 


le} Bi iy 4 i olole) Ge) fe)') 3a \:) 8 ete) >) 1 


Budget-priced kerosene stoves with famous “Prize™’ cone chimney 
burner that gives a hot, even-burning bive flame. Has exclusive 
brass needie-valve to assure dependable operation, utmost efficiency 
and long life. 











Increase your sales and profits with BOSS. 
Write today for full information and prices. 


THE HUENEFELD CO. 


CINCINNATI 25. OHIO 





